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By Bill Dimmick

Trends to watch?

If the experts prove correct, here’s how developing consumer eating habits could impact our markets

e could be looking at a small, upward blip in
WHuid milk and cream sales in 2012. At least we

will if one expert’s consumer trend prediction
proves correct during the coming year.

As each new year dawns, a slew of experts unveil their
annual forecasts for next 12 months. Sometimes they’re
amusing, often they’re deadly serious and occasionally
they’re spot on.

I pay attention to these analyses as part of my job.
During three-plus decades of reporting on this industry,
I’ve noticed a growing trend among dairy farmers. You’ve
developed an ever-increasing appetite for information
and understanding about what’s happening with your
product beyond the farmgate. Gleaned from various
trade sources and publications, let’s look at how a few
consumer trend predictions could impact our markets:
Farmers as food celebrities: More than a few predictions
suggest the farm-to-fork phenomenon will only intensify
as consumers develop a deeper interest in the origins of
their food. We’ve already seen farmers—including some
dairy producers—become integral to marketing cam-
paigns. The Farmers Dairy promotion that put photos of
the Nova Scotia co-operative’s members on milk cartons
a few years ago comes immediately to mind. The Cana-
dian Quality Milk and traceability programs, along with
innovative social media use, could play a role in forging
closer bonds between farmers and consumers.

Health and wellness: As baby boomers continue to age,
their demand for foods and beverages with extra nu-
tritional benefits will keep growing. Enhanced yogurts,
cheeses and fluid milks have already positioned dairy
products to take advantage of this trend.

Ethnic foods: More consumers have developed a taste

for ethnic, or at least ethnic-inspired, cuisines. They’ve
sampled them on vacation or at a fun new restaurant.
Now they want to make these dishes at home. Add that
to a growing ethnic population, and the need to explore
and cater to ethnic markets becomes apparent.

Natural and green: You can’t get much more natural than
milk and dairy products. Natural, the new normal and
not the exception for many consumers, is a plus for milk.
Another consumer segment simply expects food produc-
ers to act responsibly by shrinking their carbon footprint.
Homemade dairy products: A hot trend among food-

ies could cause the small upward blip in fluid milk and
cream sales. They are going to start making their own yo-
gurts, fresh cheeses and fancy butters at home from fresh
milk and cream. If this trend pans out, they will also buy
less yogurt, fresh cheese and butter at the supermarket.
How this might net out for your overall farmgate sales,
I’m not sure.
However, it’s

just a tiny niche / "
market at best.

THE MILK PRODUCER is published monthly
by Dairy Farmers of Ontario, 6780 Campobello
Road, Mississauga, Ontario, L5N 2L8

| EDITOR: Bill Dimmick
ASSISTANT EDITOR: Sharon Laidlaw
Co-ordinated by Communications
and Planning Division,
Bill Mitchell, Assistant Director.
Change of address notices should be sent to:
THE MILK PRODUCER
6780 Campobello Road,
Mississauga, Ontario L5N 2L8.

| Subscription rates: $26.88 for one year, $49.28
for two years and $67.20 for three years in
Canada (includes HST), $36 per year in the
U.S., $36 per year overseas. Single copy: $2.50.
Make cheques payable to Dairy Farmers of
Ontario.

4 | January 2012 | MilkPRODUCER

Canada Post Publications Mail Sales Product
Agreement No. 40063866. Return postage
guaranteed. Circulation: 10,000.

ISSN 0030-3038.

Printed in Canada.

National Marketing Manager

James Fitzgerald

154 Jean Street,

RR 5, Stratford, Ontario N5A 6S6

Toll-free advertisers only: 1-888-460-6212
Phone (519) 393-5292 Fax (519) 393-5293
E-mail: milkjim47@quadro.net

Opinions expressed herein are those of the
author and/or editor and do not necessarily
reflect the opinion or policies of Dairy Farmers
of Ontario. Publication of advertisements does

not constitute endorsement or approval by The
Milk Producer or Dairy Farmers of Ontario of
products or services advertised.

The Milk Producer welcomes letters to the
editor about magazine content.

Phone: (905) 821-8970
Fax: (905) 821-3160

E-mail: bdimmick@milk.org

slaidlaw@milk.org put
u

FSC Logo

Website: Go to publications
Here

at www.milk.org



