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GOVERNMENT ANNOUNCES SECIBD PHASE OF DAIRY FARM INVESTMENT PROGRAM
Minister of Agriculture and Agri-Food Lawrence 
MacAulay has announced requests for funding will 
be accepted under the second and final phase of the 
$250-million Dairy Farm Investment Program.

“Our government strongly supports and is 
committed to maintaining Canada’s supply man-
agement system,” MacAulay says. “Through in-
vestments made under this program, dairy farmers 
across the country can make important upgrades to 

their operations, helping them continue to contrib-
ute to our economy and middle-class growth.”

Dairy farmers have until Feb. 8, 2019, to apply 
for funding from the second phase of the Dairy 
Farm Investment Program. The program will now 
have a two-stage application process involving a 
pre-selection step, where randomly selected ap-
plicants will be invited to submit a full applica-
tion. This new process replaces the first come, first 

served process used during the first phase of the 
program, giving all applicants an equal opportuni-
ty of being selected.

Projects will be eligible to receive up to $100,000, 
and between 1,000 and 1,500 projects are expected 
to receive funding through the program. Priority 
will be given to farms that have not already received 
funding. Visit https://bit.ly/2FumtBA for more 
information.

P5 boards are undertaking a consultation with pro-
ducers in the near future regarding the reduction 
of the credit day sleeve to a total no lower than 25 
days (+10/-15). This consultation will also include 
transition elements, such as a schedule for the 
sleeve change, a final implementation date and the 
possible utilization of provincial credit exchanges 
in Ontario and Quebec.

In addition, methods to return to a common 
quota issuance across the P5 provinces will also be 
discussed by the P5 boards by the end of January 
2019.

The P5 quota committee will continue to close-
ly monitor milk production and the market evolu-
tion and will determine if further measures will be 
required at its Jan. 21, 2019, meeting.

P5 QUOTA COMMITTEE 
MESSAGE

Dairy Farmers of Ontario’s board 
elected its 2019 board executive at a 
special meeting held Jan. 10, 2019.

Murray Sherk, board member for 
Region 8, was elected as chair. Bart 
Rijke, board member for Region 1, 
was elected as vice-chair. Nick Thurl-
er, board member for Region 2, was 
elected as second vice-chair.

Rey Moisan was re-appointed as 
treasurer to the board.

DFO ELECTION RESULTS

DAIRY FARMERS OF ONTARIO CONTINUES TO PROMOTE MARKETING PROGRAMS

Dairy Farmers of Ontario (DFO) is head-
ing into the next phase of the Recharge 
with Milk program as DFO staff launch-

es into its local community activities in a significant 
way. In partnership with the Ottawa Senators, as 
well as Lactantia as the sampling partner, DFO is 
kicking off 2019 with back-to-back-to-back week-
ends of youth hockey tournaments in January.

Nearly 4,000 athletes will be fuelled with Lactan-
tia chocolate milk throughout the event, and after 
every game, all-stars will be recognized and named 
as Player of the Game, where they’ll receive a vouch-
er for a free chocolate milk and Recharge with Milk 
swag.

Athletes, family and friends will have a chance to 
test their hockey skills. DFO’s brand ambassadors 
will be at the Bell Sensplex with a new hockey game 
where athletes and their friends and family can test 
their shooting skills. Each hockey target is associat-
ed with key messaging, reminding participants to 

hydrate, refuel, recharge and stay real with milk. 
Everyone who participates will walk away with a 
free Lactantia chocolate milk and the chance to en-
ter a contest for more great prizes. Each weekend, 
DFO will also give away a set of tournament hood-
ies to the lucky team in each age group, as well as 
a grand prize of an Ottawa Senators prize pack, in-
clusive of a jersey, hat and tickets. That’s more than 
260 prizes.

“This is only the beginning,” says Sean Bredt, 
DFO’s director of market and business develop-
ment. “We’re excited to bring Recharge with Milk 
to many more local communities this year to cele-
brate and inspire youth through hockey, basketball 
and soccer.”

TORONTO RAPTORS DANNY GREEN 
Danny Green from the Toronto Raptors has called 
out the Ontario dairy industry for its milk bags. In 
a friendly video posted on Yahoo Sports Canada’s 

Twitter channel (@YahooCASports), Green talks 
about milk bags in Ontario.

“You couldn’t just be like the rest of the world 
and put it in something you can pour out of. It 
needs to change. I don’t know who we need to talk 
to but that needs to change,” Green says in the 
video.

DFO took up the challenge and created a video 
to teach Green how Ontario milk bags work, 
introducing the Raptors player to milk pitchers. 
The lighthearted social media banter that Green 
initiated acted as the ideal segue to DFO’s partner-
ship with Maple Leaf Sports and Entertainment. 

To watch the video of Green’s comments, vis-
it http://bit.ly/2POiFN4. To watch DFO’s re-
sponse to Green, visit http://bit.ly/2UWY5hk. 

Producers can read more about DFO’s mar-
keting programs in Milk Producer’s new month-
ly marketing and promotions column, available 
on page 20 in the January edition. 

As Dairy Farmers of Ontario’s (DFO) 
marketing team expands its digital reach, 
producers are encouraged to engage with 
consumers on DFO’s pages, since con-
versing with “real” farmers often brings 
context to conversations and helps dispel 
myths. DFO staff regularly monitors its 
social media feeds to ensure an excellent 
user experience for all, but producers are 
reminded of the following:
• If a conversation turns negative, do not 
continue to engage;
• Profanity and vulgar language is always 
deleted, no matter the context of the 
conversation or the person using the 
language;
• Threats of violence are never accept-
able;
• If producers have a concern about a 
comment or user, they should let DFO 

DIGITAL EXPANSION AND SOCIAL MEDIA USAGE 
know by sending a message or tagging 
DFO in a comment.

Terms of use are available on DFO’s 
Facebook page at http://bit.ly/2QXSj0J. 



MARKETS UPDATE

Amount bid for    14,897.43 kg

Amount purchased   180.03 kg

Amount offered/sold   179.64 kg

Number of producers buying   1,141

Number of producers selling  17

Quota purchased by new entrant  16.00 kg
(with assistance)

Quota purchased by new producer  35.00 kg

Maximum quota by allotment round(s) 0.1 kg

Buyer proration    0.100 %

Non-saleable quota as of Jan. 1, 2019 0 %

January 2019 Quota Exchange Offers and Bids 
Quota Price Cap = $24,000/kg

OPTION 1 - Producer Self-Service (www.milk.org)

 (a)  Bids and offers are accepted from the 20th of a month to 11:59:59 p.m. on the first of the following month.  It is recommended that you submit your bid or offer a 
few days prior to the deadline (the first day of each month) so that, if there is an error or error message, there is adequate time for you to provide the additional informa-
tion to the Quota Administrator in advance of the exchange closing.

 (b) To place a bid or offer on the quota exchange yourself or have it placed by someone on your behalf, go to www.milk.org and select Login. When prompted, enter your 
Username (your licence number) and your primary Password.  Select Quota Exchange and then Buy or Sell Quota.  Follow the screen instructions to submit your bid or offer.  

OPTION 2 - Customer Service Representative (CSR)

Have your most recent milk statement available so that the CSR can verify the caller is the licence holder or licence holder’s representative.

(a) Bids and offers are accepted from 8:30 a.m. to 4:30 p.m., Monday through Friday, excluding holidays, from the 20th of the month to the first of the following month.

(b) Write down your bid or offer in the space below before making your call. 

 Buy ________ kg of quota at ________ dollars per kilogram.  (Note: You can ask the CSR to put 10% in the kg section and the kg will automatically be calculated.)

 OR

 Sell ________ kg of quota at ________ dollars per kilogram. (Note:  You can ask the CSR to put ALL in the kg section if you are selling your total quota.)

(c) Call 1-866-518-2525 and a CSR will take your buy or sell information. Record the confirmation number provided by the CSR at the end of your call with your written 
bid or offer information.

To Place a Bid or Offer on the Quota Exchange

                December 2018      November 2018                        Difference
            (Figures in $ per hectolitre)

Revenue from processors      $84.66                  $85.86               $-1.20

Contribution from over-quota     $0.66    $0.62               $0.04

Pool adjustments     -$2.66                             -$2.76               $0.10

CDC Surplus       $0.00    $1.57              -$1.57

Other      -$2.36                -$2.62                            $0.26

Producer blend price              $80.30             $82.67             -$2.37

Explaining Changes to This Month’s Blend Price
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Butter stocks are still relatively high for this period of the year, but a 
significant decrease in butter inventories in November 2018 indicates 
demand remains strong and measures adopted to limit production 
continue to have an impact. 

The Canadian Dairy Commission’s (CDC) butter stocks forecast for 
December 2018 is now at 30,000 tonnes, up from the previous fore-
cast of 27,000 tonnes. This butter stock level needs to be compared 
with the CDC target level of 17,000 tonnes for December. Howev-
er, the industry is reviewing butter stocks target levels currently used 
by CDC, considering the strong growth experienced in butterfat de-
mand over recent years.

 Demand for all dairy products, except for fluid milk and yogurt, 
continues to be very strong. CDC is forecasting demand to grow by 
4.6 per cent nationally between July 2018 and July 2019. After con-
sidering the potential impact of recent trade agreement concessions, 
adjusted demand is still expected to grow by 3.5 per cent nationally 
for the same period. The P5 demand growth level for the same peri-
od is expected to be at three per cent.
* Full markets update is available in January Milk Producer on 
page 40.

 


