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Per current agreement, Holstein Canada is pro-
viding cattle assessment services to producers 
until October 2018. In the coming months, a de-
cision will be made regarding service provider(s) 
options following the end of this agreement.     

Dairy Farmers of Ontario (DFO) is looking 
for your input to help inform this discussion. 
We are asking you to kindly complete a 
two-minute survey indicating your preference 
regarding the potential options for future ser-
vice provider and share your experience with 
the cattle assessment if it has already been 
performed on your farm.

To access the survey, log onto the pass-
word-protected area of DFO’s website at www.
milk.org, and proceed to “producer dashboard.” 
The survey will be open until July 20, 2017. 

New policies approved by the board regard-

ing tail docking and record-keeping

During its May 2017 meeting, the board ap-
proved the following policies:

• Effective Sept. 1, 2017, if a major Corrective 
Action Request (CAR) for tail docking has been 
issued, validators will be required to verify 
routine tail docking without a medical reason 
has ceased, by visiting the farm three months 
after the validation. This means the tail docking 
CAR will remain open until the validator has 
verifi ed compliance, which will take place during 
the fourth month after the initial validation is 

conducted. The producer will be subject to 
proAction penalties on all milk shipped during 
the months CAR remains open (at least three 
months).  This policy is being implemented to 
provide assurance to processors the tail docking 
ban will be adhered to; 

• Effective March 1, 2018, the process of closing 
major CARs related to record-keeping require-
ments will change. Validators will be required to 
verify records completed over three consecutive 
months after the validation was conducted in 
order to close the CAR. As a result, the producer 
will be subject to proAction penalties on all milk 
shipped during the months the CAR remains 
open (at least three months). This policy comes 
as a result of the board identifying the need to 
improve record-keeping practices and maintain 
the effectiveness of the program.

For more details, please refer to the proAction 
column in the July 2017 issue of Milk Producer 
magazine.

Changes to pain control requirements for 

castration

The Animal Care and Livestock Traceability 
Manual dated July 2015 states pain control 
must be used when castrating calves older than 
six months of age. Effective Sept. 1, 2017, pain 
control must be used when castrating calves 
at any age. For more details, please refer to the 
Notice of Change available on DFO’s website, 
under Farmers/proAction.

proAction update: 
cattle assessment survey 

Dairy Farmers of Ontario (DFO) launched a 
new consumer-targeted Twitter account on 
June 1. 

@OntarioMilk will focus on sharing informa-
tion on milk’s nutritional benefi ts, promoting 
Ontario dairy products and events related to 
food and farming, and sharing positive stories 
about the industry, as well as the Recharge 
with Milk program. DFO communications staff 
has also reached out to food bloggers to cre-
ate partnerships to increase DFO’s audience 
and infl uence. 

The new account was created from a social 
media advisory committee recommendation. 
The committee, made up of Ontario producers 
active on social media, met earlier this year to 
discuss DFO’s social media presence. From 
the discussion, communications staff decided 
to separate its Twitter accounts. @DairyOntario 
will target producers and stakeholders, and @
OntarioMilk will target consumers.

The @DairyOntario Twitter account will con-
tinue posting farm and dairy industry-related 
news.

DFO launches new Twitter account

DFO appoints new 
general manager
Dairy Farmers of Ontario (DFO) has announced its 
board of directors has appointed Graham Lloyd as 
general manager, effective Aug. 1, 2017.

“We fi nd ourselves in very interesting times where 
trade, growth, innovation and consumer trends dic-
tate the landscape and opportunities ahead,” says 
Ralph Dietrich, DFO’s chair. “Graham Lloyd’s leader-
ship will be invaluable during these times. Our focus 
is to work with our industry partners to continue to 
strengthen Canadian dairy, and work collaboratively 
with government toward positive outcomes.”

Lloyd started his career in the dairy industry as 
DFO’s general counsel and secretary to the board in 
July 2011. His portfolio expanded to include director 
of communications, where he became heavily 
involved in government relations and managed the 
activities of the communications division.

As part of DFO’s senior management team, Lloyd 
has been instrumental in many accomplishments, 
such as the implementation of the national ingredi-
ents strategy and seizing signifi cant market growth 
opportunities. He has built very strong relationships 
and is valued for his strategic thinking, especially 
with government decision makers and processors.

“Graham has built valuable relationships with 
governments and industry stakeholders. He is 
taking over at a critical time in the history of the dairy 
industry,” says Peter Gould, DFO’s current general 
manager, who will retire July 31, 2017. “I am confi -
dent he will represent the industry well and ensure 
the best interests of dairy farmers and our industry 
partners are served. I know Graham will keep DFO 
in the forefront of Canadian agriculture.”

“This is a great honour and privilege,” Lloyd says. 
“Dairy is an important contributor to the Canadian 
economy and to the health of Canadians. We have 
a great team at DFO and I look forward to working 
hard on behalf of dairy farmers and our stakeholders 
to grow our industry.”

Lloyd will start his position on Aug. 1, 2017, immedi-
ately following Gould’s retirement.
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June 2017 Quota Exchange Offers and Bids  
Quota Price Cap = $24,000/kg 

Amount bid for 12,249.36 kg 
Amount purchased 329.92 kg 
Amount offered/sold 329.83 kg 
Number of producers buying  952 
Number of producers selling 37 
Quota purchased by new entrant (with assistance) 16.00 kg 
Quota purchased by new producer 35.00 kg 
Maximum quota by allotment round(s) 0.2 kg 
Buyer proration 0.743 % 
Non-saleable quota as of June 1, 2017 0 % 
 
 

Explaining Changes to This Month's Blend Price 
 

 May 2017 April 2017 Difference 
 (Figures in $ per hectolitre) 
Revenue From Processors $82.97 $83.89 -$0.92 
Contribution from Over-Quota  
Pool Adjustments 
Other 

$0.45 
-$5.15 
-$2.70 

$0.61 
-$3.23 
-$3.23 

-$0.16 
-$1.92 
$0.53 

Producer Blend Price $75.57 $78.04 -$2.47 
 
 
 

To Place a Bid or Offer on the Quota Exchange 
 
OPTION 1 - Producer Self-Service (www.milk.org) 
 

 (a)  Bids and offers are accepted from the 20th of a month to 11:59:59 p.m. on the first of the following month.  It is 
recommended that you submit your bid or offer a few days prior to the deadline (the first day of each month) so that, if 
there is an error or error message, there is adequate time for you to provide the additional information to the Quota 
Administrator in advance of the exchange closing. 

 

 (b) To place a bid or offer on the quota exchange yourself or have it placed by someone on your behalf, go to www.milk.org 
and select Login. When prompted, enter your Username (your licence number) and your primary Password.  Select 
Quota Exchange and then Buy or Sell Quota.  Follow the screen instructions to submit your bid or offer.   

 
OPTION 2 - Customer Service Representative (CSR) 
 
Have your most recent milk statement available so that the CSR can verify the caller is the licence holder or licence holder’s 
representative. 
 

(a) Bids and offers are accepted from 8:30 a.m. to 4:30 p.m., Monday through Friday, excluding holidays, from the 20th of 
the month to the first of the following month. 

 
(b) Write down your bid or offer in the space below before making your call.  
 

 Buy ________ kg of quota at ________ dollars per kilogram.  (Note: You can ask the CSR to put 10% in the kg section 
and the kg will automatically be calculated.) 

 
 OR 
 
 Sell ________ kg of quota at ________ dollars per kilogram. (Note:  You can ask the CSR to put ALL in the kg section 

if you are selling your total quota.) 
 
(c) Call 1-866-518-2525 and a CSR will take your buy or sell information. Record the confirmation number provided by the 

CSR at the end of your call with your written bid or offer information. 
 

  
 
 


