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P5 quota announcement 

Dairy Farmers of Ontario (DFO) is re-
launching its website, www.milk.org, 
with a new design in late June. The 
more user-friendly site has updated 
and improved information about DFO 
and the dairy industry. 
  
There has been a steady increase in 
producers, stakeholders and con-
sumers seeking news and information 
from DFO’s website, says DFO’s gen-
eral counsel and director of commu-
nications Graham Lloyd. DFO’s com-
munications team recognized a need 
to upgrade the website with more 
comprehensive information to reflect 
its various user groups, he adds. 

The updated website features a 
modern design, with a top navi-
gation bar and drop down menus, 
new photography and graphics, and 
integration of DFO’s social media 
accounts. It also features expanded 

dairy education program and Milk 
Producer magazine sections, as well 
as more information for new farmers 
and processors, and general informa-
tion about the dairy industry directed 
toward consumers.

“The new website will enhance DFO’s 
online presence and let us communi-
cate with producers and consumers 
more efficiently,” says DFO’s commu-
nications manager Laural Adams. 

When users log in through the rede-
signed www.milk.org they will be di-
rected to the current dashboard and 
information that resides behind the 
password. When DFO’s milk market-
ing system (MMS) launches later this 
year, producers and stakeholders will 
see a newly designed website when 
they log in. DFO will be communicat-
ing with website users over the com-
ing months about the MMS launch. 

DFO to launch a redesigned  
public-facing website

Incentive Days 
Conventional
The P5 Boards have approved 
that one incentive day be is-
sued per month on a non-cu-
mulative basis to conventional 
producers for the months of 
May, June and July 2017.

Incentive Days Organic
No change to incentive days 
for Ontario and Quebec cer-
tified organic shippers whose 
milk is marketed as organic.

Market Demand
This decision is intended to 
ensure P5 milk production 
continues to fill all current demand, as 
butter stocks have surpassed their tar-
get level of 30,000 tonnes. Demand for 

dairy products continues to be strong 
while P5 processing capacity contin-
ues to be closely monitored.

Month Conventional 
Only

Organic Only

April 2017 1 3

May 2017 1 3

June 2017 1 3

July 2017 1 3

August 2017 2 5

September 2017 3 6

October 2017 3 6

November 2017 2 5

December 2017 0 3

January 2018 0 3

February 2018 0 3

March 2018 0 3

For validations conducted in September 2017 and on-
ward, producers must have a record of a cattle assess-
ment performed on their milking herd. Every producer’s 
first assessment is performed by Holstein Canada, up 
to 24 months prior to a producer’s validation month. 
It includes body condition score, lameness, and hock, 
knee and neck injuries.

Holstein Canada is contacting producers directly to sched-
ule the cattle assessment visit by sending an information 
package ahead of the validation date. It contains a survey 
producers must complete indicating date options for 
the visit. Producers are strongly encouraged to promptly 
provide the completed survey to Holstein Canada in order 
to ensure their cattle assessment is performed prior to the 
validation.  Holstein Canada may not be able to accom-
modate cattle assessments if they do not receive a timely 
response to the survey.

Once the assessment is complete, the producer will be 
provided with a cattle assessment record, which contains 
a summary of the percentage of cows with acceptable 
scores for each measure.  The report will indicate the 
zones where each measure falls within:

• green zone – acceptable; 
• yellow zone – caution; 
• red zone – corrective action is required.

These zones will be established once a statistically 
significant number of herds have been assessed, which 
is expected to take place in June 2017. Producers who 
have had their assessment performed before this time will 
receive an updated report showing the zone comparison.

To meet this proAction requirement, producers must 
provide at time of validation:
- the cattle assessment record;
- a documented corrective action plan to improve mea-
sures that fall within the red zone, if any.

If the above documentation is not available at time of vali-
dation, the producer will receive a major non-compliance, 
and therefore, fail their proAction validation, which carries 
financial penalties in Ontario.
 
Dairy Farmers of Canada and the provincial boards 
are discussing service provider options for the second 
and subsequent round of cattle assessments. DFO 
will launch a survey in the coming months to gather 
producers’ feedback in regards to the assessments that 
have been conducted so far and input relating to service 
provider preference. 

proAction update:
Cattle assessments 
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May 2017 Quota Exchange Offers and Bids  
Quota Price Cap = $24,000/kg 

Amount bid for 12,246.82 kg 
Amount purchased 695.26 kg 
Amount offered/sold 695.42 kg 
Number of producers buying  952 
Number of producers selling 47 
Quota purchased by new entrant (with assistance)                        n/a 
Quota purchased by new producer 35.00 kg 
Maximum quota by allotment round(s) 0.4 kg 
Buyer proration 2.412% 
Non-saleable quota as of May 1, 2017 0 % 
 
 

Explaining Changes to This Month's Blend Price 
 

 April 2017 March 2017 Difference 
 (Figures in $ per hectolitre) 
Revenue From Processors $83.89 $84.66 -$0.77 
Contribution from Over-Quota  
Pool Adjustments 
Other 

$0.61 
-$3.23 
-$3.23 

$0.61 
-$3.11 
-$3.67 

$0.00 
-$0.12 
$0.44 

Producer Blend Price $78.04 $78.49 -$0.45 
 
 

To Place a Bid or Offer on the Quota Exchange 
 
OPTION 1 - Producer Self-Service (www.milk.org) 
 

 (a)  Bids and offers are accepted from the 20th of a month to 11:59:59 p.m. on the first of the following month.  It is 
recommended that you submit your bid or offer a few days prior to the deadline (the first day of each month) so that, if 
there is an error or error message, there is adequate time for you to provide the additional information to the Quota 
Administrator in advance of the exchange closing. 

 

 (b) To place a bid or offer on the quota exchange yourself or have it placed by someone on your behalf, go to www.milk.org 
and select Login. When prompted, enter your Username (your licence number) and your primary Password.  Select 
Quota Exchange and then Buy or Sell Quota.  Follow the screen instructions to submit your bid or offer.   

 
OPTION 2 - Customer Service Representative (CSR) 
 
Have your most recent milk statement available so that the CSR can verify the caller is the licence holder or licence holder’s 
representative. 
 

(a) Bids and offers are accepted from 8:30 a.m. to 4:30 p.m., Monday through Friday, excluding holidays, from the 20th of 
the month to the first of the following month. 

 
(b) Write down your bid or offer in the space below before making your call.  
 

 Buy ________ kg of quota at ________ dollars per kilogram.  (Note: You can ask the CSR to put 10% in the kg section 
and the kg will automatically be calculated.) 

 
 OR 
 
 Sell ________ kg of quota at ________ dollars per kilogram. (Note:  You can ask the CSR to put ALL in the kg section 

if you are selling your total quota.) 
 
(c) Call 1-866-518-2525 and a CSR will take your buy or sell information. Record the confirmation number provided by the 

CSR at the end of your call with your written bid or offer information. 
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