
stretch modest government funding,” Parson-
age says. “Most nutrition programs run on a 
shoestring budget. Th eir most important re-
source is volunteers dedicating their time to lo-
cal nutrition programs.”

SNO also receives funding from other part-
ner groups, such as Egg Farmers of Ontario, 
Breakfast Club of Canada, the Grocery Foun-
dation, the Ontario Produce Marketing Associ-
ation and the Ontario government.

INCREASING 
ACCESS
DFO’s milk rebate and 
SNO’s funding sup-
port local nutrition pro-
grams across Ontar-
io that serve breakfast, 
lunch and snacks to 
children in schools. Of-
ten, the schools are in 
low-income areas.

“Th e rebate program 
has tremendous impact 
because it makes milk 
aff ordable,” Parsonage 
says. “Some programs 
aren’t able to serve milk 
even once a week. Th e 
program helps break 
down the cost barrier.” 

Local nutrition pro-
grams off er a variety of meal plans. SNO en-
sures programs follow the nutritional guide-
lines set out by the Canadian government 
through Canada’s Food Guide, where milk 
is included as a protein. Various programs 
exist, including takeout-style bagged food, 
food delivered to classrooms and sit-down 
buff et meals. 

“We’re creating opportunities for students to 
incorporate milk, the most nutritiously dense 
food, into their diets at an early age, as well as 
setting them up for successful, healthy lives,” 
Bouwmeester says. “For DFO, it’s the right 
thing to do.”

For more information, questions or com-
ments about DFO and SNO’s rebate program, 
contact Bouwmeester at 905-817-2176 or 
audrie.bouwmeester@milk.org. 

says. As well, DFO saw a 14.4 per cent increase 
in litres of milk consumed. 

DFO’s board has given the milk rebate pro-
gram the green light to run for one year until 
the end of October 2020. 

Bouwmeester says she hopes the program 
will continue growing past the one-year mark. 
Based on the pilot’s projections, DFO could 
signifi cantly increase its return on investment 
in the new year, and expects an increase in all 
areas over the fi rst year of the program.

BETTER NUTRITION 
FOR BETTER LIVES
“SNO’s core mandate is to support local school 
communities working to nourish children so 
they’re ready to learn in school,” Parsonage 
says. “We know the nutritional value of milk—
including calcium, vitamin D and others—are 
nutritional building blocks for children.” 

SNO is made up of 14 representatives from 
lead agencies across Ontario. Th ese agencies 
work with community partners to support lo-
cal school communities often made up of par-
ents, relatives, communities, school boards and 
other volunteers who prepare and serve food in 
local programs.

“Volunteer contributions and local funding 
are key to how these local community groups 
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Ontario students will receive more milk 
through local school nutrition pro-
grams, thanks to a new partnership 

between Student Nutrition Ontario (SNO) 
and Dairy Farmers of Ontario (DFO), which 
launched Nov. 1, 2019.

To give back to local communities, DFO re-
bates 10 cents per serving of milk to local nu-
trition programs to help ensure children have 
access to the nutrition they need.

“DFO’s goal with the rebate program is to 
make more milk available to children in need, 
focusing on nutritious meals to combat child 
hunger across Ontario,” says Audrie Bouw-
meester, DFO’s school programs manager.

SNO acts as a liaison: reporting milk pur-
chases in each region, and receiving and dis-
tributing DFO’s milk rebate locally.

“Th e nutritional content of milk is phenom-
enal. It ensures students receive ideal nutrients 
and calories they need to grow and learn,” says 
Catherine Parsonage, co-chair of SNO, as well 
as executive director and chief executive offi  -
cer of the Toronto Foundation for Student 
Success. “SNO is grateful to DFO and excit-
ed (about) the program. We couldn’t have bet-
ter advocates.”

Th is new partnership grew from a pilot proj-
ect conducted from January to April 2019 in 
four test locations in Ontario—Ottawa, To-
ronto, North Bay and Guelph. 

“(Th e pilot) was a tremendous success,” Bou-
wmeester says. “SNO has a wide reach across 
Ontario, and DFO is appreciative of its con-
nections. It’s a benefi cial and philanthropic 
partnership.” 

Th rough SNO’s partner groups, 31,918 ad-
ditional litres of milk were served in the four 
test areas.

“During the pilot, DFO donated $105,033 
to nutrition programs through the rebate,” she 
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Dairy Farmers of Ontario partners with Student Nutrition Ontario

MAKING MILK AFFORDABLE, ACCESSIBLE [

DFO’S MILK rebate helps fund local nutrition programs across On-
tario that serve milk at no cost to schools so children can start their 
days ready to learn and grow. During the pilot, DFO saw a 14.4 per 
cent increase in litres of milk consumed.


