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There’s an app for that
Integrating apps and technology into barn design
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The GEA Satisfaction Challenge allows you to use our hygiene products 
and take advantage of the know-how and expertise of GEA’s on-farm service team. 

Be among those who already appreciate GEA hygiene products by participating in the GEA Satisfaction Challenge. This challenge consists in 

purchasing selected GEA products and trying them for 30 days. Our experts will assist you throughout this period, helping you to harvest superior 

quality milk by providing top-notch overall hygiene for your cows and equipment. No doubt you are going to give an enthusiastic thumbs-up to that!

Contact your dealer to learn more about this great opportunity!

Bi-Sept®To try it is to adopt it !
Theratec® Plus 

Teat-Kote® 10/III

Acid Detergent

Alkaline Detergent

SanitizerSanitizer

Teat Dip

Teat Dip
PeroxySan-RSTM

CircoPowerTM RSF 

CircoPowerTM AF222 & AF332             
Liquid Pfi te

ONTARIO
Conestogo Agri Systems Inc.
Drayton — 519 638.3022
1 800 461-3022

Dairy Lane Systems Ltd.
Komoka — 519 666-1404

Lawrence’s Dairy Supply Inc.
Moose Creek — 613 538-2559

McCann Farm Automation Ltd.
Seeley’s Bay — 613 382-7411
Brockville — 613 926-2220

McLaren Systems 
Cobden — 613 646-2062

BRITISH COLUMBIA

Mountain View Electric Ltd.
Enderby — 250 838-6455

Pacific Dairy Centre Ltd.
Chilliwack — 604 852-9020

ALBERTA

D. H. & P. Supplies & Equipement Ltd.
Lacombe County,  AB — 403 782-6473

Kneller’s Sales and Service Ltd.
Leduc — 780 986-5600

Lethbridge Dairy Mart Ltd.
Lethbridge — 888 329-6202

ALBERTA - SASKATCHEWAN

Dairyland Agro Supply Ltd.
Red Deer — 403 406-7344
Saskatoon — 306 242-5850
Regina — 306 721-6844

MANITOBA

TyTech
Grande Pointe — 204 770-4898

Performance Dairy Centre Inc.
Embro  — 519 423-9119

Wood’s Dairy Source
Keene  — 705 295-3247

ATLANTIC PROVINCES

Atlantic Dairy Tech. 
Charlottetown, PE — 902 368-1719

Sheehy Enterprises Ltd. 
Shubenacadie, NS — 902 758-2002

Mactaquac Farm Equip. Ltd.
Sub-dealer to Sheehy Entreprises Ltd.
Mactaquac, NB — 506 363-2340
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Earlier this summer, I attended a virtual 
seminar on the future of agricultural tech-
nology and labour on Canadian farms. 

Hosted by the Arrell Food Institute, the we-
binar provided industry experts from the Uni-
versity of Guelph and the Canadian Agricul-
tural Human Resource Council (CAHRC) a 
platform to discuss how the COVID-19 pan-
demic would affect the future of ag tech and 
farm labour. 

What I took away from the webinar was that 
while farmers are already adopting new inno-
vations on-farm as they become available, the 
pandemic has highlighted how much we rely 
on technology, especially during times of crisis.

In addition, the pandemic put food secu-
rity in the spotlight. While not a new top-

ic among consumers, the pandemic made it 
more apparent how important it is for Can-
ada to strengthen its food supply chain. The 
future of farming means finding solutions 
to make food production more efficient—in 
other words, reducing the number of steps 
it takes for food to get from the farm to the 
dinner table. 

According to a 2019 report from RBC, in 
about a decade, farms will be operated large-
ly by autonomous machines and digital logis-
tics systems. 

Many consumers don’t often think about ag-
riculture and technology together, but in fact,  
experts say agriculture is a technological indus-
try. More and more, we’re seeing food produc-
ers adopt smart systems for food harvesting, 
processing, handling and transportation. All of 
this will impact on-farm labour. 

Experts believe traditional agricultural skills 
will no longer be enough, and farms should 
and are already beginning to staff highly skilled 
engineers, scientists, communications profes-
sionals and essentially, digital savvy workers. 

The skills that will become crucial in operating 
the farm of the future include data analytics, 
computer programming and mechanical and 
electrical skills.

Perhaps the farm of the future will allow 
farmers to sleep in a little longer, monitor their 
field and barn using their smartphones and col-
lect data to help with farm management deci-
sions. You could even argue the farm of the fu-
ture is already the farm of today. 

In this month’s cover story, we spoke to in-
dustry experts and farmers on the leading edge 
of ag technology who talked about some of the 
latest tech on the market. 

Devon Toop from Toop Farms Ltd. in Chil-
liwack, B.C., credits dairy herd monitoring and 
management systems for saving him and his 
workers from having to search through the barn 
to look for individual cows to treat or breed. 

Instead, the app monitors the herd and sends 
updates to the farmer via email or text message, 
leaving farmers time to manage other aspects 
of the farm. You can read the cover story titled 
“There’s an app for that,” starting on page 20. 

THE FUTURE OF FARMING: CHANGES TO AG TECHNOLOGY AND LABOUR [

EDITORIAL 
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By Jennifer Nevans

ASSISTANT EDITOR

AVONLEA GENETICS, BRIGHTON, ONTARIO
Andrew, Jennifer, Will and Taylor Vander Meulen
Jim and Liz Livock, 4th generation Jersey herd
Bred and/or owned 267 All-Canadian nominated 
Jerseys (55 All-Canadian, 42 Reserve, 39 HM)
Classi� cation 19 EX, 33 VG, 3 GP
RHA 6556 kgM (approx. 15,000 lbs) 5.6F 3.9P
SCC Average 118,000

Andrew with Avonlea Premier Chocolate Chip EX95 Grand 
Champion, Best Udder and B&O of 2019 NY Spring Jersey 
Show, HM Champion 2018 WDE.

“Udder Comfort gets results...”
— Andrew Vander Meulen

“Udder Comfort™ gets 
results, exceeding our 
expectations since we 
started using it over a 
decade ago. It’s the key 
for getting udders soft and pliable,” says Andrew 
Vander Meulen of Avonlea Genetics, Inc., a 4th 
generation Jersey herd managed by Andrew and 
Jennifer Vander Meulen and their children Will and 
Taylor as well as Jim and Liz Livock in Brighton, 
Ontario, Canada. 

 The herd was established in 1934 by Bill and 
Jack Featherstone (Jennifer’s grandfather and 
Great Uncle), breeding for a balance of type and 
production. Deep cow families, transmitting 
quality, are Avonlea hallmarks. Udder Comfort � ts 
this quality mindset. 

“What I like best about Udder Comfort is it gets results. 
We use it on our fresh cows and at shows, to soften 
udders fast,” Andrew explains. “With these results, 
I continue to use this product with con� dence.”

For external application to the udder only, after milking, as an essential component of udder 
management. Always wash and dry teats thoroughly before milking.

1.888.773.7153    1.613.652.9086
uddercomfort.com
Call to locate a distributor near you.

“Udder Comfort gets results...”
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G. McFeeters Enterprises Inc.

1-800-350-8046  |  email: sales@gmcfeeters.com
Fulton ON L0R 2A0 Canada

Walking Floor Trailers & Blower Trailer Loads 
Available for Delivery

Quality Supplier of Premium 
Bulk and Bagged Shavings100%

Natural
Kiln Dried
Softwood  
Shavings

Since of onset of COVID-19 and all the 
adaptations that have taken place, I’ve re-
ceived several questions about the blend 

price and why it’s reacting the way it is. 
Normally, there’s some predictability. For ex-

ample, the price is often higher in the fall as stu-
dents go back to school and more fluid milk (class 
1) is consumed. As well, there’s additional cheese 
production in preparation for the holiday season.  

In the winter, the blend price is often low as 
more milk goes into lower-priced butter pro-
duction (class 4a) due to less consumer demand 
for higher-priced classes. When consumer de-
mand is lower, the industry produces and stores 
butter in order to balance supply with demand. 

The blend price is calculated by pooling sales 
of all milk from various classes. It’s influenced 
by the dollar transfers between P10 and P5 
provinces, with a one-month lag. Dairy Farm-
ers of Ontario (DFO) sends milk to all plants 
every day based on their orders and priority, 
and at the end of the month, sales are reported 
according to end use classes. 

The revenue DFO receives is then pooled 
into a single blend price for butterfat, protein 
and other solids. Additionally, since we pool all 
revenues with the rest of the P10 and P5, ad-

UNDERSTANDING THE BLEND PRICE DURING THE PANDEMIC
justments are made based on class sales in oth-
er provinces.

With the pandemic starting in March, the 
Ontario milk volume going toward fluid milk 
and cream (class 1) jumped from about 30.5 
per cent in January and February to about 32.8 
per cent in March, April and May. This con-
tributed to keeping the blend price up. 

However, because of the closure of restau-
rants and food service providers in April, we 
were forced to dispose of milk on farms in 
April. Those losses were shared by all produc-
ers and reflected in the April blend price for the 
losses in Ontario. Since there’s a one-month lag 
for P5 pool adjustments, milk disposal costs in 
the rest of the P5 were not shared with Ontar-
io until May.

Soon after the pandemic hit, it became challeng-
ing balancing supply with volatile demand. The in-
dustry, including the Canadian Dairy Commis-
sion, producers and processors, met virtually to 
strategize how to stabilize the situation. 

We focused on two programs. The first be-
came known as the “Plan C cheese program,” 
which includes additional storage for cheese to 
entice processors to continue utilizing milk for 
cheese production. Producers are picking up 
these additional storage costs, and this is re-
flected in the blend price, but it has helped sta-
bilize demand.  

The second program funnelled milk into spe-
cial export programs for cheese (class 5d), which 
is allowable under World Trade Organization 
rules. However, the returns for producers are 

low. Again, this was done to stabilize demand 
because the industry was concerned if produc-
er quota was cut too much, there would not be 
enough milk to meet demand once food service 
providers and restaurants reopened. Milk going 
into these programs ended July 31 in the P5.  

Other elements that also have an impact on 
the blend price is the quantity of milk being 
skimmed, as well as the volatility of sales and 
prices for special and ingredient classes. 

So, what’s ahead for the fall? The short answer is 
it’s difficult to predict. If the impact of the pandem-
ic continues to decline this fall and people return 
to restaurants, students return to schools and larg-
er gatherings are allowed, it’s logical to think more 
milk, cream and cheese will be consumed and the 
blend will be stronger. But if there is a significant 
second wave, we don’t know what will happen.  

There are a couple other factors that play into 
the market this fall. One is the level of imports. 
The Canada-United States-Mexico Agreement 
is now in force and we should see an increase 
in imports—the degree to which is difficult to 
know since we are in a COVID-19 environ-
ment. The other factor is potential labour dis-
ruptions at processing plants. There have been 
a couple strikes at plants and this can throw a 
curve at traditional demand.

The industry is continuing to do a lot of 
work to continue to match supply with de-
mand and maximize revenue for producers in 
the long term. We are fortunate to have a sys-
tem that shares revenues and market variations, 
allowing all producers to be treated fairly. 

By Murray Sherk

DFO BOARD CHAIR



vetoquinol.ca CONSULT YOUR VETERINARIAN

TMTM

Salmonella
Vetovax™ SRP®

 Keep milk production flowing.

Klebsiella
Vetovax™ SRP®

 Keep cows in the herd longer.

newnew

Salmonella infections are troublesome and costly. They 
cause losses in productivity. Salmonella Vetovax™ SRP® 
is a new vaccine from Vetoquinol that deploys the 
innovative SRP® technology to help prevent Salmonella 
Newport infections. Take control of Salmonella Newport 
outbreaks and keep milk production flowing. 

Klebsiella mastitis is a troublesome, costly disease. 
It quickly takes cows out of the production cycle. 
Klebsiella Vetovax™ SRP® is a new vaccine  
from Vetoquinol that deploys the innovative SRP® 
technology against mastitis caused by the coliform 
bacteria Klebsiella pneumoniae. Choose the first—
and only—vaccine against Klebsiella mastitis and 
keep cows in your herd longer. 

® SRP is a registered trademark of Epitopix. All rights reserved.

Choose the first —and only— 
Klebsiella mastitis vaccine

clu
bvetoquinol.ca

PRODUCT ELIGIBLE
FOR  POINTS 

clu
bvetoquinol.ca

PRODUCT ELIGIBLE
FOR  POINTS 

VETOQUINOL.  
YOUR PARTNER IN THE PREVENTION  

OF SALMONELLA NEWPORT INFECTIONS

VETOQUINOL.  
YOUR PARTNER IN THE PREVENTION  

OF CLINICAL MASTITIS

Are Salmonella outbreaks 
sucking away dairy profits?

veto_vetovax/kleb+salmon_Milk_producer.indd   1 2020-07-30   3:52 PM
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DAIRY NEWS

RESEARCH INVESTMENT TO HELP 
FARMERS SAFELY MANAGE LIVESTOCK

The Ontario government is investing $2.35 
million in advanced animal research relat-
ed to livestock health and well-being. 

“The research we’re investing in will provide 
farmers with some of the latest knowledge and 
tools they need to keep farm animals and food 
safe,” says Minister of Agriculture, Food and 
Rural Affairs Ernie Hardeman. “This is one of 
the many ways we’re supporting the growth, 
productivity and competitiveness of Ontario’s 
livestock sector.”

The research is funded through the Ontar-
io Agri-Food Innovation Alliance, a collabo-
ration between the Ontario government and 
the University of Guelph to support growth 
and innovation in the province’s agri-food 
and rural sectors.

Through the Ontario Agri-Food Innovation 
Alliance, the province is funding livestock re-
search projects to investigate innovative meth-
ods, practices and products that will help the 
sector better understand and support livestock 
health and welfare, including:
• Identifying genetic markers to reduce disease 
and infections in sheep and cows;
• Improving access to veterinary services and 
support in rural and remote areas;
• Developing a surveillance program for milk 
tanks on dairy farms;
• Examining newborn milk in the development 
of neonatal dairy calves;
• Evaluating novel methods to prevent bovine 
respiratory disease;
• Identifying disease-causing pathogens in sheep 
and goats;
• Validating the use of probiotics to support the 
health of multiple livestock species;
• Investigating alternative control measures for 
E. coli diarrhea in pigs.

“The University of Guelph is delighted to build 
on our powerful partnership with the Ontario 

Ministry of Agriculture, Food and Rural Affairs 
to advance livestock health, welfare and produc-
tivity,” says Malcolm Campbell, vice-president of 
research at the University of Guelph. 

He says this research, undertaken by world-
class researchers, will create real-world solu-
tions that support the competitiveness of the 
livestock industry, ensuring the continued 
production of safe, sustainable and nutritious 
food and fuelling innovation that has a posi-
tive, global impact.

All projects are designed to ensure Ontario’s 
agri-food sector can quickly benefit from new 
knowledge, technologies and solutions devel-

CALL FOR NOMINATIONS: LACTANET 
CANADA’S DIRECTOR ELECTIONS 

Lactanet Canada is accepting nomina-
tions for a three-year director position in 
Ontario. The current term for Harm Kelly 

in Dunnville, Ont., is expiring this year, and he 
has indicated his intent to stand for re-elec-
tion. Kelly has been a director since 2016.

Director nomination forms are available on 
Lactanet’s website at canwestdhi.com or by 
contacting Allegra Interisano at 1-800-549-
4373, ext. 5231. The Lactanet director code 
of conduct agreement, which is also found on 
Lactanet’s website, must be signed and re-
turned with the completed nomination form.

All nominations must be received at Lac-
tanet’s office no later than 5 p.m. on Sept. 
25. The successful candidate will start his 
or her term immediately following the Janu-
ary 2021 annual meeting, in accordance with 
Lactanet’s bylaws.

For more information or questions, con-
tact Interisano at 1-800-549-4373, ext. 5231 

oped through provincially funded research.
The $2.35 million earmarked for new live-

stock health, welfare and productivity projects 
is part of the province’s Ontario Agri-Food In-
novation Alliance annual investment of $8.65 
million, which supports research at the Uni-
versity of Guelph. The alliance funds research 
in areas of environmental sustainability, ani-
mal and plant health and production, as well as 
agri-food and bioproduct development.

Ontario’s livestock sector, including beef, hog, 
sheep, dairy, poultry and egg, contributes about 
$16.4 billion to the gross domestic product and 
supports more than 323,000 direct jobs.

or ainterisano@lactanet.ca. 
Lactanet Canada is a producer-owned or-

ganization that provides innovative dairy 
herd management and genetic solutions for 
Canadian dairy farmers, professional ad-
visers and industry partners. Lactanet is 
a national organization created by a 2019 
partnership between the  Canadian Dairy 
Network (CDN), CanWest DHI and Valacta, 
providing all components of genetic evalua-
tion, milk recording, herd management soft-
ware, applied research and innovation, ad-
visory services, knowledge transfer and 
national traceability (DairyTrace).

[
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1-800-MUELLER | PAULMUELLER.COM

Cleaner, 
Easier
With a clean-in-place 
system and modular 
outlet valve assembly, 
Paul Mueller Company’s 
Model “OH” milk cooler 
lets you leave the 
cleaning to us.

Model “OH” Milk Cooler

20-DFESGF-0178 Milk Producer Model OH Milk Cooler Ad 9x11.indd   120-DFESGF-0178 Milk Producer Model OH Milk Cooler Ad 9x11.indd   1 7/23/20   11:36 AM7/23/20   11:36 AM

BUCHANAN & HALL 
Stratford, ON
519-271-4793 

DAIRY LANE SYSTEMS 
Komoka, ON

519-666-1404 

DUNDAS AGRI SYSTEMS 
Brinston, ON

613-652-4844

Protect Your Milk 
and Your Profits

Choose a Paul Mueller Company milk tower.

The tower’s inner tank incorporates Mueller® 
Temp-Plate® heat transfer surface to remove 

more heat from milk in the same amount 
of time when compared to other silos.

Ultimate product protection enables
you to deliver the highest

quality milk possible.

Milk Tower

1-800-MUELLER | PAULMUELLER.COM

LAWRENCE’S DAIRY SUPPLY 
Moose Creek, ON

613-538-2559

MCCANN FARM 
AUTOMATION

Seeleys Bay
613-382-7411

NORWELL DAIRY SYSTEMS 
Drayton, Woodstock,

Lindsay, Brinston
519-638-3535

OPTIMUM AGRI 
Belle Vallee, ON
705-622-2480

PERFORMANCE DAIRY CENTRE 
Embro, ON

519-423-9119 

WOOD’S DAIRY SOURCE
Keene, ON

705-295-3247
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DAIRY NEWS

DFC PUSHES FOR GOVERNMENT ANNOUNCEMENT 
ON FORMAL COMPENSATION PLANS

Dairy Farmers of Canada (DFC) con-
tinues to push the federal govern-
ment for a specific payment schedule 

and related amounts for the balance of com-
pensation owed for the Comprehensive Eco-
nomic and Trade Agreement (CETA) and the 
Comprehensive and Progressive Agreement for 
Trans-Pacific Partnership (CPTPP). DFC is 
also urging the government to announce a clear 
timeline and level of compensation it promised 
as a result of the Canada-United States-Mexico 
Agreement (CUSMA).

Due to the COVID-19 pandemic, the feder-
al government has not tabled its 2020 budget. 
However, former finance minister Bill Morneau 
indicated it will be tabled this fall. In its 2020 
federal pre-budget submission, DFC urged the 
government to provide dairy farmers details on 
the remaining seven years of full and fair com-
pensation, in the form of direct payments, to 
mitigate the impacts of CETA and CPTPP on 
or before the fall budget. Producers may recall 
$345 million of the government’s promised 
$1.75 billion had been announced in fall 2019 
and paid to dairy farmers under the Dairy Di-
rect Payment Program. 

DFC has also asked the federal government 
to confirm the level and timing of the prom-
ised full and fair compensation to dairy farm-
ers in response to the loss of Canadian mar-

DAIRY FARMERS OF CANADA has 
relaunched its online store, The Blue 
Cow Shop. 

By Dairy Farmers of Canada
DFC HIGHLIGHTS

Stay informed with DFC’s Dairy Express
Sign up for the Dairy Express e-newsletter. 
Email communications@dfc-plc.ca to have 
your name added to the mailing list.  

ket share under CUSMA, where the equivalent 
of an additional 3.9 per cent of the Canadian 
domestic milk production was provided in im-
port access to U.S. dairy products.

DFC continues to reiterate the need for the gov-
ernment to follow through on its commitments for 
compensation to offset the effects of recent trade 
agreements. In addition, DFC has requested fur-
ther resources for the Canadian Border Services 
Agency and the Canadian Food Inspection Agen-
cy to ensure they have the training and tools need-
ed to effectively enforce dairy import regulations 
and standards at the Canadian border, and ensure 
the same measures are upheld in dairy processing 
facilities seeking to export into Canada.

OTHER ADVOCACY INITIATIVES
A long series of tactics have been initiated to en-
sure what was promised to Canadian dairy farm-
ers is delivered. DFC held meetings with gov-
ernment officials, as well as organized virtual 
meetings with members of Parliament from all 
parties, to reiterate its requests, ensure a clear 
understanding of DFC’s asks and keep officials 
updated on dairy sector issues in these challeng-
ing times. At the same time, DFC is working 
closely with all provincial milk organizations to 
advocate at the grassroots level, as needed. 

CUSMA INTERIM ALLOCATION 
AND ADMINISTRATION OF 
TARIFF RATE QUOTAS
Following consultations with industry and 
DFC, on June 15, the government announced 

interim tariff rate quotas (TRQs) for CUS-
MA, which entered into force on July 1. These 
TRQs establish how import access under CUS-
MA is allocated by product category to parties 
within the supply chain, such as processors and 
distributors. The majority of these new TRQs 
have been allocated to processors—similar to 
the current allocation of TRQs in place under 
CPTPP. Unlike CETA, there is no allocation 
for retail, which is something DFC had advo-
cated against.

This is positive since allocating the majori-
ty of TRQs to Canadian processors will help 
ensure more imported dairy products comple-
ment products produced in Canada, instead 
of duplicating them or directly competing 
with them. This decision reflects joint recom-
mendations by Dairy Processors Association 
of Canada and DFC on this issue. 

Meanwhile, the second phase of broader 
public consultation on long-term allocation 
and administration of TRQs for the World 
Trade Organization, CETA, CPTPP and CUS-
MA was put on hold in early May until further 
notice amid the COVID-19 pandemic. DFC 
met with officials from Global Affairs Canada 
to discuss the proposed options and is carefully 
monitoring next steps.

DFC LAUNCHES REFRESHED ONLINE STORE: THE BLUE COW SHOP

Dairy Farmers of Canada (DFC) has an-
nounced its refreshed online store, re-
launched as The Blue Cow Shop. 

Emphasis has been placed on Canadian-made 
products, making this site a destination where Ca-
nadian dairy supporters can find their favourite of-
ficial merchandise. By offering items branded with 
the official Blue Cow logo, The Blue Cow Shop is 
intended to nurture and add visibility to Canadi-
ans’ pride in their dairy industry.

The store is integrated with the existing 
DFC website and was designed to effortlessly 
guide consumers through each phase of their 

shopping experience. Visit The Blue Cow Shop 
at https://bit.ly/3l6VU7X.  

BLUE COW 
PROTECTION MASKS
To help the community stay safe, DFC is offer-
ing two free face masks to hard-working Cana-
dian dairy farmers. For more information, email 
info.clients@dfc-plc.ca. Please note: this offer 
applies to Canadian dairy farms for one order 
of two free face masks per farm, while quantities 
last. Masks can also be purchased in The Blue 
Cow Shop online store.
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905-866-7800 • info@voguecattle.com 

VOGUE PICASSO-PP *RC  A2A2
724HO02010  CANM40001178  
MIRAND-PP x LOYOLA MUDSLIDE-P  (GP-84 2yr)
+1488 kg M  107 Milking Speed  +17 Conformation

VOGUE ILLUSTRATOR-P *RC  A2A2
724HO02008  CANM40001172  
LUSTER-P x LOYOLA MUDSLIDE-P  (GP-84 2yr)
+1185 kg M  +70 kg F  +14 Conformation

COOMBOONA ZIPIT MIRAND-PP *RC   A2A2 
187HO05402  HOAUSM1993596  
ZIPIT-P x KINGBOY MIRANDA P (VG-88) 
+1376 kg M  +14 Conformation  +13 Mammary

VOGUE A2P2-PP  A2A2
724HO02004  CANM13446574  
LUSTER-P x DUKE ELSA-P (VG-85 2yr)
+108 Fat  +11 Conformation  +11 Rump

Available in Canada from 

In addition to siring offspring without horns, these bulls correct some major 
concerns in the breed today. They sire ideal to sloped rumps; ideal set to 

some curve in rear leg and ideal to longer teats. You can have it ALL !

These bulls are the results of years of thoughtful combinations in pursuit of lofty goals 
-  strong type cattle, polled cattle with caseins for the future - designer genetics! 
Everything you need to create the ideal herd for your future in any colour - enjoy!

All Now 
Available Sexed

Dairy Farmer-Sept2020.indd   1Dairy Farmer-Sept2020.indd   1 2020-08-25   6:06 PM2020-08-25   6:06 PM
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DAIRY NEWS

DID YOU KNOW?
Dairy Farmers of Canada (DFC) has 

three new fact sheets available on DFC’s 

research blog at dairyresearch.ca for 

farmers and industry members. The 

fact sheets outline environmental best 

practices to mitigate greenhouse gases in 

livestock, manure and crop management. 

They include key results from DFC’s life 

cycle assessment of milk production 

update. To view the fact sheets, visit 

https://bit.ly/31pY4HW. 

P.E.I. PROCESSOR MAKES CHEESE CURDS WITH FAMILY’S LOCAL MILK

Mathieu Gallant is a cheesemak-
er from Prince Edward Island who 
started making cheese curds to stay 

connected to his dairy farming roots while 
starting his own business venture. 

“The goal is the same—to make a living off 
of milk,” he says, highlighting the main simi-
larity between processing and farming.

Gallant owns Fromagerie P.E.I. in Mont-Car-
mel, P.E.I., which is currently selling one prod-
uct: Squeak-ies cheese curds. He and his family 
live on the second floor above the cheese plant 
where Gallant makes cheese once a week with 
one other employee. 

Maritime cheese lovers are happy to be able 
to source fresh, local cheese curds, he says. “To 
my knowledge, there were no other (local) 
cheese curds in the Maritimes before,” Gallant 
says. “When I first tasted cheese curds, I was 
blown away. I thought, ‘I can’t believe this isn’t 
already made here.’” 

Gallant was inspired to create Squeak-ies 
cheese curds and bring them to the Maritimes 
after attending business school in Quebec and 
receiving scholarships to go to France. He start-
ed the business in 2014, and by 2016, was sell-
ing snack bags of cheese curds.

Cheese curds are simple, unfussy and don’t 
cater to a specific demographic, Gallant says, 
which he appreciates. “Cheese curds are for ev-
erybody—kids, adults and the elderly. You eat 
it with your family and friends. It’s not a ‘fine’ 
cheese.” 

Gallant grew up and learned about the dairy 
industry on his family’s nearby dairy farm. “I’m 
the son of a dairy farmer. It was the best child-

hood a little boy could imagine—with the big-
gest toys in the world,” he says, referring to op-
erating farming equipment at a young age. 

“The farm is a great place for young people to 
blossom, understand the business and learn cows 
need to be fed, milked and cleaned every day,” he 
says. “You can take on as many chores as you want.”

The family farm owned by Gallant’s fa-
ther, Johnny, is one of three farms that sup-
plies milk used to make Squeak-ies cheese 
curds. “It’s a business that supports the family 
farm. My dad milks the cows and I make the 
cheese,” Gallant says.

In this way, the third-generation farm is con-
tinuing its intergeneration through Gallant’s 
processing business. Though processing is less 
commitment than farming in terms of time 
and investment in quota and cows, he says en-
trepreneurs get what they put into it. 

Gallant has been working hard on the overall 
business goals and conducting marketing and sales 
research. “Making cheese curds is easy. It’s getting it 
into stores and selling it that’s the hard part.” 

Gallant says he recently got approved to sell 
at his local Sobeys, which is a big win. He also 
distributes to a few farmers’ markets, stores and 
restaurants, and is continuing to expand where 
possible. His message to consumers is to sup-
port their local farmers and cheesemakers.

“I’ll take the business as far as it can go. Mak-
ing cheese was a dream I had, and at one point, 
it was also a calculated risk,” he says about 
when he first started. Gallant acknowledged 
the recent uncertain environment of milk pro-
duction for processors and farmers alike, but he 
says what helps is a business plan with short-, 
medium- and long-term goals. He says business 
has been going strong for the last few years.

As well, to encourage restaurants to purchase 
local dairy products, Fromagerie P.E.I. developed 
a new program called “Plant trees with cheese.” 
For every case of Squeak-ies cheese curds pur-
chased, the processor will pledge to plant a tree in 
its designated reforestation area.

“We put this together because we wanted to 
highlight the fact that what the restaurants are 
getting today is trucked in from major proces-
sors located more than 1,400 kilometres away,” 
Gallant says. “That’s happening while we are 
here, willing and able to provide them with 
what they need. Keeping it local is what makes 
a thriving economy.”

For more information on Fromagerie P.E.I., 
visit www.fromageriepei.com.

By Allison Williams
COMMUNICATIONS SPECIALIST

Bel Canada’s $87.5-million Babybel plant 
in Sorel-Tracy, Que., has officially start-
ed producing Babybel brand products 

to meet Canadian market demand. Until now, 
Bel Canada had been importing Mini Babybel 
cheese from the United States and France. 

“The opening of the Babybel plant in 
Sorel-Tracy is excellent news for the Canadi-
an dairy sector,” says Cristine Laforest, gener-
al manager of Bel Canada. “We’re proud to be 
part of the food processing industry, one of the 
leading manufacturing sectors in Canada.”

Bel Group previously announced in 2018 it 
would invest $87.5 million to build its first Cana-
dian plant in Quebec, fully dedicated to produc-
ing Mini Babybel cheese. 

Thierry Vialard, vice-president of opera-
tions for the Babybel plant in Quebec, says 
in order to operate the plant, it requires re-
cruiting a qualified and diversified workforce 

with varied skills.
“We receive a lot of support from the local 

community as a new employer,” Vialard says. 
“We are proud of the work accomplished in re-
cent years to invest in a region that allows us to 
share industrial synergies with partners by cre-
ating more than 140 local jobs.”

Founded more than 150 years ago, the 
Bel Group is one of the world leaders in the 
branded cheese sector and a major player 
in the healthy snacks market. The Bel Cana-
da subsidiary was created in 2005 to boost 
the development of the group’s activities in 
Canada. Two of its main brands, Boursin and 
La Vache qui rit, are subcontracted in Cana-
da with local partners active in dairy process-
ing. The Mini Babybel plant in Quebec is the 
first establishment Bel Canada will operate 
directly in Canada. For more information, visit 
www.bel-canada.ca.

QUEBEC PLANT TO PRODUCE MINI BABYBEL CHEESE 

MATHIEU GALLANT is the owner 
of Fromagerie P.E.I. in Mont-
Carmel, P.E.I.
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HIGH-SPEED INTERNET ARRIVES IN WELLINGTON COUNTY

“Having high-speed Internet is no 
longer a luxury—it’s a necessi-
ty,” says Minister of Agriculture, 

Food and Rural Affairs Ernie Hardeman. “Far 
too many families and businesses in our com-
munity are frustrated because they don’t have a 
reliable Internet connection.” 

Hardeman joined Randy Pettapiece, member 
of provincial parliament (MPP) for Perth-Wel-
lington, and Ted Arnott, MPP for Welling-
ton-Halton Hills, in August to celebrate the first 
customers to receive high-speed Internet in Wel-
lington County through the Southwestern Inte-
grated Fibre Technology (SWIFT) project.

Construction on the infrastructure network 
between Ariss and Elora in Wellington Coun-

ty is expected to be completed by September 
2021. This project is valued at more than $2.6 
million, with the Canadian and Ontario gov-
ernments investing more than $900,000.

Contracts to expand high-speed fibre-optic 
broadband services in Wellington County were 
awarded by SWIFT, a not-for-profit corpora-
tion initiated by local municipalities to address 
connectivity in southwestern Ontario.

“We invested to connect nearly 400,000 
households by 2023 through the Connect to 
Innovate program,” says Minister of Women 
and Gender Equality and Rural Economic De-
velopment Maryam Monsef. “Work is under-
way every day, and in the next 18 months, we 
will connect 250,000 of these households.” 

She says the goal is to ensure every community 
in Canada receives reliable, quality Internet access. 

“Our number one goal over the coming 
months will be supporting high-quality plans 
and applications from every community who 
needs better access,” she says. “With partners 
like those involved here in Wellington County, 
we will achieve universal Internet access so ge-
ography does not determine any Canadian’s ac-
cess to this essential service.” 

The Canadian and Ontario governments 
are each contributing more than $63 mil-
lion to SWIFT through the New Building 
Canada Fund’s Provincial-Territorial Infra-
structure Component – Small Communities 
Fund of the Investing in Canada plan.

DAIRY PRODUCER COMMITTEE DONATIONS

FROM LEFT are City of Kawartha Lakes dairy producer committee (DPC) members Kurt 
Schmid, Jennifer English and Bruce Prentice, as well as Heather Kirby, executive director 
of City of Kawartha Lakes Food Source. The DPC donated 200 $10 Kawartha Dairy gift 
cards to the local food bank at the beginning of August.

As well, members of the Lambton DPC provided their milking cow statue and donated 
$2,000 toward the Douglas Line Miracle Max’s Minions patch. This attraction is a field 
of sunflowers planted in memory of Max, a courageous boy who fought childhood 
cancer but lost his battle at the age of two. The public is encouraged to visit the field to 
take photos, by donation, to ensure Max’s spirit lives on.

ONTARIO’S VEAL FARMERS SHOW APPRECIATION TO ESSENTIAL WORKERS 

Essential workers at participating On-
tario veal processing facilities received 
gourmet cookies for each staff mem-

ber as a gesture of appreciation from Ontario’s 
veal farmers for their hard work and dedication 
during the COVID-19 pandemic.

Through the commitment of the veal pro-
cessing facilities and their loyal staff, the On-
tario veal supply chain continued to run 
smoothly. Plants incorporated new policies and 
procedures to take the necessary steps to pro-
tect staff and keep high-quality Ontario veal 
available for consumers. 

“The COVID-19 pandemic has been a 
stressful time for everyone. Despite that, 
staff came to work every day to keep the veal 
processing facilities operating, and for that, 
Veal Farmers of Ontario (VFO) is truly ap-
preciative,” says Pascal Bouilly, VFO’s chair. 
“Without their dedication, the Ontario veal 
industry may have had a very different sto-
ry to tell.”

More than 450 individually packaged gour-
met cookies from a local bakery in Brant Coun-
ty were delivered to the processing facilities in 
mid-August to recognize the essential workers 
responsible for keeping Ontario’s veal supply 
chain moving.

“During this pandemic, it was clear the work 
our veal processing facilities do is a vital part of 
keeping Ontario veal available for our consum-
ers, and we are grateful for all they have done to 
keep the facilities operating during these chal-
lenging times,” says Jennifer Haley, VFO’s ex-
ecutive director. “They are an essential part of 

our industry, especially during these unprec-
edented times, and the cookies are our small 
way of saying thank you for all you do.”

VFO is a farmer-run organization that rep-

resents the interests of Ontario’s veal farm-
ers, providing leadership to promote industry 
growth and viability through collaboration, 
innovation, marketing and education.
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DFO PARTNERS WITH METRO TO INCREASE RETAIL DAIRY SALES 

Dairy Farmers of Ontario (DFO) has 
launched an extensive partnership 
with Metro, which will result in year-

long promotional efforts to increase sales of 
dairy products at retail. 

“We’re always looking for ways to increase 
awareness and consumption of dairy prod-
ucts,” says Alan Grebinski, DFO’s director of 
business development. “That’s why this part-
nership with Metro is significant—it will pro-
vide us with opportunities to tap into Metro’s 
loyal customer base and broad reach.” 

The partnership officially kicked off on Aug. 
13—the same week as National S’mores Day 
on Aug. 10—and ran in conjunction with Met-
ro’s Thursday flyer delivery in print and online. 
In celebration of the novel holiday, Metro’s fly-
er featured a s’mores milkshake recipe, encour-
aging consumers to indulge in this dessert at 

By Jennifer Nevans
ASSISTANT EDITOR

Follow DFO on social media 

@OntarioDairy 

home by purchasing the star dairy ingredients 
that go into the milkshake. To view the recipe 
on Metro’s YouTube channel, visit https://you-
tu.be/AmyWOMRRiVM. 

Throughout the year, the comprehensive part-
nership will include weekly advertising in Met-
ro flyers, a spot on the Metro.ca landing page 
to drive awareness to DFO’s masterbrand and 
Savour Ontario program, promotion in Met-
ro’s newsletters and digital marketing on Metro’s 
app, Facebook, Instagram and Twitter channels.

“To drive incremental growth in dairy sales, 
we’ve also secured secondary display space 
marketing at Metro locations,” Grebinski says. 
“This means dairy products will receive extra 
fridge space in Metro banner stores in addition 
to the standard dairy section. This is something 
that was crucial for our partnership because it 
will directly result in increased sales.”  

Metro will also support existing DFO pro-
grams throughout the year, including promot-
ing and distributing 195,000 copies of the 2021 
Milk Calendar in Metro stores, as well as pro-

moting the 2020 Milk and Cookies 2.0 cam-
paign through Metro flyers and in-store signage, 
as well as a direct donation to the cause. 

In addition, Metro will be working with 
DFO’s Savour Ontario culinary team to create 
dairy-inspired recipes, which will be promoted 
on DFO’s and Metro’s social media channels 
and websites. It’s all in an effort to gain expo-
sure for dairy, collaborate with local chefs and 
build on dairy’s image as a versatile ingredient 
in many recipes. 

“It goes without saying we are thrilled about 
this partnership with Metro,” Grebinski says. 
“This has been about eight months in the mak-
ing, so we are looking forward to launching 
some exciting promotions with Metro.”

In order to measure the success of the partner-
ship, DFO’s marketing staff will receive quarter-
ly updates from Metro on volumes of milk sold. 

Metro is the third largest grocer in Canada, 
operating 132 Metro banner stores throughout 
Ontario and representing about 12 per cent 
market share of the Ontario grocery business. 

NEW MILKUP CAMPAIGN: #HOMECOURTDUNKOFF

During social distancing, people are 
finding creative ways to play basket-
ball—dunking laundry, dishes, mini-

hoops—anything to keep the game alive.
To celebrate the return of basketball after 

being postponed due to the pandemic, Dairy 
Farmers of Ontario’s (DFO) marketing team 
is encouraging Ontarians to dunk the original 
way—with milk and cookies.

With people’s homes serving as the only 
viewing option to cheer on the Raptors, DFO’s 
#HomeCourtDunkoff campaign will help ev-
eryone showcase their passion for basketball 
from their “home court.” 

Social media consumption is at an all-
time high. To leverage this, DFO used Tik-
Tok, mobile a platform to create, share and 
discover short videos, to inspire Ontari-
ans to dunk cookies into milk through its 
hashtag video challenge, which ran through-
out August. 

“With a diverse network of influencers and me-
dia partners, #HomeCourtDunkoff aims to repo-
sition milk and make it modern and culturally 
relevant among youth,” says Sabrina Babooram, 
DFO’s director of community partnerships.

The campaign includes online video ads on 
social media and sports media outlets, and to 
sustain the momentum, DFO has tapped into 
its partnership with Maple Leaf Sports and En-

tertainment to create unprecedented content 
and experiences. 

DFO has sponsored events at OLG Play 
Stage—an unparalleled drive-in experience for 
fans of sports and live entertainment. The ven-
ue will continue to host upward of 30 social-
ly distanced events, including sporting events, 
such as Toronto Raptors and Toronto FC 
games, and live concerts.

The #HomeCourtDunkoff campaign will 
run until mid-October. To watch the ads, vis-

it the links below:
• The Dunk is Back: youtu.be/C87YgCuli3M; 
• Jordan’s Monster Jam: youtu.be/1HgFrJ_O9j8;
• Nikita’s Slam: youtu.be/4ppAHASFjrA; 
• Justin’s Tweener: youtu.be/zIgCKPWB5ec. 

DAIRY FARMERS OF ONTARIO has sponsored events at OLG Play Stage—an 
unparalleled drive-in experience for fans of sports and live entertainment.
Photo courtesy of Tom Pandi
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DAIRY NEWS

HUEGINGHUEGING
Welcome toWelcome to OWNERS Herman, Audrey, Curtis and Kelsey Hueging (interview with Curtis)

FARM Hueging Dairies Ltd., in Woodlands, Man. 
BARN TYPE Tiestall  

HERD 100 purebred Holstein milking cows, as well as 35 dry cows and 
100 heifers

ACRES 2,000 acres owned, with 650 acres used for hay. The rest is split 
between pasture for Holstein heifers, dry cows and beef herd

MILKING Milk three times daily in a DeLaval milking system with 12 milkmas-
ters on track. Cows produce an average of 45 litres with four per cent 
butterfat, resulting in about 1.8 kilograms of butterfat per cow

AWARDS Recipient of the 2019 Holstein Canada Master Breeder Award, as 
well as the Farm Excellence Award from Dairy Farmers of Manito-
ba and multiple highest herd and highest breed class average cow 
awards from the Manitoba Holstein Branch

Q: How and why did you start farming?
A: I grew up on the farm my dad started in 
1979, and I never really thought of doing an-
ything else. I’ve always enjoyed dairy farming 
and the opportunities it has given me.

Q: What do you grow on your land?
A: We grow alfalfa, orchardgrass, brome-
grass and timothy in our hayfields. The for-
age is given to milking cows in dry medium 
square bales, and given to dry cows and 
heifers in round bales. 

Q: What do you feed your herd and how?
A: Milking cows receive a complete ration 
through Trouw Nutrition using a computer 
feeder, which feeds eight times daily. Cows 
are adjusted individually depending on their 
stage of lactation and milk volume. Every 
eight days, we clean out old hay in the man-
ger and put in 40 new medium square bales. 
This usually consists of three types of bales 
making a blend of roughly 50 per cent grass 
and 50 per cent alfalfa. We aim for an aver-
age relative feed value/forage quality index 
of between 115 and 120. We feed hay two 
times daily, which takes about 15 minutes 
each time.

Q: What form of bedding do you have?
A: We use wheat straw bedding in the barn 
and barley or oat straw outside, which we 
get from a local Hutterite colony. 

Q: What is your cow replacement program?
A: We have an aggressive breeding pro-
gram that consists of all heifers being 
genomically tested, as well as tested for 
A2. We use only A2 sires now. Ninety per 
cent of the semen we use comes from 
genomic sires and 10 per cent from proven 
sires. We focus on high butterfat with func-
tional type, and we recently started breed-
ing 50 per cent of the herd with beef semen 
and the remaining herd split between sexed 
and conventional semen. We find there 
isn’t a consistent enough market for selling 
replacements to raise excess heifers. We 
cull mainly based on low production and 
somatic cell count.

Q: What is your calf rearing system?
A: Our heifers are raised in a barn until 
around six months old. Depending on the 
season, they will either go to pasture or in an 
outdoor shed. They are fed grain every day 
until the day they calve.

Q: What environmentally sustainable 
practices do you follow?
A: We keep all land covered in hay, grass 
and bush except for six months when we 
break up a hayfield and seed it down again. 

Q: What recent renovations have been 
done on your farm?
A:  In 2006, we bought a second farm about 
a mile (1.6 kilometres) down the road. We’re 
currently in the process of separating the 
farms, giving me and my brother our own 
farms. The milking barn was built in 1997 
and still has enough life left in it. I also enjoy 
milking cows this way, but I’m keeping an 
open mind about upgrading the milking barn 
in the future if the industry or my family life 
calls for it.

Q: How is labour divided on the farm?
A:  I’ve always enjoyed working with cows, 
so I’m in charge of managing the herd. My 
dad mostly enjoyed shop work, so he did 

maintenance and repairs. He’s semi-retired 
now, so a part-time shop employee has 
been hired to take over my dad’s tasks.

There are two part-time employees in 
the barn who take care of clipping, re-
cord-keeping and general barn maintenance 
and cleanliness. There are also high school 
students who come in for milkings. My mom 
is still active on the farm, working wherever 
and whenever needed.

Q: What are your thoughts on the future 
of the dairy industry?
A: I think the supply management system is 
a great way of providing Canadians with the 
dairy products they need. It works for the 
entire supply chain—from farmers to con-
sumers. I think we have strong board mem-
bers and great relationships with industry 
partners, which has and will continue to 
help increase market share and quota. It’s 
been very disappointing to see the dairy in-
dustry targeted and allowed market access 
through recent trade deals. 

However, it’s encouraging to see support 
from Canadian consumers who stand be-
hind dairy by buying Canadian and becom-
ing more aware of their food and where it 
comes from. I’m very optimistic of the dairy 
industry because we haven’t sat back and 
waited for things to be pushed on us. We 
have been proactive and willing to adapt. 
Having good working relationships with all 
sectors of agriculture and industry partners 
will be key for the future.

Q: What is your farm’s and-or family’s 
philosophy?
A: Our farm’s philosophy is “do what you do 
best.” We focus on dairy—it’s what we do 
best. I like cows and I do a good job managing 
them. We enjoy and do a good job of making 
forage for cows, but other than that, we let the 
experts do their jobs. We have a nutritionist, 
get manure custom hauled, get a hoof trimmer 
in, etc. We could do these tasks ourselves, but 
then we would lose focus on the cows.

DAIRIES LTD.DAIRIES LTD.

FROM LEFT are Herman, Audrey, Curtis 
and Kelsey Hueging, owners of Hueging 
Dairies Ltd., in Woodlands, Man. 
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NEW GROOVED BELT PATTERN. 
Designed to prevent liquid build up and create an even cleaner, 
hygienic surface, all while increasing traction and grip to in-
crease the confidence and foot health of your cows.

BETTER GRIp.
BETTER HOOVES.
BETTER CONFIDENCE.

SAME PRODUCT. ALL-NEW PATTERN. 
Designed to prevent liquid build up and
create an even cleaner, hygienic surface, all while 
increasing traction and grip to increase the confidence 
and foot health of your cows. The same legendary 
product, but even better for your cows. 

GET IN TOUCH info@legendrubber.ca | 519 688 1043Excellence in Durability and Comfort
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Editor’s note: Data for the P5 utilization chart 
was unavailable at the time of print due to the 
change in reporting for the new environment, 
which includes moving to a P10 pool for revenue 
sharing. Data will be available in future editions.

Market demand for the 2020-21 dairy year 
looks positive considering the volatile 
situation the industry continues to face, 

including the impacts of the COVID-19 pandem-
ic and imports of dairy products expected to come 
to Canada this fall. 

“We’re still looking at some growth in the P5—
by one per cent or more in the 2020-21 dairy year,” 
says Patrice Dubé, Dairy Farmers of Ontario’s chief 
economics and policy development officer. “This is 
good news in these circumstances because when im-
ports are displacing domestic milk production, we 
could face a decrease in demand for Canadian milk, 
but that’s not what we’re seeing.”

He says while the industry is still losing the mar-

ket to imports, it could be in a much worse position. 
The market is growing and there’s still net growth 
left for Canadian dairy producers after imports.  

P5 boards recently decided to top up fall incen-
tive days for conventional milk producers to prepare 
for the increase in anticipated market requirements 
in the fall. 

Dubé says before P5 boards send additional pro-
duction signals for the medium to longer term, the 
industry needs some assurances there is firm and sol-
id demand for additional dairy products. 

“As soon as the medium- to long-term demand is 
firm, that’s when P5 boards will be more confident 
about issuing production signals,” Dubé says. “We’re 
going to be prudent before sending a signal, but at 
least right now, the industry is seeing some growth 
after considering the imports.” 

P5 boards also need to take into consideration the 
credit days available at the farm level that represent 
potential milk that could fill demand without issu-
ing additional production signals. 

In addition to the elements above, P5 boards 
are also taking into account activities at the pro-
cessor level. This includes the fairlife and Feihe 
International plants that are expected to begin 

operating this fall. 
“These processors coming online is good news for 

dairy farmers, but there’s still a lot of disturbance,” 
Dubé says. “We’ve had a number of labour lockouts 
and strikes in Ontario and Quebec, as well as plant 
shutdowns for maintenance.”

When the plants do reopen, they may require 
more milk for a short period of time to help re-
build their stocks. However, Dubé warns this isn’t 
real long-term and firm demand, but instead, short-
term demand to make up for the closures. This 
makes it challenging to determine the right produc-
tion signals to issue to respond to short-, medium- 
and long-term demand.  

“It’s unusual to have significant lockouts and 
strikes at big processing plants, while at the same 
time having new investments coming online. It’s 
difficult to predict how much milk is needed in the 
system,” Dubé says. “There’s a lot of things going on 
that are out of our control.”

In terms of butter stock levels, stocks reached 
33,500 tonnes at the end of July 2020, which is 
close to the targeted goal of 35,000 tonnes at the 
end of the dairy year. Meanwhile, cheese stocks 
reached 97,400 tonnes at the end of July—the low-

MARKETS
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INDUSTRY REMAINS PRUDENT IN THE MONTHS AHEAD[
By Jennifer Nevans  
ASSISTANT EDITOR
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PROVINCE PRICE/kg AMOUNT
WANTED/kg

AMOUNT FOR 
SALE/kg

AMOUNT 
PURCHASED/

kg
Alberta $48,500 197.60 189.16 45.60
Saskatchewan $37,000 97.14 66.66 17.30
British Columbia $36,500 2,226.73 513.80 513.80
Manitoba $32,550 372.06 578.27 242.87

Ontario $24,000 17,908.44 179.19 178.47

Quebec $24,000 17,609.85 197.75 197.23
New Brunswick $24,000 494.40 42.60 42.60
Nova Scotia Exchange cancelled
Prince Edward Island No clearing price established

est since August 2017. 
For the four weeks ending June 20, dairy prod-

uct sales at the retail level for fluid milk, fluid cream, 
ice cream, cheese and butter increased by 7.2, 15.9, 
19.5, 15.5 and 31.2 per cent, respectively, com-
pared with the same four-week period the year be-
fore. Sales of yogurt decreased by 1.8 per cent com-
pared with the year prior. 

However, despite growth at the retail level, the 
increase in sales does not offset the loss in butterfat 
sales for all products at hotels, restaurants and insti-
tutions, assuming they were reopened at 80 per cent 
of their pre-COVID level for the month of June. In 
order to offset those lost markets, retail sales for flu-
id milk, fluid cream, yogurt, ice cream, cheese and 
butter would have had to increase by 7.3, 46.7, 2.8, 
9.5, 15.8 and 10.1 per cent, respectively.

The P5 quota committee is continuing to 
closely monitor the milk market situation and 
adapt production signals to meet market demand 
in the most optimal way. 

P5 AND WESTERN MILK POOL BLEND PRICES*
The graph below shows the 12-month blend price for the P5 provinces and Western 
Milk Pool (WMP). 
*There is a three-month lag reporting these figures. 
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WMP blend price

WMP 

$79.07

P5
$77.26

MONTHLY QUOTA PRICES ($/kg)

U.S. CLASS PRICES
The July 2020 Class III Price, US$24.54 
per hundredweight, is equivalent to 
C$74.48 per hectolitre. This equivalent 
is based on the exchange rate US$1 = 
C$1.33698, the exchange rate when the 
USDA announced the Class III Price.

 The Class III Price is in $ US per 
hundredweight at 3.5 per cent butterfat. 
One hundredweight equals 0.44 
hectolitres. Canadian Class 5a and 
Class 5b prices track U.S. prices set by 
the U.S. Department of Agriculture. 

Source: USDA
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ONTARIO DEDUCTIONS, PER HL
For July 2020

Within 
quota

Over-
quota

DFO administration $0.625 $0.625
DFO research $0.050 $0.050
CanWest DHI $0.060 $0.060
Transportation $2.570 $2.570
Market expansion $1.500 $1.500

Total deductions $4.805 $4.805
Average total net $63.335 -$4.805

*These figures are based on Ontario’s 
average composition for July 2020 of 3.93 
kg butterfat, 3.08 kg protein and 5.95 kg 
other solids, rounded to the nearest cent. 

A total 3,363 producers sold milk to DFO in July

compared with 3,444 a year earlier.

*Newfoundland does not operate a monthly quota exchange. Quota is traded between producers.

**Quota cap price of $24,000 in effect in Prince Edward Island, New Brunswick, Ontario, Nova 
Scotia and Quebec.
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COVER STORY
Photo courtesy of Lactanet Canada

By Craig Lester
CONTRIBUTING WRITER

There’s an app for that—it’s become a cliché phrase to say since apps have 
been around for several years, but the world of apps continues to grow at an 
incredible pace affecting the way dairy producers manage their herds, design 
their barns and run their breeding programs, among other tasks. At the same 
time, keeping things simple works as well. In this article, Devon Toop from 
Toop Farms Ltd. in Chilliwack, B.C., Denis Tokarev, co-founder of Cattle 
Scan in Toronto, Ont., and Dr. Katy Proudfoot from the Sir James Dunn 
Animal Welfare Centre at the Atlantic Veterinary College in Prince Edward 
Island talk about some of the latest technology on the market and how it can 
play into barn design. They also discuss simple elements to ensure cow comfort, 
maximize milk production and assist with calving.

Devon Toop from Toop Farms Ltd. in Chilliwack, B.C., comes 
from an operation that has been producing milk since the early 
1900s. His operation is on the leading edge of farm technology, 

currently milking 320 cows with a robotic system.

INTEGRATING APPS AND 
TECHNOLOGY INTO BARN DESIGN  

Toop credits their farm’s improvement in efficiency to the Nedap 
CowControl dairy herd monitoring and management system and 
BouMatic’s herd management app, which he says is useful in monitoring 
the herd without having to send a worker into the barn to look for 
individual cows to vaccinate or breed. 

“I have talked to other robotic herdsmen and just the amount of time 
it takes to find and fetch cows in the barn, you don’t realize (how much 
time you’re saving) until you use (the apps),” Toop says, adding when a 
producer knows where a cow is, it changes their approach to how they 
move within their herd.

“When we can see where the animal is first, we can determine where 
we want to handle and how we want to handle her,” he says. “The job is 
done in a fraction of the time.”

Toop and his family looked at what European operations were doing 
with technology and how they integrated it into barn design and layout. 
The family ultimately came up with a strategy they were comfortable 
with to ensure optimization in terms of how far the cow had to travel to 
get milked.

“Instead of having all the robots centrally located in the barn, 
we spread the robot locations to maximize travel from the cow to a 

THERE’S AN THERE’S AN APPAPP  FOR THATFOR THAT
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THERE’S AN THERE’S AN APPAPP  FOR THATFOR THAT
milking robot,” he says. “Cows don’t have to walk more than 100 feet 
to get to a robot to milk.” 

Toop Farms uses a hybrid model with a two-row design on one side 
and a three-row design on the other side.

“We have one side for our higher producing cows and the other side 
for our smaller cows, first lactations and crossbreeds that are more space 
efficient,” he says. 

When designing, building or changing a dairy barn, Toop advises 
producers to view this from an operational management standpoint. 
He says it’s important to consider everyday tasks, such as where they’ll 
be treating or breeding cows, as well as the location of all equipment 
and technology. 

“It made a lot of sense where we placed the robots,” he says, adding it’s 
important to ensure a dairy barn is designed to integrate well with the 
applications producers use. It’s equally important to stay on top of the 
latest robotics and apps since they are constantly evolving.  

A new system on the market aimed at saving producers time 
and ensuring sickness is identified earlier in animals is 
Cattle Scan. 

It includes a capsule that is inserted into the cow’s rumen 
and has a lifespan of five years. It monitors different parameters 
within the animal and relays the information to a cloud-based 
analytic platform.

Denis Tokarev, co-founder of Cattle Scan, says the capsule will 
detect sickness in dairy cows long before it shows symptoms. 

“Most farms usually detect a sick cow when its milk production 
drops,” Tokarev says, adding depending on the sickness, milk 
production could drop by up to 30 per cent before the producer 
realizes the cow is sick. As well, he says by the time symptoms 
appear, the sickness could have already spread throughout the 
cow’s body. 

Tokarev says the Cattle Scan test will check 10 parameters 
and combination of parameters in the animal every 15 minutes 
for abnormalities. When the platform detects something is not 
normal, the system will send a message to the farmer’s app or 
a text message to their phone telling them to check the animal. 
Tokarev says the system can help producers prioritize animals 
and make culling decisions

“Our system allows them to go back and see the last time 
(a cow was sick),” he says, adding producers can use this 
information to make decisions for the next lactation and 
determine whether the cow needs to be culled. 

Tokarev calls Cattle Scan “a Fitbit for cows” and says the 
capsules does not require any maintenance. He says it’s a perfect 
tool to help a veterinarian gather information on the herd without 
visiting the farm, making it useful during the pandemic. 

A FITBIT FOR COWS
By Craig Lester
CONTRIBUTING WRITER

IT’S IMPORTANT to ensure a dairy barn is designed to integrate 
well with the applications producers use, as well as the way 
producers carry out their everyday tasks. 
Photo courtesy of Lactanet Canada
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Craig Lester 
is a freelance journalist. 

According to Dr. Katy Proudfoot, 
associate professor and director at the 
Sir James Dunn Animal Welfare Centre 

at the Atlantic Veterinary College in Prince 
Edward Island, when designing or redesigning 
a barn to ensure cow comfort and good milk 
production, there needs to be special attention 
paid to the natural behaviour of animals. 

Proudfoot has done extensive research into 
what dairy cows prefer when they are calving. 

THERE’S AN THERE’S AN APPAPP FOR THAT FOR THAT

APPS AND BARN DESIGN TO ASSIST WITH CALVING
She says barn designs should include semi-
private areas or “cubbies” for the cows to give 
birth since most prefer to be separated. 

Proudfoot says in a group pen environment, 
cows can become a bit competitive for hiding 
areas to give birth. This is something she says 
any farmer can build themselves.

“We used jersey road barriers, or construction 
road barriers, which are plastic and empty. (It’s) 
12 feet long, a couple of feet high, and when 
it’s filled with water, it can be quite sturdy,” 
Proudfoot says.

Installing a few barriers in a group pen can create 
multiple hiding spaces for cows that are calving. 

She says corrugated metal or curtains have also 
been used effectively to create these areas.

For calves, she says studies have been 
conducted that prove the effectiveness of 
pairing calves together in super hutches.

“You can get super hutches or take two 
hutches and put them together,” she says. “It 
can help with their growth and their intake—
we found lots of different (benefits).”

When it comes to apps, Proudfoot says it’s 
imperative producers have cameras in their 
barns, and they should have access to those 
video feeds on their phones so they can routinely 
check on cows that are expected to calve. 

She is also a fan of having a three-dimensional 
accelerometer or pedometer on the cows or a 
rumination collar to help producers determine 
when they might be calving.

Proudfoot says one of the first stops 
in looking for applications should be the 
University of Wisconsin-Madison’s dairy apps 
since there are several that can help producers 
stay on top of their herd’s health, comfort and 
milk production.

She says another great app comes from 
the Ohio State University called eCalving. 
Researchers have discovered cows are at higher 
risk of dystocia when there is a shift change 
between workers. 

“This app allows a producer to monitor labour 
for each cow,” she says. “For example, if a new 
worker comes in for his or her shift, the worker 
can use the app to see when the cow started 
labour and whether she needs to be checked on 
if she hasn’t made any progress.” 

By Craig Lester
CONTRIBUTING WRITER

EXPERTS RECOMMEND using a three-dimensional accelerometer or rumination collar to 
help producers determine when the cow might be calving. 

COVER STORY
Photo courtesy of Caitlin MacLeod
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Dairy Farmers of Ontario (DFO) is showing con-
sumers Ontario dairy farmers are leaders in the 
continuous development of progressive farming 

practices, says Christy Rae Clem, Dairy Farmers of 
Ontario’s (DFO) director of marketing communications 
and strategy. 

That’s the notion behind DFO’s latest summer equity 
marketing campaign, which showcases to consumers what 
the modern dairy farm looks like by making the connection 
between the progressive choices Ontarians are making in 
their own lives and the technological advances dairy farm-
ers are already using on dairy farms.

The campaign focuses on Ontario dairy farmers and 
the innovative and progressive measures they continue to 
use on-farm to produce high-quality dairy in modern and 
forward-thinking ways. 

“Market research insights show consumers see dairy 

THE MODERN 
DAIRY FARM

“Market research in-

sights show consum-

ers see dairy farming 

as nostalgic and tra-

ditional, while plant-

based alternatives 

are more often con-

sidered ‘progressive.’ 

We’re on a mission to 

change that mindset 

and show consumers 

dairy farmers are ac-

tually innovative and 

progressive.” 

—Christy Rae Clem

farming as nostalgic 
and traditional, while 
plant-based alternatives 
are more often con-
sidered ‘progressive,’” 
Clem says. “We’re on a 
mission to change that 
mindset and show con-
sumers dairy farmers are 
actually innovative and 
progressive.” 

The campaign includes 
three 15-second video 
ads, as well as supporting 
social media content and 
digital ads, highlighting 
innovative technology, 
such as automated feed 
pushers, renewable 
energy sources, such as 
climate control curtains 
and cooling fans, and pro-
gressive cow health, such 
as rumination collars.  

The campaign launched 
on Aug. 10 and will con-
tinue to run throughout 
September. 

By Dairy Farmers of Ontario 
DFO MARKETING 

 

Showing consumers 
the modern dairy farm: 

• Dairy farms are smarter: 
https://youtu.be/HW0Y1DW60zM;

• Dairy farms are techy: 
https://youtu.be/qGUmEgZwDmA;

• Dairy farms are greener: 
https://youtu.be/iRFNEjgqVy8.
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FARM MANAGEMENT

By Workplace Safety & Prevention Services

FARM SAFETY

[

Farmers need to keep an eye 
on those they share the road 
with who may be distracted. This 
requires a whole other level of 
defensive driving.

—Sergeant Kelly Gibson

Sergeant Kelly Gibson has seen quite a bit in 
her time with the rural division of the Wa-
terloo Regional Police Service. Some of it 

has had to do with those who work in the agri-
culture sector. This includes how workers drive 
on public roads.

“Just on my way to work today, I 
saw something and had to shake my 
head,” she recounts. “A tractor tow-
ing a big implement with a second 
adult sitting on the fender.”

She was in her personal vehicle 
and not in uniform, so could not 
pull the driver over. She’s surprised 
and saddened there are people who 
still don’t understand the concept of 
“one seat, one person.”

“Gravity is not enough to secure a 
load,” she says. “While most farmers 
operate in a safe manner, I’ve seen loads not prop-
erly secured, which have caused incidents when 
their loads shift. This includes hay, big bags of fer-
tilizer and soil.”

She cites the National Safety Code, Standard 
10, which provides detailed guidelines for oper-
ators and drivers to follow when securing differ-
ent types of loads.

Gibson lives in farm country and understands 
the urgency during harvest season, especially in 

BALANCE PRODUCTIVITY, SAFETY 
THIS HARVEST SEASON

This article was prepared by Workplace Safety & 
Prevention Services (WSPS). For more information, 
visit www.wsps.ca or contact WSPS at 
customercare@wsps.ca.

uncertain times. Regardless, she firmly believes 
it’s possible to work at a very high level of produc-
tivity without compromising safety.

“The Ministry of Labour, Training and Skills 
Development offers a really good farm guide 
that details key elements about how and where 
those driving farm machinery should travel,” 
she says. 

The Health and Safety in Farming Operations 

guide covers the Occupational Health and Safe-
ty Act (OHSA) and its applicable regulations, ex-
plaining what workers, suppliers, supervisors, em-
ployers and other workplace parties on a farming 
operation need to know about the OHSA. 

While farm machinery is often wider than 
trucks or cars, it still cannot be on the left side of 
the centre line. It must never encroach on oppos-
ing traffic. This can mean driving with wheels on 
the shoulder—something that needs to be done 

with great care and in a safe manner. 

PRACTICE DEFENSIVE DRIVING
A big factor of growing concern is distracted driv-
ing. In this area, Gibson’s focus is not primarily 
on those driving big farm machinery.

 “Farmers need to keep an eye on those they 
share the road with who may be distracted,” she 
contends. “This requires a whole other level of de-

fensive driving.”  
Younger farm workers are a part of 

the generation who use mobile devic-
es. Gibson says they cannot assume be-
cause they are moving relatively slowly, 
they can afford to glance at their phones. 

Being as visible as possible is cer-
tainly something that helps prevent 
accidents. This includes being sure 
all lights are functioning proper-
ly, and slow-moving vehicle (SMV) 
signs have not faded and lost their 
reflective properties.  

If towing an implement, it’s im-
portant another sign is at the farthest end. SMV 
signs don’t help if they can’t be seen.



MILKPRODUCER | MAY 2014 2

MILKPRODUCER | SEPTEMBER 2020      25WWW.MILKPRODUCER.CA 

By Farm Credit Canada
HR MATTERS

Growth is a natural part of doing busi-
ness, including on a farm, and with it 
comes increased work demands on the 

primary operator. The more time the farmer 
spends doing physical work, the less time there 
is for marketing or managing employees.

WHEN TO DELEGATE
Successful farmers must realize they can’t do 
all the work themselves. Transferring work to 
employees or bringing in custom operators is 
crucial toward moving from primary operator 
to farm manager.

As a business begins to expand, farmers 
should choose jobs that can be handed off to 
others—even if it’s hard to give up day-to-day 
tasks. Instead of doing the work themselves, 
farmer managers must give employees clear 
instructions for the workday so they can shift 
into a supervisory role.

CONTINUED GROWTH
The larger the farm, the more difficult it is for 
one person to operate effectively and efficient-
ly. Bringing on trusted staff to take over the 
role of manager allows the farmer to move into 
the position of chief executive officer (CEO), 
maintaining the vision and business goals of 
the operation.

Business operations can continue under the 
eyes of management, while business planning 
can be taken care of by the CEO.

MOVE SLOWLY
For some farmers, it’s not easy to give up con-
trol of certain tasks on the farm. However, 
keeping sight of business growth potential can 
help with the shift. Experts recommend not 
moving too quickly between roles. Instead, 
they should deliberately hand over control of 
one job at a time rather than turn over a list of 
tasks to an employee.

Keeping an eye on the farm operation’s growth 
will help the farmer shift roles in the barn.

SHIFTING FROM FARMER TO CEO 
TAKES TRUST AND TEAMWORK

BOTTOM LINE
Successful farmers realize they can’t run a large 
operation alone. They take a solid first step to-
ward success by hiring a manager for day-to-day 
operations. If growth continues, be prepared to 
eventually take on the role of farm CEO, tak-
ing care of the business plan and vision of the 
operation. Don’t rush, experts say, and practise 
handing off one task at a time to employees.

Jeni Mobile Wash

Ken Brown 
Monkton, Ontario

1-877-325-8843 www.jenimobilewash.com

We Specialize in Barn Washing

John Mitchell
Fergus, Ontario
1-800-361-3637

Since 
1986

This article is reprinted with permission from 
the author and Farm Credit Canada. 

14,000 GAL QUAD-STEER ARTICULATING TANK
Large capacity steering tank with unbeatable maneuverability and flotation

1-877-837-7323
nuhnind@nuhn.ca

www.nuhn.ca

NUHN INDUSTRIES LTD

4816 Line 34, Sebringville, 
ON N0K 1X0, Canada

ELECTRONIC STEERING
FRONT PUMP SYSTEM
UNLOADS 3,000 GPM

ADVANCED PRECISION
LARGE 35.5 x 32 TIRES
MASSIVE FOOTPRINT
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FARM MANAGEMENT

Perhaps you’re a young farmer borrowing 
money for the first time, or maybe it’s been 
a while since you’ve applied for a loan and 

need a refresher. No matter what stage you’re at, 
there’s always something new to learn.

It’s always helpful to review the borrowing 
basics—what you need to apply for a loan, how 
much you need for a down payment and tips for 
choosing the right loan length, interest rate and 
amortization.

APPLYING FOR A LOAN
Before you meet your lender, you’ll need to collect 
your financial information. Give yourself time to 
gather and review all required documents. You 
should understand your financial statements be-
yond how much money you’ve made and your 
tax situation and be able to answer questions to 
show you know your operation. Here are key 
pieces to consider:
• Net worth statement: This provides a snapshot 
of your assets and liabilities. It also shows how 
you can manage the requested loan. You’ll need 
one for each borrower involved;
• Tax returns and financial statements: Your 
lender will want to see past income tax returns 
and any accountant-prepared financial state-
ments dating back three years. It helps them de-
termine if you have the overall financial capabili-
ty to make the loan payments;

This article is reprinted with permission from 
the author and Farm Credit Canada. 

By Farm Credit Canada
FARM FINANCE

BASIC FACTORS TO CONSIDER WHEN APPLYING FOR A LOAN
• Third-party assistance for large loans: If you 
have a complicated situation or are borrowing a 
sizable amount, it’s a good idea to involve some-
one, such as your accountant, to help with finan-
cial planning;
• Tools and ratios: Consider a cash flow analy-
sis, especially if there are times in the year when 
expenses outpace income. Financial ratios can be 
calculated to determine the health of a business, 
which is important for securing a loan. Account-
ing software, such as AgExpert, makes financial 
ratios easy to obtain;
• Business plan: If you’re new to farming, or 
if your loan is for a farming enterprise that’s a 
drastic departure from what you’ve been doing, a 
complete business plan may be required; 
• Identification: If you have off-farm income, 
bring recent pay stubs or written employer verifi-
cation. And don’t forget to bring government-is-
sued photo ID to verify your identity.

DOWN PAYMENT
For a land loan, you typically need a down pay-
ment equal to 25 per cent of the purchase price. 
Since that can be a lot of money, it’s common to 
pledge other land as security rather than making 
a down payment. It’s also possible to use a com-
bination of land and cash. 

Beginner farmers often have family support, 
and land owned by the family can be pledged 
instead of the down payment. By becoming a 
co-applicant, the family can provide support 
without providing cash. However, they become 
equally responsible for the loan.

LOAN LENGTH, INTEREST 
RATES AND AMORTIZATION
• Loan length: The rule is to match the loan 
length to the life of the asset. For new equip-
ment, terms of seven to 10 years are typical. For 
used equipment, terms of five to seven years are 
standard. For land, loans of up to 29 years are 
possible, but most are in the 20- to 25-year range;
• Interest rates: You have choices—a variable 
rate that fluctuates or a fixed rate that holds for 
a specified length of time. Note: you might have 
a 20-year land loan, but only have a term of five 
or 10 years at the fixed interest rate. At the end 
of the term, the interest rate is subject to change. 
The variable rate has often been lower than the 
fixed rate, but a fixed rate provides predictability;
• Prepayment: You can also select the prepay-
ment provisions that meet your needs. Some 
loans are open, and you can prepay any amount 
of principal without penalty. You can also choose 
a closed loan but will be penalized if you prepay 
more than a particular percentage of the principal 
in any given year;
• Amortization: Loan payments are amortized, 
meaning they’re divided into equal annual pay-
ments. The amount of interest versus principal 
has ramifications for income taxes since interest 
payments are a deductible expense, while princi-
pal payments are not. 

PUT YOUR IDEAS INTO ACTION
So now that you understand some of the 
borrowing basics, work on some of the things 
discussed above to help you prepare to meet 
your lender. Here are five ideas to get started: 
• Complete your net worth statement: bit.
ly/328ckVa; 
• Work on your business plan: bit.ly/3aJdTNd; 
• Build your understanding of financial 
statements: bit.ly/3gkMguJ; 
• Develop a cash flow plan: bit.ly/34m1nSq; 
• Connect with your lender: bit.ly/34ffJEd.

Research by the University of  
Guelph shows adding Promix Dry Cow 
allows for:

> Better rumen pH
> Less sorting
> Higher dry matter intake

Adding Promix Dry Cow 
increases feed intake and rumen 
health in transition cows.

WWW.LIQUIDFEEDS.COM
Box #237, Innerkip, Ontario N0J 1M0

1.800.265.8335

For complete research information see: liquidfeeds.com/research/dry-cow-trial-december-2019For complete research information see: liquidfeeds.com/research/dry-cow-trial-december-2019

Promix Dry Cow
TMR SOLUTIONS
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An extra crop in the rotation can offer more 
manure management flexibility for Ontar-
io livestock operations. 

Taking the pressure off the unpredictability of 
spring or fall application that’s typical in the tra-
ditional corn-soy rotation, an extra crop in the ro-
tation can spread the workload out over the year 
and ensure nutrients aren’t applied in the winter, 
keeping them in the soil and out of water courses. 
That’s in addition to soil health and other agro-
nomic benefits, such as managing weeds and her-
bicide resistance issues. 

Winter wheat is one of the easiest third crops to 
add and the one most used by Ontario farmers. 
However, there are other less common options that 
might be worth considering as well, such as winter 
canola, winter barley or hybrid rye.

Winterkill has been a challenge in the past and 
continues to be a concern, but new genetics and 
hybrid winter varieties are making these crops 
more attractive in Ontario. 

“Canola and barley have some winter varieties 
available, but they aren’t always used in Ontario 
to their full capacity because they can be more 
susceptible to winterkill than winter wheat,” 
says Michelle Linington, feed ingredient and by-
product specialist with the Ontario Ministry of 
Agriculture, Food and Rural Affairs (OMAFRA). 

Winter canola is a cool-season oilseed that’s best 
suited to Ontario’s temperate regions since it isn’t 
very heat tolerant and should be grown in well-
drained soils for best performance.  

Its winter survivability is impacted by root 
heaving, root rot and freeze injury from ice build-
up, which often happens when the crop is planted 
into heavy or poorly drained soils. Key to winter 
survival is establishing a uniform crop that can 
reach the four- to six-leaf stage before winter sets in. 
Although ideal planting dates vary by geography, 
they typically fall about one to two weeks earlier 
than winter wheat. 

Two main crushing facilities in the province 
accept canola, so producers have market options 
available relatively easily, according to Linington. 
Canola meal is a great protein source to add to 
cattle, swine and poultry rations, and straw can be 
used as a bedding option or chopped and mixed 
with other forages to feed livestock. 

Winter barley can be harvested as silage in late 
June or as mature grain in early July. It needs cold 
winter temperatures to initiate flowering and grain 
development and will not produce grain if it’s 
planted in the spring. However, it isn’t as hardy as 
winter wheat, so it will do well when planted early 
in areas with milder winter conditions or excellent 
snow cover. 

Spring barley is already a fairly common feed 
ingredient in Western Canada for beef, and 
Linington is confident it would have feeding value 
for beef cattle in Ontario as well. 

“There is the option to use it as a feed. It does 
have a bit of a different nutritional value with lower 
crude protein and fibre levels, but you can balance 
that out in a ration,” she notes. 

Its straw can be used as bedding or incorporated 
into feed, and although winter barley yields more 
straw than spring barley, the quality isn’t as high, 
she cautions. 

WINTER CROP OPTIONS TO EXPAND 
MANURE MANAGEMENT POSSIBILITIES
By Lilian Schaer
TIMING MATTERS
Photo courtesy of Farm & Food Care Ontario

Winter barley varieties from Europe and 
the United States are currently being assessed 
for their adaptability to Ontario. There’s the 
potential for a new commercially available 
variety as early as fall 2022. 

Another third crop that could be an option 
is hybrid rye. It’s currently mostly being grown 
for further processing by Hiram Walker and 
Sons Distillery in Windsor, Ont., but there 
is increasing interest in its potential use in 
livestock rations since it’s noted for being more 
high-yielding than traditional, open-pollinated 
rye and having good feed value. 

“The key to adding any new grain to a ration is 
to ensure that ration is balanced, so it’s important to 
get a nutritional analysis done,” Linington advises. 

More information about manure stewardship 
and long-term nutrient management options is 
available at https://www.farmfoodcareon.org/
timing-matters/. 

This article is provided by Farm & Food Care Ontario 
as part of the Timing Matters project. It was funded 
by the Canadian Agricultural Partnership, a five-year 
federal-provincial-territorial initiative.

CORN GROWERS WARNED TO CHECK FIELDS FOR 
BT-RESISTANT CORN ROOTWORM 

Some Ontario regions have observed high 
corn rootworm pressure in 2020 that is 
challenging current Bt rootworm hybrids.

In regions where Bt rootworm corn hybrids 
have been used for more than three consec-
utive years, resistance among corn rootworm 
populations is suspected. 

While most of the injury has already occurred 
by August, growers should still scout their fields 
as soon as possible to determine whether root 
injury, lodging, goosenecking or high levels of 
adult corn rootworm beetles are present. 

For scouting guidelines to determine possi-
ble rootworm resistance, visit bit.ly/2QuIcO1.  

Scouting will help determine if these fields 
need to be managed differently next year to re-

duce the risk or spread of resistant populations. 
The best management practice to reduce 

the resistant rootworm population is to rotate 
out of corn for at least one year. Corn root-
worm beetles typically lay their eggs in corn 
fields. If that field is rotated to a non-host 
crop, such as alfalfa, rye, triticale or sor-
ghum-sudangrass, in the following year, the 
larvae will die after hatching, and the popula-
tion will be eliminated.

Affected growers are encouraged to use 
alternative forage options to replace silage corn 
for a minimum of one year, but ideally for the 
next two to three years.

For forage options to replace corn silage, visit 
bit.ly/34GG1iO. 
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FARM MANAGEMENT

Calf Care Corner delivers the latest information and ideas to 
help you improve the way calves are raised on your farm. 
If you have any comments or questions about Calf Care 
Corner, send an email to info@calfcare.ca. Follow Calf Care 
Corner on Facebook and Twitter @CalfCareCorner, and sign 
up for monthly e-blasts at www.calfcare.ca.

Nutra-Glo™ for Ruminants is a nutritional feed supplement for dairy cows, beef cows and calves. The product 
comes in liquid form and contains a combination of bio-available vitamins and minerals, organic chelates, and 
probiotic metabolites. It improves the nutritional value of the animal’s diet, improves its digestion, and improves 
its microbial health. It builds and improves the health of the animal from the inside out.

Nearly 100% of herdsmen who use NUTRA-GLO 
notice significant improvements in the overall health 

and production of their herds.

 www.Nutraglo.com
Murray Gilkinson 
519-504-3022 

murraygilkinson@gmail.com

Healthy calves are the building blocks of 
every successful dairy, veal and dairy-
beef operation. Investing in calf health 

and welfare can translate to lower mortality rates, 
reduced use of livestock medicines, improved 
cost of production and ultimately, less stress for 
calf-raisers, all while laying the foundation for fu-
ture performance and profitability. 

Hosted by Veal Farmers of Ontario (VFO), the 
Healthy Calf Conference will bring together dairy, 
veal and dairy-beef producers, industry partners 
and leading calf care experts to address common 
calf raising challenges. The late November event 
will be held virtually for the first time, offering the 
same exceptional experience conference participants 
expect, while ensuring the safety of attendees, 
speakers and sponsors. 

“Our 2018 event reached nearly 550 attendees and 
sold out at one of two locations,” says Kendra Keels, 
VFO’s industry development director. “Producers 
are still looking for those practical tips that they can 
implement on-farm right away, a hallmark of the 
Healthy Calf Conference, and we’re pleased to bring 
the event to more calf-raisers this year.” 

With a new virtual format, the Healthy Calf 
Conference will deliver the same high-quality 
content from an international panel of experts but 

BUILDING THE FOUNDATION FOR 
BETTER CALF PERFORMANCE

By Veal Farmers of Ontario
CALF CARE CORNER

in a more flexible way—with two live presentations 
and four pre-recorded sessions to allow attendees to 
access conference material at a convenient time. 

This new approach may also appeal to calf-
raisers who may not have been able to attend 
traditional conferences in the past. Providing 
further value, the registration package also 
includes access to exclusive calf care resources and 
a digital copy of the proceedings. 

THE PROGRAM
This year’s interactive, virtual conference will feature 
a dynamic program covering health, nutrition, 
welfare and housing with some of the most respected 
professionals in the field of calf management. 

LIVE PRESENTATIONS
Dr. Joao Costa, assistant professor in the 
department of animal and food sciences at 
the University of Kentucky, will headline the 
live program with insights into group housing 
calves, including how best to transition calves 
to reap long-term benefits of early socialization 
and proper nutrition while avoiding challenges 
with health and behaviour. His research focuses 
on animal science, with an emphasis on animal 
behaviour, nutrition and precision technologies. 

The live program will also feature the Saskatoon 
Colostrum Company’s director of veterinary 
technical services, Dr. Michael Nagorske, who 
will break down the latest research in bioactives 
in colostrum and reinforce the importance of 
colostrum’s role in calf health and disease resistance. 
Aaron Keunen from Mapleview Agri will also discuss 
attributes of effective electrolytes for calves.

PRE-RECORDED SESSIONS
As part of the pre-recorded sessions, Dr. Mike Van 
Amburgh, professor in the department of animal 
science and a Stephen H. Weiss presidential fellow 
at Cornell University, will share ways to reduce 
weaning stress, the impacts of starter mixes and how 

manure can be a good indication of weaning success.  
These sessions will also feature Dr. Steve 

Roche from ACER Consulting, who will explain 
how producers can work with a veterinarian to 
incorporate calves into routine herd health visits 
and improve the profitability of future herds. 
Dairy farmer and veterinarian Dr. Jodi Wallace 
from Ormstown Veterinary Hospital will share 
her vision of how producers can bring their 
operations closer to zero mortality to reduce stress 
and improve their own mental health. 

“The basic principles of calf raising are the same 
whether your calves are destined for the milking 
herd or meat production,” Keels says, who will also 
provide a pre-recorded presentation. “I’m looking 
forward to highlighting key aspects of early calf 
raising that will improve the value of male dairy 
calves leaving the farm. We want all calves to get off 
to a healthy start.”

FOR VETERINARIANS 
In previous years, an evening program was offered 
for veterinarians unable to attend the full-day 
conference. This year, VFO welcomes them to 
join the full conference at their convenience, and 
access the veterinarian portal at www.calfcare.ca/
veterinarians/ for more resources.

“Your veterinarian is an extra set of eyes in the calf 
barn and can be key in overcoming common calf 
challenges,” Keels says. “Animal care is a top priority 
for VFO, and this conference has been an important 
way for us to bring the latest information to producers, 
veterinarians and industry partners.”

Conference date: Nov. 24 from 10 to 12:15 p.m. 

To register or for more information on the event, 
visit https://calfcare.ca/healthy-calf-conference/. 
Watch for more details, including the registration 
brochure, in future issues of Milk Producer, and 

follow the Healthy Calf Conference on 
Facebook @CalfCareCorner. 
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Employ precision feeding to improve efficiency and profitability

By Mario S. Mongeon

RUMINATIONS

RAISING HEIFERS

W W W.MILKPRODUCER.CA 

DAIRY RESEARCH
Photo courtesy of Holstein Canada

There are several factors that can help 
dairy producers improve their farm’s 
efficiency and profitability. For many 

Ontario dairy farms, raising replacement an-
imals is a major expense, but there are many 
ways to mitigate this. Although variable de-
pending on the farm, raising a dairy heifer can 
easily cost more than $2,500, and in some cas-
es, exceed $3,000. More than 60 per cent of 
these costs are related to feeding heifers.

Since a large sum of money is at stake, it’s 
a good idea to minimize the number of heif-
ers raised. According to a 2013 study, the num-
ber of heifers raised relative to the number of 
adult cows was one of the factors affecting cow 
longevity. In other words, the higher the heif-
er-to-cow ratio in a herd, the earlier the cows 
are culled, so keeping too many heifers is det-
rimental to overall efficiency and profitability.  

When it comes to raising dairy heifers, there 
are two important efficiency factors to con-
sider. This includes a first calving occurring at 
less than 24 months old, and milk production 
during first lactation corresponding to more 
than 88 per cent of the production by mature 
animals in the herd. 

This means the dairy heifer rearing program 
must generate optimal development of the an-
imal to allow it to calve for the first time be-
tween 22 and 24 months and produce large 
quantities of milk during the first lactation.

A carefully designed heifer feeding program 
is necessary to develop the animal and optimize 

its production. Average daily gain should be 
closely monitored, especially during the prepu-
bertal period, which is between three and nine 
months old. 

During this phase, average daily gain should be 
between 700 and 900 grams per day, with 800 
g being optimal. A meta-analysis revealed a gain 
higher than 900 g per day reduces milk produc-
tion during the first lactation due to the alteration 
of the mammary gland development. 

PRECISION FEEDING
Feeding heifers is a major expense, which 
means producers should provide the replace-
ment herd with the right amount of nutrients 
for optimal growth in the most economical 
way without affecting future performance and 
milk production. 

This concept is called precision feeding and 
has been elaborated over the last decade. Ear-
ly studies reported heifers were more feed effi-
cient when their intake was limited compared 
with heifers fed free choice. Some researchers 
noted limit-feeding pregnant heifers improved 
feed efficiency by 18.8 per cent when dry mat-
ter intake was reduced by 10 per cent with-
out negative effects on growth and production 
during first lactation. 

Over time, various studies demonstrated 
limit-fed rations had a decreased rate of passage 
in heifers. In other words, it appears reducing 
feed intake slows the ration’s rate of passage out 
of the rumen. As a result, rumen micro-organ-
isms have more time to break down fibers and 
release nutrients in the ration. This slower rate 
of passage usually improves overall digestibili-
ty. Even if an animal consumes less dry matter, 

if the ingested dry matter contains the nutrient 
quantities necessary for growth, more nutrients 
in food can be used for growth, and less will be 
lost in manure. 

The combination of these factors can lead to 
significant improvements in dairy heifer feed 
efficiency. Therefore, the concept of precision 
feeding is the combination of better knowledge 
of growth targets, better nutritional needs to 
reach these targets and the use of tools to im-
prove the digestibility and conversion of feed.

Conventional heifer rations are generally fed 
ad libitum and contain high levels of fibre from 
low-quality forages in order to control energy 
supply. Using precision feeding, a ration served 
in a defined quantity with a lower fibre level as-
sociated with a greater content of concentrates 
achieves the same goal but more efficiently. 

In recent years, work related to precision 
feeding has demonstrated the ration forage to 
concentrate ratio can range greatly—from 25 
to 95 per cent depending on the availability 
and forage cost.

In a precision feeding system, heifers receive 
no additional free choice forages. The preferred 
distribution method is the total mixed ration, 
although it’s also possible to provide a balanced 
ration consisting of forages and concentrates 
fed separately.

Precision feeding dairy heifers means limit-
ing their feed. Since heifers can consume more 
feed than what’s fed to them, it’s important to 
make sure they only consume what they are 
supposed to. Balanced ration fed to the animals 
each day must be fully ingested, and no supple-
mental forage of any kind should be available 
to them if producers follow this plan. 



MILKPRODUCER | SEPTEMBER 2020       31WWW.MILKPRODUCER.CA 

Mario S. Mongeon 
is a livestock specialist with the Ontario Ministry of 
Agriculture, Food and Rural Affairs - Alfred Resource 
Centre.

Ruminations is prepared by Ontario 
Ministry of Agriculture, Food and Rural 
Affairs livestock technology specialists 
to provide information you can use on 
your farm.

During the first days following the imple-
mentation of a precision feeding program, the 
behaviour of heifers will suggest they are hun-
gry. Their digestive system gradually adapts, 
and the bellowing generally fades in the first 
two weeks after the program starts.  

Carefully monitoring heifer growth is key to 
the success of this system, so it’s crucial someone 
interested in implementing a precision feeding 
program for the replacement herd be willing to 
invest the time and money to weigh heifers regu-
larly. Once a month weighing is optimal. 

Jud Heinrichs, professor of dairy science at 
Penn State University, is a proponent of preci-
sion feeding. “Provided feed intake is restricted 
to allow for an optimal average daily gain, high 
concentrate, precision-fed rations can be fed to 
dairy heifers successfully,” Heinrichs says.  

Nevertheless, attention to detail and solid 
management is a must. “The transition to pre-
cision feeding requires time and commitment 
in a manner similar to the time it takes to in-
crease gut capacity after calving,” he says. “As 
long as heifers are growing according to the av-
erage daily gain goals of your operation and re-
ceiving a correctly balanced ration, they are ad-
equately fed.”

References:
Symposium review: Strategies to improve the effi-
ciency and profitability of heifer raising. P. S. Er-
ickson, J. L. Anderson, K. F. Kalscheur, G. J. Las-
cano, M. S. Akins, and A. J. Heinrichs. 
J. Dairy Sci. 103:5700–5708. 2020
Precision-feeding dairy heifers a high rumen-de-
gradable protein diet with different proportions of 
dietary fiber and forage-to-concentrate ratios. G. 
J. Lascano,  L. E. Koch, and A. J. Heinrichs J. 
Dairy Sci. 99:7175–7190. 2016
Precision Feeding Dairy Heifers: Strategies and 
Recommendations. A. J. Heinrichs
PennState Extension. May 2016.

GRANDVIEW
CONCRETE
GROOVING INC.
Lameness Prevention Specialists
-  Diamond Blade Grooving, Re-Grooving, & Slot Cutting
-  Cleanest & Driest Floors
-  Reduced Culling
-  Aisles, Holding Areas, Yards
-  Zero Maintenance

1 (888) 447-6684      ||      www.cowcomfort.com

SILO-KING SILO-KING 
®

Forage & Grain TreatmentForage & Silage Additive

NEIL WIDEMAN
(519) 577-6893
(800) 435-9560
AGRIKING.COM/CANADA

16 DIFFERENT ENZYMES
TO PREDIGEST FIBRE

MULTIPLE STRAINS OF
LACTIC ACID BACTERIA

USES ANTIOXIDANTS TO
LIMIT RESPIRATION

IMPROVE CELL WALL
DIGESTIBILITY

REDUCES pH FOR A MORE
STABLE ENSILING PROCESS

WORLD’S LARGEST RANGE 
OF FEED MIXERS

   Mixer wagons from 280 to 1,860 cu.ft.
   Self-propelled mixers from 600 to 1,150 cu.ft.
   Feeding robots, 3 types
   Feed mixers with straw bedding options

Trioliet. Invents for you. TRIOLIET.COM

SALES MANAGER WESTERN CANADA 
BEN MEINEN 
604-378-9931 / b.meinen@trioliet.com

SALES MANAGER EASTERN CANADA 
CHUCK PRESTON 
613-572-2505 / c.preston@trioliet.com

Find your nearest dealer  



DAIRY RESEARCH

32 SEPTEMBER 2020 | MILKPRODUCER W W W.MILKPRODUCER.CA 

Visit our website for a 
dealer near you
www.zuidervaartagri.com

Sidewall Plastic

Filled Pea Stone Bags

Mesh Protection 
Covers

VH Megastretch  
7 layer bale wrap

Megaplast Power 
Silage Covers
Widths from 20’ to 92’

Mega Barrier
Low OTR oxygen barrier

VH Net Wrap
2,600 & 3,600 m/roll

Sidewalls Tires

FROM EACH

Supplying all your silage covering needs

$215

BOOK NOW FOR 
EARLY ORDER 

DISCOUNTS

519-393-8290
5259 Hwy 8, Mitchell, ON

By Dianne Priamo
U OF G RESEARCH

When disease strikes a farm, producers can often recognize 
the signs and make management changes to prevent further 
spread. However, Johne’s disease (JD) is a special case. 

Infection takes place early in life, and animals can spread the disease 
before they show symptoms. It can take two to 10 years to present clinical 
signs and there’s no known cure. That’s where Dr. Jamie Imada and a 
team of University of Guelph (U of G) researchers want to help.

Imada, a registered veterinarian and Ontario Veterinary College 
graduate, returned to the population medicine department to work with 
professor David Kelton to improve cattle herd health by fine-tuning 
producer and veterinarian management strategies.

“My goal is to identify changes in herd management practices in 
Ontario that correlate to changes in the prevalence of Johne’s disease and 
can be used to decrease Johne’s on farms over time,” Imada says.

Imada is using a risk assessment and management plan (RAMP) to 
quantify the risk of JD introduction and spread on Ontario farms.

Developed in 2010 by veterinarians at the Ontario Ministry of 
Agriculture, Food and Rural Affairs (OMAFRA) and at U of G, RAMP 
focuses on five areas of the farm—management of the maternity pen, pre-
weaned heifers, weaned and bred heifers, milking cows and dry cows—as 
well as producer cattle purchasing behaviours.

“The goal of risk assessment is to get a picture of what’s happening on-
farm. Producers and their veterinarians can use this to address potential 
areas of improvement,” Imada says.  

His project began by comparing Johne’s test results of bulk milk tank 
samples from 2013 and 2018. From these results, Imada saw an increase 
of nearly 30 per cent in the herd level prevalence of JD in Ontario dairy 
farms over the five-year period.

The next step involved a full RAMP on 180 farms to identify key 
changes in farm management that could have contributed to the increase. 
Farms were given a score out of 300, with a higher score correlating to a 
higher risk for JD transmission.

“RAMP isn’t meant to be judgmental based on score. It intends to 
direct attention to areas of the farm that might need it,” Imada says. 

While data analysis is ongoing, an interesting observation is many of 
the producers who saw an increase in JD on their farm stopped off-farm 
cattle purchases. This likely means the disease was already present and was 
given an opportunity to spread within the herd.

Imada says cow purchases are still one of the primary ways disease gets 
introduced onto a farm. He recommends producers conduct individual 
cow testing to screen for Johne’s positive animals so they can be isolated 
or removed from the herd. 

As well, many researchers suggest testing should be used in conjunction 
with altered management practices. 

Additional suggestions include segregating diseased cows and 
ensuring only one cow is in the maternity pen at any time to prevent 
the spread of bacteria to multiple susceptible newborn calves.

“Management changes in unison with a test and cull strategy is the best 
method for disease intervention, but it can take quite a while for a farm 
to be considered very low risk for Johne’s,” Imada says.

Next steps for Imada’s project involve a study with focus groups or 
interviews to discuss RAMP findings with Ontario producers, as well as 
their concerns and beliefs regarding Johne’s disease biosecurity.

This research was performed in collaboration with Lactanet Canada and 
U of G’s Food and Agriculture Laboratory and was funded by Ontario 
Veterinary College, Dairy Farmers of Ontario and the Government of 
Ontario through the Ontario Agri-Food Innovation Alliance.

Dianne Priamo
is a student writer for the University of Guelph’s office of research. 

This series highlights dairy research 
at the University of Guelph.

PREVENTING JOHNE’S DISEASE FROM 
SPREADING IN ONTARIO HERDS
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Dairy Farmers of Canada’s (DFC) 2019 Dairy Research 
Highlights is now available at DairyResearch.ca. The 
Dairy Research Highlights is an annual report on 

DFC’s investments in dairy production, human nutrition and 
health research. It includes a list of all research projects 
in progress, as well as key results from completed and 
ongoing projects.

2019 DAIRY RESEARCH HIGHLIGHTS

TRACKING AND REPORTING 
RESEARCH SUCCESS 

The 2019 Dairy Research Highlights feature 10 success stories from a selection 
of research projects in dairy production, human nutrition and health. Below 
is a short summary of the stories available in the report, organized by area of 
priority identified in the National Dairy Research Strategy. 

DAIRY FARM EFFICIENCY AND SUSTAINABILITY
• Genomics of feed efficiency: Genetically selecting cows for their feed 
efficiency and low methane emissions will soon be possible in Canada;
• Cows in Canada emit less methane: Dairy cows in Canada emit 
less methane than previously reported in national and international 
greenhouse gas emissions (GHGs) reports;
• New genetic and management tools improve hoof health: A Dairy 
Research Cluster 2 research project on improving hoof health in Canadian 
dairy herds resulted in the development of two new tools for farmers to 
improve their cows’ hoof health. 

ANIMAL HEALTH AND WELFARE
• Bedding and stall changes can have a big impact on cow comfort 
and farm performance: Farmers demonstrate how they modified their 
tiestall systems for better performance.

MILK COMPOSITION, QUALITY AND SAFETY
• Reducing antibiotic use – National surveillance system for 
antimicrobial stewardship and resistance:  Researchers developed a 
surveillance program and research platform called the Canadian Dairy 
Network of Antimicrobial Stewardship and Resistance (CaDNetASR) 
that collects data and measures antimicrobial use and its relation to 
animal health and antimicrobial resistance;
•  Selective dry cow therapy – A strategy for udder health and milk 
quality: Researchers from the Mastitis Network found quarter-based 
selective dry cow therapy is a farm management strategy with the 
potential to reduce antibiotic use at dry-off by an average of 60 per cent.

Continued on page 34

• DFC invested $1.3 million in dairy production, human 
nutrition and health research. It leveraged this amount to add 
another $6.6 million in investments from multiple funding 
partners. Total investments in research in 2019 at the national 
level were $7.9 million;
• Thirty-one research projects are underway in 34 
institutions, including research centres and universities 
across Canada;
• About 2,000 dairy farmers from coast to coast are investing 
their time as part of several research projects to help drive 
innovation in the Canadian dairy sector;
• Close to half of research investments (49 per cent) target 
priorities focused on the role of dairy products in human 
nutrition and health;
• Twenty-six per cent of investments in research target 
priorities in animal health and welfare, 21 per cent are 
directed to farm efficiency and sustainability solutions, and 
four per cent to milk quality; 
• More than 200 communications and knowledge translation 
and transfer products were developed in English and French 
and disseminated to targeted user audiences. 

KEY TAKEAWAYS – DFC 
INVESTMENTS IN RESEARCH

By Shelley Crabtree
APPLIED SCIENCE
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2019 Dairy Research Highlights 
cont’d from page 33 

For a copy of the 
2019 Dairy Research Highlights, 

visit DairyResearch.ca.   
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MILK PRODUCTS AND THEIR 
COMPONENTS IN HUMAN 
NUTRITION AND HEALTH
• Diets containing dairy products can 
reduce the risk of metabolic syndrome, 
cardiovascular disease and Type 2 diabetes: 
New knowledge with Canadian data reported 
diets containing dairy products can reduce the 
risk of metabolic syndrome, cardiovascular 
disease and Type 2 diabetes;
• Vitamin B12 is better absorbed from 
milk and dairy products: Researchers 
found vitamin B12 is better absorbed when 
consumed in cows’ milk than through vitamin 
supplements. As well, cheddar cheese is one of 
the best natural sources of vitamin B12 after 
cows’ milk;
• Dairy product consumption is associated 
with lower risk of mortality, cardiovascular 
events and Type 2 diabetes: A team of 
researchers found dairy consumption, especially 
whole fat dairy, was associated with a lower risk 
of mortality and major cardiovascular disease 
events in a diverse multinational population;
• New evidence – Dairy products are an 
important part of adolescent girls’ diet for 
bone health:  Research found three to four 
servings of dairy products per day improved 
bone health in overweight and-or obese 
adolescent girls.
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stabling for dairy and beef

Michael Stabling Developments 
mpyfferoen@sympatico.ca

www.sgate.ca

519-794-3933
Aluminum 5-Bar gates in 1 3/4” 
heavy square pipes. Light, strong, 
adjustable in length and height.

NEW N NOTED

@OntarioDairy

FOLLOW DFO 
ON 

SOCIAL MEDIA

Merck Animal Health, known as MSD Animal 
Health outside the United States and 
Canada, has announced the completion of its 

acquisition of IdentiGEN from MML Growth Capital 
Partners Ireland. 
 A leader in DNA-based animal traceability solutions 
for livestock and aquaculture, IdentiGEN’s technology 
combines each species’ unique DNA and data analytics 
to provide an evidence-based animal traceability 
solution called DNA TraceBack. It accurately and 
precisely traces beef, seafood, pork and poultry that is 
verifiable from farm-to-table.

Food producers, processors and retailers are looking for 
accurate and complete animal traceability solutions that 
provide full accountability, as well as greater transparency, 
quality and sustainability of food sources for consumers. 
The addition of this specialized digital technology to 
Merck’s portfolio of medicines, vaccines and services 
provides holistic solutions to help advance animal health. 
IdentiGEN complements Merck’s existing identification 
and monitoring technology that delivers real-time, 
actionable data and insights to help improve or enhance 
animal management and health outcomes.

MERCK ANIMAL HEALTH COMPLETES 
ACQUISITION OF IDENTIGEN

“Enhanced digital technology will play an increasingly 
important role in food traceability and food safety, 
providing customers critical information and actionable 
data to help ensure a sustainable supply of quality food 
to protect public health,” says Rick DeLuca, president of 
Merck Animal Health. “We now will be able to provide 
end-to-end animal traceability solutions at industry scale 
to improve the health and safety of animals and ensure 
even greater transparency in our food supply.”

In April 2019, Merck Animal Health announced the 
completion of its acquisition of Antelliq Corporation 
and its market-leading brands, Allflex Livestock 
Intelligence, Sure Petcare and Biomark. These brands 
are leaders in emerging digital technology related to 
animal identification, animal monitoring and smart data 
management for livestock and companion animals. In 
December 2019, the company acquired Vaki, a leader 
in fish farming, wild fish conservation monitoring 
equipment and real-time video monitoring technology, 
to advance fish health and welfare. In June 2020, the 
company acquired Quantified Ag, a leading data and 
analytics company that monitors cattle body temperature 
and movement in order to detect illness early.

WORLD SCHOOL MILK DAy
Wednesday, Sept. 30, 2020

ELEMENTARY SCHOOL MILK PROGRAM:  
DELIVERING FRESH, LOCAL MILK TO NEARLY 1 MILLION 
STUDENTS EVERY DAY — NOW WITH CONTACTLESS DELIVERY

How you can take part:
 ENCOURAGE YOUR LOCAL ELEMENTARY SCHOOLS TO 
 VISIT THE WEBSITE TO FIND OUT HOW THEY CAN WIN 
 MILK FOR THEIR ENTIRE SCHOOL 

ontarioschools.milk.org  1-888-730-MILK (6455)
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Approaching our 25th Anniversary of providing patented 
traction milled floors for the dairy industry. 

As a result of 
Farm Show cancellations, 

we are giving away 
"Discount Coupons”

Call to get yours.

717-682-8557 or 1-877-966-3546
visit www.agritractions.com

TridentPulsation™ is a new innovative pulsation system offering 
features unmatched in the industry: 

Integral control card, selectable rate/ratio, on/off with detach, liner 
held full open on attach/detach, integral pulsation health monitor, 

long life/low maintenance integrates with patented positive 
pressure fresh air system for consistent liner action. 

TridentPulsation™

Aceptec LTD Rob Krijnen 516-617-1100 
www.TridentPulsation.com 

Contact: Vic Daniel
Box 43 Arva, ON, N0M 1C0
519-679-6711

Hoof Trimming and Care Course 
An integrated approach to hoof 
trimming and care using The Code of 
Practice for the Care and Handling of 
Dairy Cattle and CQM.
For further information, please visit: 
www.vicshooftrimmingcourse.ca 

Agri-Plastics Group of Companies has announced the acquisition 
of the marketing rights and designated territory of Superior Mat 
and Comfort Inc. 

A family-owned company since 1999, Superior Mat and Comfort Inc. 
offers customized quality rubber solutions for dairy producers in the 
United States, Canada and Europe.

Superior Mat and Comfort Inc. will now be a part of Agri-Comfort, a 
division of Agri-Plastics. Martin Folkema, founder of Superior Mat and 
Comfort Inc., has joined the Agri-Comfort team and will be the new 
product manager for the North American market.

Agri-Plastics is a leading rotational molder of a wide range of products, 
including calf hutches and pens, cargo boxes for all-terrain vehicles (ATVs) 
and a variety of other custom and proprietary product lines, including 
Agri-Comfort, which offers livestock comfort flooring and bedding. The 
company maintains plants in Ontario and Sidney, Nebraska.

By acquiring the marketing rights and designated territory of Superior 
Mat and Comfort Inc., Agri-Comfort can expand its North American 
market. Folkema’s enthusiasm for the agriculture industry has been a 
lifetime affair. 

“Growing up on a farm and running my own agribusiness has given 
me a deep respect for my customers and a passion for supporting them 
in improving productivity and herd health through cow comfort,” 
Folkema says. “That like-minded passion at Agri-Comfort has made this 
an exciting opportunity. I look forward to this new venture with Agri-
Comfort to further support its expanding dealer network.”

AGRI-COMFORT ACQUIRES 
SUPERIOR MAT AND COMFORT

Darren VanBuuren, president and chief executive officer of Agri-
Plastics, whose family founded the company in 1995, will continue to 
lead the company in pursuing growth opportunities in the livestock 
comfort sector. 

“The products manufactured by Superior Mat and Comfort Inc. 
are an attractive addition to some of our existing product lines, and 
represent an opportunity to further expand our sales channels into new 
and existing markets,” VanBuuren says. “This acquisition also reflects a 
continuation of our company’s strategic plan to offer a variety of high-
quality rubber products for the livestock industry so we can improve our 
value proposition as a supplier to both existing and new customers in 
North America.”

For more information, call 1-888-231-3575 or email info@agri-plastics.net. 

The VanBuuren family founded Agri-Plastics in 1995. Over the 
years, Agri-Plastics has listened and learned from many other 
producers and used that knowledge to create game-changing 
plastic innovations that have since become industry standards in 
the agricultural, industrial, residential, medical and eco-friendly 
industries. Agri-Plastics Group of Companies consists of four 
divisions: Agri-Plastics, Agri-Comfort, AP Custom Rotomolding 
Diamond Plastics Inc.

ABOUT AGRI-PLASTICS GROUP OF COMPANIES
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MERRY CHIMES OF A FARMER’S RHYMES
By Warren Wordsworth Faw

There on the sills felinely they converse,
With watchful eye on men and dogs below,

Performing toilet rites, and oft traverse
Their paved exclusive highways to and fro.

They know each post that they must curve around;
Those “drop-back” places they can almost count.

They know their spurs will firmly hold their ground
As that runged hill they do so nimbly mount.

They know when shadows strange be-dim their streets;
That gaping door, the warmest spot to sit;

Those skin-tight passages to old retreats
If they must make an unannounced exit!

They know when they can loll, calm and composed;
When kind, familiar fingers stroke their fur,

And, with arched back and dreamy eyes half-closed,
They can tune in on their most pleasing purr.

Cats in the Barn

More Comfort. MORE MILK.

AG R I - CO M F O R T.CO M
1 - 8 8 8 - 2 3 1 -3575

Huber Technik, the strongest top cover  
mattress in the world and Poly Brisket Board –  
the perfect combination. Learn more at:

At milking time, despite the vulgar pup,
They drop to lower sills and restless wait

Round-eyed, with pleading cries and arms stretched up
’Til we the warm milk pour into their plate.

Like any free-for-all they, tumbling in,
With dripping chins and quiet ravenous bliss,

Soon lap it up and then lick round again
Lest one belovèd drop perchance they miss.

Each, grooming sleek his suit of brown or black,
Hies to that nook by fancy long preferred,

To take a nap or after dinner snack
Of some unwary tender mouse or bird.

At night they roam about their shadowy haunts
With eyes dilated and with cushioned treads,

Bold rats waylaying on nocturnal jaunts,
And snatching restless mice from downy beds.



Glacier™ 
Milk Cooler
AS TOUGH AND COLD
AS A GLACIER

Nothing cools  
like a Glacier.

Ruggedly engineered
Energy conscious
Multiple sizes available

www.boumatic.com

G
ently, Quickly and Com

ple
te

ly
™

A U.S. Company
Contact Your BouMatic Dealer Today!

Rugged and powerful, the Xcalibur 360EX is in a class of its own.

Xcalibur™ 360EX
Ultimate External Rotary 

Designed for continuous, around-the-clock milking, the Xcalibur 360EX is rugged 
and precision engineered to deliver unrivaled throughput and maximum efficiency 
for your dairy operation.

•   It’s about the cow – Low profile cabinets, concrete deck, and a well designed 
entrance/exit make each cow comfortable

•   Forget “downtime” – The Xcalibur’s rugged electric drive will keep the platform 
turning reliably, milking after milking

•   Integrated console – Key milking components are within easy reach of the  
operators and protected

Contact Your BouMatic Dealer Today!

A U.S. Company

www.boumaticrobotics.comwww.boumatic.com

G
ently, Q uickly and Com

ple
te

ly
®

Visit the  
BouMatic website 
for more product 

information.

Napanee 
Moore 5 County Dairy Services
613-354-5516

Strathroy-Salford-Dunnville
Dortmans Bros 
1-800-265-3435

Tara Partner Ag Services
519-934-2343  
877-349-3276 

Wellesley 
Advanced Dairy Systems 
519-656-2379

Belle Vallee
Optimum Agri
705-647-5040 

Blumenort 
Penner Farm Services 
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Brinston 
Dundas Agri-Systems  
613-652-4844 
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Ron’s Bearings Equipment Sales
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+3360 GPA LPI
$2551 PRO$
+1530 MILK

+88 FAT +.25%
+59 PROT +.07%

+12 CONFORMATION *

+13 MAMMARY SYSTEM *

+10 FEET & LEGS *

From 11 generations of VG or EX dams from 
“The Saturdays”, newly proven ATEAM received 

an early official type evaluation and debuts with 
a +12 for Conformation.  In addition to his A2A2 
& Robot ReadyTM designations, Ateam daughters 

will be profitable cows with silky, shallow 
udders, and ideal Feet & Legs.  

ATEAM delivers more!

ATEAM Delivers 
Profitability & 

More!

www.eastgen.ca

SILVER X ANTON X SHAMROCK
0200HO10856

ATEAM
STANTONS 

Newly Proven!

Jaquet Ateam Tika  GP-83-2YR-CAN

GPA 20/AUG
*   GEBV20/AUG
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NOUVELLES

Les Producteurs laitiers du Canada (PLC) 
continuent de faire pression sur le gou-
vernement fédéral pour obtenir un calen-

drier précis des paiements et des montants con-
nexes pour le solde des indemnités dues au titre 
de l’Accord économique et commercial glob-
al (AECG) et de l’Accord de Partenariat trans-
pacifique global et progressiste (PTPGP). Les 
PLC exhortent également le gouvernement à 
annoncer un calendrier précis et le niveau d’in-
demnisation qu’il a promis, ainsi que le résul-
tat de l’accord Canada-États-Unis-Mexique 
(ACEUM).

En raison de la pandémie de COVID-19, le 
gouvernement fédéral n’a pas déposé son bud-
get 2020. Cependant, l’ancien ministre des 
Finances Bill Morneau a indiqué qu’il sera 
déposé cet automne. Dans sa présentation pré-
budgétaire fédérale 2020, les PLC ont exhorté 
le gouvernement à fournir aux producteurs 
laitiers des détails sur les sept années restan-
tes d’indemnisation complète et équitable, sous 
forme de paiements directs, afin d’atténuer les 
impacts de l’AECG et du PTPGP, au plus tard 
au moment du budget d’automne. Les produc-
teurs se souviendront que 345 millions de dol-
lars sur les 1,75 milliard promis par le gouver-
nement avaient été annoncés à l’automne 2019 
et versés aux producteurs laitiers dans le cad-
re du programme de paiements directs pour les 
producteurs laitiers. 

Les PLC ont également demandé au gou-
vernement fédéral de confirmer le niveau et 
le calendrier de l’indemnisation complète et 
équitable promise aux producteurs laitiers en 
réponse à la perte de la part de marché can-
adienne dans le cadre de l’ACEUM, qui per-
mettait l’importation de produits laitiers amér-
icains équivalents à 3,9 % supplémentaires de 

la production laitière intérieure canadienne.
Les PLC continuent de réitérer la nécessité 

pour le gouvernement de respecter ses engage-
ments en matière d’indemnisation pour com-
penser les effets des récents accords commer-
ciaux. En outre, les PLC ont demandé des 
ressources supplémentaires pour l’Agence des 
services frontaliers du Canada et l’Agence can-
adienne d’inspection des aliments afin de s’as-
surer qu’elles disposent de la formation et des 
outils nécessaires pour appliquer efficacement 
les règlements et les normes d’importation de 
produits laitiers à la frontière canadienne, et 
pour veiller à ce que les mêmes mesures soient 
appliquées dans les installations de transforma-
tion des produits laitiers qui cherchent à ex-
porter au Canada.

AUTRES INITIATIVES DE 
SENSIBILISATION
Une longue série de tactiques ont été mises en 
place pour s’assurer que ce qui a été promis aux 
producteurs laitiers canadiens soit livré. Les 
PLC ont tenu des réunions avec des représen-
tants du gouvernement, ainsi que des réunions 
virtuelles avec des députés de tous les partis 
pour réitérer leurs demandes, assurer une com-
préhension claire des demandes des PLC et te-
nir les fonctionnaires au courant des questions 
relatives au secteur laitier en ces temps dif-
ficiles. Parallèlement, les PLC travaillent en 
étroite collaboration, au niveau de la base, avec 
toutes les organisations laitières provinciales, 
selon les besoins. 

ATTRIBUTION ET ADMINISTRATION 
PROVISOIRES DES CONTINGENTS 
TARIFAIRES PAR L’ACEUM
À la suite de consultations avec l’industrie et 
les PLC, le gouvernement a annoncé le 15 juin 
des contingents tarifaires (CT) provisoires 
pour l’ACEUM, qui sont entrés en vigueur le 
1er juillet. Ces CT établissent, dans le cadre 

LES PLC CONTINUENT À FAIRE PRESSION POUR QUE LE 

GOUVERNEMENT ANNONCE DES PLANS D’INDEMNISATION OFFICIELS

de l’ACEUM, l’attribution de l’accès aux im-
portations, par catégorie de produits, aux par-
ties de la chaîne d’approvisionnement, com-
me les transformateurs et les distributeurs. La 
majorité de ces nouveaux contingents tari-
faires ont été attribués aux transformateurs, de 
manière similaire à l’attribution actuelle des 
contingents tarifaires en place dans le cadre du 
PTPGP. Contrairement à l’AECG, il n’y a pas 
d’attribution au secteur du détail, ce à quoi les 
PLC s’étaient opposés.

C’est un point positif, car l’attribution de la 
majorité des CT aux transformateurs canadiens 
contribuera à garantir que davantage de pro-
duits laitiers importés complètent les produits 
fabriqués au Canada, au lieu d’être des produits 
équivalents ou de leur faire directement con-
currence. Cette décision reflète les recomman-
dations mixtes de l’Association des transforma-
teurs laitiers du Canada (ATLC) et des PLC sur 
cette question. 

Entre-temps, la deuxième phase d’une con-
sultation publique plus large sur l’attribution 
et l’administration à long terme des contin-
gents tarifaires pour l’Organisation mondiale 
du commerce (OMC), l’AECG, le PTPGP 
et l’ACEUM a été mise en suspens au début 
du mois de mai jusqu’à nouvel ordre dans le 
contexte de la pandémie de COVID-19. Les 
PLC ont rencontré des représentants d’Affaires 
mondiales Canada pour discuter des options 
proposées et surveillent attentivement les pro-
chaines étapes.

Restez informé grâce au 
Dairy Express des PLC

Inscrivez-vous au bulletin d’infor-
mation électronique Dairy Express. 
Envoyez un courriel à communica-
tions@dfc-plc.ca pour faire ajouter 
votre nom à la liste de diffusion.  

Par les Producteurs laitiers du Canada
FAITS SAILLANTS DE LES PLC
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NOUVELLES ET MARCHÉS

Depuis le début de la pandémie de 
COVID 19 et la mise en place de 
toutes les mesures d’adaptation qui 

ont été prises, j’ai reçu plusieurs questions con-
cernant le prix composite et ses évolutions. 

En temps normal, on constate une certaine 
prévisibilité. Par exemple, ce prix est souvent 
relativement élevé en automne, quand les élèves 
reprennent les cours, et que la consommation 
de lait fluide (classe 1) augmente. Par ailleurs, 
la production de fromage s’intensifie en prépa-
ration de la saison des fêtes. 

En hiver, le prix composite est souvent plus 
bas, du fait d’une augmentation de la part de 
la production de lait employée dans la fabrica-
tion de beurre relativement bon marché (classe 
4a), du fait d’une baisse de la demande pour les 
produits des classes de prix supérieures. Quand 
la demande baisse, l’industrie fabrique et stocke 
du beurre pour équilibrer l’offre et la demande. 

On calcule le prix composite en réunissant 
les ventes de toutes les classes de lait. Il est in-
fluencé par les transferts de fonds en dollars en-
tre les provinces du P10 et celles du P5 prov-
inces, avec un retard d’un mois. Dairy Farmers 
of Ontario (DFO) envoie quotidiennement du 
lait à toutes les usines en fonction de leurs com-
mandes et de leur niveau de priorité. Puis, à la 
fin du mois, les ventes font l’objet d’un rap-
port qui résume les utilisations finales faites des 
stocks de chaque classe de lait. 

Les revenus de DFO sont ensuite réunis dans 
un prix composite qui comprend la matière 
grasse, les protéines et les autres solides. En 
outre, étant donné que l’ensemble des reve-
nus est réuni dans un seul pool comprenant les 
provinces du P10 et celles du P5, on procède 

COMPRENDRE LE PRIX COMPOSITE 
PENDANT LA PANDÉMIE

à des ajustements en fonction des ventes par 
classes dans les autres provinces.

Avec le début de la pandémie en mars, le vol-
ume de lait produit en Ontario utilisé pour la 
fabrication de lait fluide et de crème (classe 1) 
est passé d’environ 30,5 % en janvier et févri-
er à environ 32,8 % en mars, avril et mai. Cette 
évolution a contribué à éviter une baisse du 
prix composite. 

Cependant, la fermeture des restaurants et 
des prestataires de services de restauration en 
avril nous a obligés à éliminer du lait dans les 
fermes en avril. Ces pertes étaient réparties en-
tre tous les producteurs ontariens et correspon-
daient à la baisse du prix composite en avril. 
Du fait du délai d’un mois prévu pour les ajust-
ements du pool du P5, les coûts d’élimina-
tion du lait dans les autres régions du P5 n’ont 
pas été transmis aux responsables de l’Ontar-
io avant mai.

Peu après le début de la pandémie, l’adapta-
tion de l’offre aux variations rapides de la de-
mande est devenue difficile. Les représentants 
des intervenants du secteur, notamment ceux 
de la Commission canadienne du lait, des pro-
ducteurs et des entreprises de transformation 
se sont réunis par vidéoconférence pour établir 
une stratégie de stabilisation de la situation. 

On a mis l’accent sur deux programmes. Le 
premier a été baptisé « programme du plan 
C pour le fromage » : il prévoit un renforce-
ment du stockage du fromage pour encourag-
er les entreprises de transformation à continu-
er à utiliser du lait pour produire du fromage. 
Les producteurs assument les coûts de stockage 
supplémentaires, ce qui se répercute sur le prix 
composite. Cette mesure a toutefois permis de 
stabiliser la demande. 

Dans le cadre du deuxième programme, du 
lait a été orienté vers les programmes spéciaux 
d’exportation pour le fromage (classe 5d). Cette 
mesure est autorisée par les règles de l’Organ-
isation mondiale du commerce. Toutefois, les 
retours pour les producteurs sont faibles. On 

le rappelle : ces mesures ont été prises pour sta-
biliser la demande en réaction aux craintes de 
l’industrie d’observer une baisse excessive des 
quotas des producteurs entraînant une offre de 
lait insuffisante pour satisfaire la demande suiv-
ant la réouverture des restaurants et des entre-
prises de restauration. On a cessé de fournir 
du lait à ces programmes au 31 juillet dans les 
provinces du P5. 

La quantité de lait à écrémer et la volatilité 
des ventes et des prix pour les classes spéciales 
et d’ingrédients sont également des facteurs qui 
influencent le prix composite. 

À quoi devons nous donc nous attendre pour 
l’automne? En bref : c’est difficile à prévoir. 
Si les conséquences de la pandémie continu-
ent à s’atténuer cet automne et que les restau-
rants retrouvent leur clientèle, que les élèves re-
tournent à l’école et que les rassemblements en 
groupe de plus grande taille sont autorisés, il est 
logique de s’attendre à ce que la consommation 
de lait, de crème et de fromage augmente, ce 
qui est renforcerait le prix composite. Cepen-
dant, en cas de deuxième vague, nous ne pou-
vons pas affirmer à quoi on devrait s’attendre. 

Quelques autres facteurs influenceront la sit-
uation du marché cet automne. L’un de ces fac-
teurs est le niveau des importations. L’Accord 
Canada États Unis Mexique est maintenant en 
vigueur, et devrait entraîner une augmentation 
des importations, dont l’ampleur est difficile 
à prévoir dans le contexte de la pandémie de 
COVID 19. Les éventuelles interruptions de 
travail dans les usines de transformation con-
stituent un autre facteur. Quelques grèves ont 
eu lieu dans des usines, ce qui peut perturber le 
niveau de demande habituel.

Le niveau élevé d’activité de l’industrie se 
maintient pour continuer à maintenir l’offre au 
niveau de la demande et optimiser les revenus 
des producteurs à long terme. Nous avons de la 
chance de disposer d’un système de répartition 
des revenus et des variations du marché qui per-
met un traitement juste de tous les producteurs. 

Par Murray Sherk

PRÉSIDENT DE DFO
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de 35 000 tonnes à la fin de l’année laitière. Quant 
aux stocks de fromage, ils ont atteint 97 400 tonnes 
à la fin du mois de juillet, soit leur niveau le plus 
bas depuis août 2017. 

Au cours des quatre semaines se terminant le 20 
juin 2020, les ventes de produits laitiers au détail 
pour le lait de consommation, la crème de con-
sommation, la crème glacée, le fromage et le beurre 
ont augmenté respectivement de 7,2, 15,9, 19,5, 
15,5 et 31,2 % par rapport à la même période de 
quatre semaines de l’année précédente. Les ventes 
de yogourt ont diminué de 1,8 % par rapport à 
l’année précédente. 

Toutefois, malgré la croissance au niveau du 
commerce de détail, l’augmentation des ventes ne 
compense pas la perte des ventes de matière grasse 
pour tous les produits dans les hôtels, les restau-
rants et les institutions, en supposant qu’ils étaient 
ouverts à 80 % de leur capacité d’avant la COVID 
au mois de juin. Afin de compenser ces pertes de 
marché, les ventes au détail de lait de consomma-
tion, de crème de consommation, de yogourt, de 
crème glacée, de fromage et de beurre auraient dû 
augmenter respectivement de 7,3, 46,7, 2,8, 9,5, 
15,8 et 10,1 %.

Le comité des quotas du P5 continue de 
suivre de près la situation du marché laitier et 
d’adapter les signaux de production pour répon-
dre de la manière la plus optimale possible à la 
demande du marché. 

PRIX DU QUOTA QUOTIDIEN ($/kg)

A
O

Û
T
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R

IX

PROVINCE Prix/kg Montant 
voulait/kg

Quantité à 
vendre/kg

Quantité 
achetée/kg

Alberta 48 500 $ 197,60 189,16 45,60

Saskatchewan 37 000 $ 97,14 66,66 17,30

Colombie-Britannique 36 500 $ 2226,73 513,80 513,80

Manitoba 32 550 $ 372,06 578,27 242,87
Ontario 24 000 $ 17 908,44 179,19 178,47

Québec 24 000 $ 17 609,85 197,75 197,23

Nouveau-Brunswick 24 000 $ 494,40 42,60 42,60

Nouvelle-Écosse Échange annulé

Île-du-Prince-Édouard Il n’y a pas de prix d’équilibre d’échange établi

L’INDUSTRIE RESTE PRUDENTE DANS LES MOIS À VENIR
Par Jennifer Nevans  
RÉDACTRICE ADJOINTE 

Note de l’éditeur: les données du graphique d’utilisa-
tion P5 n’étaient pas disponibles au moment de l’im-
pression en raison du changement de rapport pour le 
nouvel environnement, qui comprend le passage à un 
pool P10 pour le partage des revenus. Les données se-
ront disponibles dans les prochaines éditions.

La demande du marché pour l’année laitière 
2020-2021 semble positive compte tenu 
de la situation volatile continue à laquelle 

l’industrie fait face, notamment les répercussions 
de la pandémie de COVID-19 et les importa-
tions de produits laitiers qui devraient arriver au 
Canada cet automne. 

« Nous prévoyons toujours une certaine crois-
sance dans le P5, de 1 % ou plus, pour l’an-
née laitière 2020-21, déclare Patrice Dubé, direc-
teur en chef de l’économie et du développement 
stratégique de Dairy Farmers of Ontario. C’est une 
bonne nouvelle dans ces circonstances, car lorsque 
les importations remplacent la production laitière 
intérieure, nous pourrions faire face à une baisse de 
la demande pour le lait canadien, mais ce n’est pas 
ce que nous constatons ».

Selon lui, alors que l’industrie continue de per-
dre le marché au profit des importations, elle pour-
rait se retrouver dans une situation bien pire. Le 
marché est en croissance et les producteurs laitiers 
canadiens peuvent toujours enregistrer une crois-
sance nette malgré les importations.  

Les conseils du P5 ont récemment décidé 
d’ajouter des jours incitatifs d’automne pour 
les producteurs de lait conventionnel pour se 
préparer à l’augmentation des besoins anticipés 
du marché à l’automne. 

Selon M. Dubé, avant que les conseils du P5 
n’émettent d’autres signaux de production à moy-
en ou long terme, l’industrie doit s’assurer qu’il ex-
iste une demande ferme et solide pour des produits 
laitiers supplémentaires. 

« Dès que la demande à moyen et long terme 
sera ferme, les conseils du P5 seront plus confiants 
dans l’émission de signaux de production, explique 
M. Dubé. Nous serons prudents avant d’émettre 
un signal, mais au moins pour le moment, l’indus-
trie connaît une certaine croissance après avoir pris 
en compte les importations ». 

Les conseils du P5 doivent également prendre en 
compte les jours de crédit disponibles au niveau des 
fermes qui représentent le lait potentiel qui pour-
rait satisfaire la demande sans émettre d’autres sig-
naux de production. 

En plus des éléments ci-dessus, les conseils du 
P5 prennent également en compte les activités au 
niveau des transformateurs. Cela inclut les usines 
de Fairlife et de Feihe International qui devraient 
commencer à entrer en production cet automne. 

« La mise en service de ces transformateurs est 
une bonne nouvelle pour les producteurs laitiers, 
mais il y a encore beaucoup de perturbations, 
ajoute M. Dubé. Nous avons eu un certain nombre 
de lock-out et de grèves en Ontario et au Québec, 
ainsi que des fermetures d’usines pour entretien ».

Lorsque les usines rouvriront, elles pourraient 
avoir besoin de plus de lait pendant une courte 
période pour les aider à reconstituer leurs stocks. 
Toutefois, prévient M. Dubé, il ne s’agit pas 
d’une véritable demande ferme et à long terme, 
mais plutôt d’une demande à court terme pour 
compenser les fermetures. Il est donc difficile 
de déterminer les bons signaux de production 
à émettre pour répondre à la demande à court, 
moyen et long terme.  

« Il est inhabituel d’avoir d’importants lock-out 
et grèves dans les grandes usines de transformation, 
tout en ayant de nouveaux investissements en lice. 
Il est difficile de prévoir la quantité de lait nécessaire 
dans le système. Il se passe beaucoup de choses qui 
sont hors de notre contrôle », conclut M. Dubé.

En ce qui concerne les stocks de beurre, les 
niveaux ont atteint 33 500 tonnes à la fin du mois 
de juillet 2020, ce qui est proche de l’objectif visé 

*Terre-Neuve n’utilise pas d’échange mensuel de quotas  

**Plafond de 24 000 $ en vigueur en Île-du-Prince-Édouard  Nouveau-Brunswick  Ontario  
Nouvelle-Écosse et le Québec 
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REVENU BRUT MOYEN EN ONTARIO
Retenues brutes moyennes par hL, basé sur la composition mensuelle provinciale 
kg-par-hL.
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Retenues en Ontario
Pour juillet 2020

Intérieur   
quota 

Excédent 
de

quota

*par hL  *par hL 

 

Administration DFO 0,625 $ 0,625 $
Recherche DFO 0,050 $ 0,050 $
CanWest DHI 0,060 $ 0,060 $
Transport 2,570 $ 2,570 $
Expansion de marché 1,500 $ 1,500 $

Total de retenues 4,805 $ 4,805 $
Total net moyen 63,335 $ -4,805 $

*Ces équivalents par hl sont calculés d’après 
la composition moyenne ontarienne pour 
juillet 2020 de 3,93 pour la M.G., de 3,08 
pour la protéine et de 5,95 pour les A.M.S., et 
arrondis au centième près.

Le prix réel du transport pour juillet 2020 était 
de 2,570 $ l’hectolitre.

PRIX BRUT ACCORDÉS 
Pour juillet 2020 

M.G. 
par kg

Protéin 
par kg

A.M.S 
par kg

REVENU
par kg de 

M.G. 

REVENU 
*par hL

Prix intérieur-quota 9,86 $ 8,49 $ 1,49 $ 18,61 $ 73,14 $
Excédent de quota 0,00 $ 0,00 $ 0,00 $ 0,00 $ 0,00 $

 En juillet, 3363 producteurs ont livré du lait au DFO compara tivement à 3444 l’an dernier.

PRIX PONDÉRÉS DU P5 ET DU POOL DE L’OUEST*
Le graphique ci-dessous montre le prix pondéré de 12 mois 
pour les provinces du P5 et le pool de lait de l’Ouest (PLO).
*Ces chiffres sont fournis avec un décalage de trois mois

Prix pondéré du P5

Prix pondéré du PLO

PLO
79,07 $

P5 
77,26 $
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PROPORTION DE MATIÈRE SÈCHE DÉGRAISSÉE À 
LA MATIÈRE GRASSE (M.S.D.-M.G.)
Ce graphique montre la proportion de M.S.D.-M.G. en Ontario 
pour les 12 derniers mois par rapport à sa proportion ciblée de 
2,1722.

Proportion de M.S.D.-M.G. en Ontario

Proportion ciblée de M.S.D.-M.G. en Ontario
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