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With the new barn and GEA robots our
milk production went up 6 Kg/cow/day. The
SCC stayed below 100,000 and Bi-Modal let
downs are less than 3%. The high production
cows are milked more often.
Silvia Parapini
Oroby Holsteins Ltd., Dewdnet, BC
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EDITORIAL

[ GENEROSITY AT THE HEART OF THE DAIRY INDUSTRY
By Jennifer Nevans

ASSISTANT EDITOR

I

f there’s one thing this pandemic has taught
us about our industry, it’s how in times of
uncertainty, isolation and challenges, Canadian dairy farmers still show their generosity in
numerous ways.
While the dairy industry has always had a
long history of giving back—through supporting local sports teams, fundraisers, events and
more—this past year, the theme of giving was
even more prominent.
There are countless stories of dairy farmer groups across the country stepping up to
support a local cause. From the onset of the
pandemic, Ontario dairy producer committees donated masks, gloves, sanitizers and even
lunches to frontline workers.
Ontario dairy farmers also donated $100,000
and up to 200,000 litres of milk to Feed On-

tario in April to aid in the financial challenges many families were experiencing during the
lockdown. This was in addition to more than
one million litres donated every year through
the food bank donation program—and these
are just a few of the examples that are echoed
across the country.
In case you’re not aware, this year marks the
25th anniversary of the milk donation program
in Ontario. It’s an achievement Dairy Farmers
of Ontario (DFO) shares with its partners, the
Ontario Dairy Council and the Ontario Milk
Transport Association.
For the last quarter century, the Ontario
dairy sector has been working to ensure those
less fortunate have access to nutritious milk
and dairy products. The contribution supports
more than a half million adults, children and
seniors who visit Ontario food banks more
than three million times per year, according to
Feed Ontario’s 2019 Hunger Report.
Milk is one of the most requested items for
families and children across the province, making the milk donation program a staple for food
banks. It’s also Feed Ontario’s longest standing

program with any commodity group, and it’s
an example of all three sectors of the dairy industry working together for a great cause.
Through the donation program, dairy producers donate nearly a million litres of milk a
year, milk transporters pick up and deliver the
milk at no cost, and 11 fluid milk plants process,
package and distribute the milk free of charge.
You can read about the origins of the food
bank donation program in the December 2019
issue of Milk Producer.
While this year’s holidays are sure to look different for many of us, one thing still remains—
there are many families who rely on Ontario’s
food banks to access nutritious dairy products
all year-round.
If you’re a dairy producer and interested in being part of the program for the February to July
2021 period, look for DFO’s milk donation form
included in this month’s issue of Milk Producer.
Simply fill out the form and return it to
DFO in the prepaid envelope by Jan. 1, 2021.
If you have already signed up for the August
2020 to July 2021 dairy year, you do not need
to fill out this form.

INCENTIVE DAYS: THE RIGHT TOOL AT THE RIGHT TIME FOR THE RIGHT REASON

By Mark Hamel

DFO 2ND VICE-CHAIR

N

ow more than ever before, our market
is fluctuating—and production needed to fill demand expands or contracts
with very little notice, if any at all.
Even with the best forecasting models available and the experienced, knowledgeable staff
we have in the industry, it’s still very difficult
to try to predict future requirements months
in advance.
While our long-term industry outlook is solid and sustainable, our short-term market is unpredictable as a result of the pandemic, trade environment and other factors that are out of our
control. Some may view this scenario as uncertainty, but I believe it paints a different picture
about Canada’s dairy system. It is evidence of
4
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how agile and resilient our industry is.
It’s important for us to remain flexible with
production in order to quickly increase or decrease volumes shipped in any given month to
supply short-term market requirements. Canada’s supply management system provides essential tools to help us do this.
We, as farmers, utilize these tools in different
scenarios for various reasons. To have the right
tool at the right time is tremendously helpful to ensure the industry can react quickly to
meet market demand with as little disruption
to farmers as possible.
Butter and cheese stocks are important options the industry uses to level out peaks and
valleys over the long term. Quota issuance is
another tool we use when we know long-term
demand is solid and stable and we’re prepared
to issue a permanent production signal. However, “solid” and “stable” are not words we
would use to describe the current situation we
find ourselves in, and different tools are needed
at the farm level.

Incentive days are one such tool the industry
uses to adjust production in a short timeframe
for a specific reason. For example, we pull incentive days out of our toolbox every fall to respond to the lower fall production period and
increased markets around the holiday season.
Incentive days work very well in this scenario
and have also been incredibly useful during our
current situation.
Not only do incentive days provide the industry with the flexibility to balance supply with demand in the short term, this tool
doesn’t create additional credit days in the future for farmers not able to contribute to incentive days. This is an important piece to consider given the direction in the P5 to reduce
the production sleeve from -30 to -15 by August 2022.
This is the reason why we’ve opted to use incentive days during recent times of high shortterm demand. It’s an important tool available
to support supply and demand and therefore,
each and every producer.
WWW.MILKPRODUCER.CA
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A FAMILY-ORIENTED CULTURE THAT
FOSTERS SUCCESS ON AND OFF FARM
Norwell Dairy Systems celebrates 40 years of serving the Ontario dairy industry
By Jennifer Nevans

ASSISTANT EDITOR

S

ince 1980, dairy producers across Ontario
have relied on Norwell Dairy Systems to provide solutions to help meet the challenges of
running a profitable dairy operation.
With a team of more than 85 dedicated staff
members, Norwell’s core value is to foster a culture that encourages every employee to do their
best every day.
For Harlan Martin, Norwell’s family-first mandate has played a key role in his successful 26-year
career at Norwell.
“The culture at Norwell has always been very

TO CELEBRATE Norwell’s 40th
anniversary, staff were given a
commemorative, custom-made
ceramic cup bearing the new 40th
anniversary logo.
6
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family-oriented,” he says. “I have always been
made to feel valued and appreciated and that my
contribution made a difference.”
At just 18 years old, Martin started at Norwell
as a general labourer, providing assistance wherever needed. Installing pasture mats was a big part of
what he did in his first year at Norwell before beginning his refrigeration mechanic apprenticeship
and becoming licensed in the fall of 1997.
For the following 22 years, Martin served as a
refrigeration mechanic for Norwell, providing service and installation to local farms. He continued
to work his way up the company, managing and
leading the cooling department in 2016 and then
joining the operations management team in 2017.
This year, Martin also assumed leadership of the
supply chain, and still continues as the cooling department manager.
“A happy employee translates into a person
who will go the extra mile to provide excellent
service to customers,” Martin says. “The leaders
that started this company have done this with
excellence in so many ways.”
Martin believes Norwell has established a reputation of being innovative, solutions-oriented and
driven to provide quality customer service. Norwell has been known to do whatever it can to be
influential in helping move the Canadian dairy industry forward, he says.
Not only does this family-first mandate help
foster the success of Norwell’s staff members, it’s
also the reason behind why Norwell has maintained many longtime, loyal customers who
continue to trust their farm business with Norwell generation after generation.
“We have been customers since the beginning,”
says Andy Maciukiewicz, owner of Andita Holsteins
Inc., along with his wife, Rita. “Norwell has been

with us through many changes here on the farm.”
The Maciukiewicz family started their farm
business with a small milk tank and pipeline system. With Norwell’s help, the farm has expanded
into a freestall barn with sand bedding. They use a
DeLaval classic voluntary milking system, as well
as a V300 model, to milk 70-plus cows. And the
Maciukiewicz family credits their business’s growth
in part to the guidance they received from Norwell
over the years.
This year marks Norwell’s 40th anniversary, and
for loyal customers, such as the Maciukiewicz family, it means four decades of helping farm families
succeed in running their business.
“We would like to congratulate Norwell Dairy
Systems on its 40th anniversary in the dairy business,” Maciukiewicz says. “We wish Norwell all the
best for many more years to come.”
By continually seeking out new and innovative products to meet the ever-changing needs of
the industry, Norwell has grown into the country’s largest dairy farm design, equipment and
supply company with four locations to serve
customers, including Brinston, Lindsay, Woodstock and Drayton, Ont.
Norwell provides a complete range of traditional products, including milking and cooling equipment, cow comfort and feeding products and other consumable supplies to ensure dairy operations
run smoothly.
“I just want to say a big congratulations and
thank you to Norwell, the ownership team and our
general manager for creating such a great place to
be employed,” Martin says. “After 26 years of service, I’m still very proud to carry the Norwell logo
and brand.”
For more information on Norwell, visit
www.norwelldairy.com.
W W W.MILK PRODUCER.CA
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CHANGES COMING TO PROACTION IN 2021
By Kateryna Dmytrakova

CONTRIBUTING WRITER

C

ontinuous improvement is one of the principles of proAction. As such, processes are
in place to review and update the program
to ensure it remains relevant and responsive to the
needs of the industry and its stakeholders.
In addition to the scheduled addition of the environment module, the program will see the following changes in 2021.

CHANGES TO CATTLE
ASSESSMENT REQUIREMENT
TAKE EFFECT MARCH 2021
Dairy Farmers of Canada (DFC) has released a notice of change with respect to the cattle assessment
requirement within the animal care program.
Highlights of the changes include:
• Zone thresholds are now fixed rather than
based on percentiles. Thresholds have been established based on the benchmark set by the
first round of cattle assessments conducted
across Canada;
• Zone thresholds are now published, which will
allow producers to know exactly the standard their
herds will be measured against;
• The need to take prompt action for herds that
have very low scores resulted in the creation of
a temporary “dark red zone.” Consequences
will start sooner for herds in this zone. Producers with measures in the red and dark red zones
will be required to:
- Have cattle assessments conducted more frequently (once per year) and with an increased
sample size;
- Develop and implement a corrective action
plan, which is now more structured. A template
has been developed;
- Improve out of the red zone. Failure to do so
after the third consecutive cattle assessment results in a major non-compliance being assigned
which, if not closed, will prevent a producer
from meeting proAction requirements. This
will trigger penalties and may even result in a licence suspension;
• For producers with measures in the dark red zone,
the requirements listed above will kick in with the
next cattle assessment starting March 2021. For
producers with measures in the red zone, the requirements listed above will kick in with cattle assessments starting in March 2023.
8
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IN SEPTEMBER 2023, the use of yellow beef button tags for calves born on-farm and
destined for the beef industry will be discontinued, and producers will be required to
use only dairy tags.

For more details, producers are encouraged to
review the proAction animal care notice of change
available on Dairy Farmers of Ontario’s (DFO)
website at https://www.milk.org/Corporate/proAction/proActionMain.aspx.

CATTLE TRACEABILITY
REPORTING BECOMES
MANDATORY IN SEPTEMBER 2021
The cattle traceability module establishes premises identification, tagging, recording and reporting
requirements for dairy producers across Canada.
Historically, dairy producers report their traceability data through the Canadian Cattle Identification Agency (CCIA), which offers reporting via
the Internet only. While reporting is a proAction
requirement, a decision was made to not assign a
non-compliance if the requirement is not met until
alternate means of reporting are in place via a new
traceability system.
DairyTrace, the new national cattle traceability system for dairy, was launched on Oct. 5,
2020. DairyTrace welcome kits were distributed
with the October issue of Milk Producer to communicate information about the convenient, efficient and cost-effective options that are now
available and include:
• A modern, bilingual website;
• An online portal and free mobile app;
• Reporting forms that can be printed and mailed,
faxed or emailed;
• A one-stop shop for ordering tags and accessing
customer support;

• A new white, single-button radio-frequency identification (RFID) tag for calves destined to leave
the herd at a young age for the beef industry.
Regarding tagging, calves born on-farm and
destined for the beef industry may be tagged
with a single RFID ear tag. Since a single RFID
white ear tag for dairy is now available, producers may use either a yellow beef button tag or a
white dairy button tag.
In September 2023, the use of yellow beef button tags for calves born on-farm and destined for
the beef industry will be discontinued, and producers will be required to use only dairy tags. For more
details on tagging, producers are encouraged to review the proAction animal care notice of change
available on DFO’s website at https://www.milk.
org/Corporate/proAction/proActionMain.aspx.
Reporting traceability events through DairyTrace
will become mandatory in September 2021. Dairy
producers who have received an email or letter with
their DairyTrace account number and activation instructions are able to activate their account and begin reporting via the portal or mobile app.
Producers can reach DairyTrace customer service at 1-866-55-TRACE (558-7223) or email
info@DairyTrace.ca. For more information, visit
www.DairyTrace.ca.

ENVIRONMENT REQUIREMENTS
BECOME MANDATORY IN
SEPTEMBER 2021
Continued on page 10
W W W.MILK PRODUCER.CA
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Changes coming to proAction in 2021,
cont’d from page 8
The proAction environment requirements
were finalized following the completion of a
national pilot project in spring 2020 and received approval from DFC’s board in August
2020. Producers should answer the following
questions to ensure they’re meeting requirements that will become mandatory in September 2021:
1. Do you have a valid environmental farm plan
(EFP) to identify and address environmental risks
on your farm?
2. Is your milking centre wastewater managed with
proper storage or a regulatory approved treatment
system?
3. Is your manure storage adequate to avoid contamination of surface and ground water and avoid
spreading manure on frozen, snow-covered or saturated ground?
4. Do you manage nutrients on your farm to make
optimal use of manure and-or fertilizer on land?
5. Have you completed the farm environmental
questionnaire?
While Ontario EFPs do not have an expiry date,
under proAction, EFPs must have been completed
or updated within the last 10 years. Producers who
already have an EFP are encouraged to check the
completion date and ensure they will meet the requirements for their validation.
In Ontario, EFPs are administered by the Ontario Soil and Crop Improvement Association
(OSCIA). Information on how to update or obtain an EFP is available on OSCIA’s website at
www.ontariosoilcrop.org.

DFO’S PROACTION LICENCE
SUSPENSION POLICY TAKES
EFFECT JAN. 1, 2021
While most Ontario producers are registered, several producers have either not attained or maintained proAction registration. This prevents DFO
from assuring processors 100 per cent of the milk
produced in Ontario is sourced from farms that
meet proAction requirements. To address this,
DFO initiated the development of a proAction licence suspension policy.
A draft policy was presented to dairy producer committees (DPCs) for their input at DFO’s
Kateryna Dmytrakova
is Dairy Farmers of Ontario’s
assurance programs analyst.
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2020 spring policy conference. Following the
conference, DFO’s board considered DPC feedback and approved the proAction licence suspension policy, which was announced in July
2020. It will take effect on Jan. 1, 2021.
Once the policy is implemented, producers who fail to achieve or maintain registration
will have their licence and milk pickups suspended until reinstatement requirements are
met. The suspension will start at the end of
the sixth month following the assigned valida-

tion or self-declaration month (five months for
self-declaration audits).
In addition, according to DFO’s Quota
and Milk Transportation Policies, milk pickup suspensions will result in licence cancellation if a producer is out of production for 90
consecutive days.
The complete policy is included in DFO’s Raw
Milk Quality Program Policies available at https://
www.milk.org/Corporate/View.aspx?Content=Farmers/Publications.

HARM KELLY RE-ELECTED TO
LACTANET’S BOARD OF DIRECTORS

H

arm Kelly, a dairy producer in Dunnville, Ont., has been declared elected by acclamation as an Ontario director on Lactanet Canada’s board of directors. He
will begin his next three-year term as director
immediately following Lactanet’s annual general
meeting in January 2021.
Kelly and his wife, Petrina, along with their
seven children, operate a dairy farm in Dunnville, Ont., which milks 105 cows using DeLaval robots. They raise all their registered replacement stock and primarily use Semex genomic
sires. Young calves are raised in a calf barn on an
automatic calf feeder. The family is currently installing a Rovibec automatic feeding and bedding system.
Kelly attended Brock University in 2005, majoring in biology and psychology. He completed
a master’s degree in cognitive neuroscience at the
University of Waterloo in 2011. With a growing
family, Kelly decided to return to the home farm
to raise his family.
Following the completion of the Future Leaders’ Program, sponsored by CanWest DHI, Dairy
Farmers of Ontario, EastGen and Holstein Canada, Kelly was interviewed and subsequently appointed to CanWest DHI’s board to fill a vacancy
in 2016. He was subsequently elected to CanWest’s board in 2017.
With CanWest DHI, Valacta and the Canadian
Dairy Network (CDN) coming together to form
Lactanet Canada, Kelly was selected as one of two
Ontario directors to represent Ontario on Lactanet’s board when it started in June 2019.
Kelly was previously appointed by CDN’s board
to the DairyGen Advisory Committee in 2017,
and is currently serving on the Dairy Traceability
Committee, as well as chair of Lactanet’s Audit and
Risk Committee.

HARM KELLY, a dairy producer in
Dunnville, Ont., will resume his position
as an Ontario director on Lactanet
Canada’s board of directors.
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WITH
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BOTTLES

Heifers that have had bovine respiratory
disease produce up to 525 kg less milk
than their healthy counterparts in the first
year of lactation.¹ Talk to your veterinarian
about how vaccination with INFORCE 3®
can prevent BRD.

FREE
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STAINLESS STEEL BOTTLE*
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our new hub for
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*Limited quantities

Reference: 1. Dunn TR, Ollivett TL, Renaud DL, et al. 2018. The effect of lung consolidation,
as determined by ultrasonography, on first-lactation milk production in Holstein dairy
calves. J Dairy Sci;101(6):5404-5410.
Zoetis® and INFORCE 3 are registered trademarks of Zoetis or its licensors.
©2020 Zoetis Services, LLC. All rights reserved.
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EFFECTIVE DRY COW MANAGEMENT:
FINE-TUNING SEALANT USE
By Ann Godkin

CONTRIBUTING WRITER
Editor’s note: This article was provided by Ann Godkin on behalf of the selective dry cow therapy project
advisory committee, which includes producer Norm
McNaughton, along with Guy Seguin and Ashley Wannamaker from Dairy Farmers of Ontario,
Robyn Elgie from the Ontario Association of Bovine
Practitioners, Richard Cantin from Lactanet Canada, Dave Kelton from the Ontario Veterinary College
and Cynthia Miltenburg from the Ontario Ministry
of Agriculture, Food and Rural Affairs.

T

he use of internal teat sealants at dry-off
can protect teats from new infections that
may show up as mastitis during the dry period or the early part of the next lactation.
Dry cow antibiotics are used to cure udder infections caused by susceptible bacteria during the
lactation that has just ended. Antibiotics can also
prevent new infections during the first few days of
the dry period. This is a risky time for cows because teat ends may still be open, teat sphincters
may be compromised from milking and, depending on the level of milk production at dry-off, milk
leakage may be occurring. Further challenges can
occur when cows are moved to new housing and
mixed with a new group of herd mates.
In a program of selective antibiotic use, cow tests
and mastitis history are used to separate cows into
two groups at the end of lactation—those likely
and those not likely to be infected. As mastitis control improves, the proportion of cows in the infected group decreases and the treatment of all cows
with antibiotics at dry-off becomes hard to justify,
especially when other techniques, such as sealants,
can be used for teat end protection.
Teat sealant products can prevent about 20
to 30 per cent of infections that might start in
the early dry period, which is similar to what we
would expect from antibiotic use. Sealant products contain inert ingredients that form a physical plug in the teat ends, which is a barrier to
Ann Godkin
is an independent veterinary and
cattle health consultant.
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bacteria. Sealants can be used with dry-cow antibiotics, but as antibiotic use decreases, more
cows will receive sealant alone.
To improve the dry cow program, both new
and experienced sealant users should review sealant insertion and removal techniques. Unhygienic insertion of sealants, especially if used alone,
has the potential to introduce bacteria into the
teat ends, and incomplete removal of sealant after calving can lead to residues in milk and milking equipment. Researchers from Quebec found
visible sealant present in milk for two to four days
post-calving, suggesting sealant protocols used on
some farms were inadequate.
Gloves should be worn for the entire sealant insertion procedure. Following the last milking, teat
ends should be scrubbed with alcohol pads using
one pad per teat end, starting with the teats furthest away from the operator and progressing to
the pair closest. Working individually and in reverse order, the cap should be removed from each
sealant tube without touching the end of the cannula. With the forefinger and thumb of one hand
pinching across the top of the teat close to the udder, the end of the cannula should be gently inserted part way into the teat canal. Keeping the teat
base pinched, the tube contents should be slowly
and steadily infused, allowing the product to fill
and settle in the bottom end of the teat. Sealant
should not be massaged into the gland. Following
application, the full length of the teat should be
carefully dipped with a licensed post-dip product.
Sealant products can become stiff when cool and
more difficult to insert. Tubes warmed in a shirt
pocket will make insertion easier, but tubes should
not be immersed in water for warming since water
can contaminate the end of the cannula.
To remove sealant before the first milking after calving, while wearing clean gloves, each teat
should be vigorously hand-stripped 10 to 12 times
even if the teat has been sucked by the calf. Stripping should start at the top of the teat to ensure the
sealant is forced down and out and not back up
into the cistern.
Thorough hand-stripping before milking, for at
least three days, is needed to prevent sealant from
entering milking equipment. Visual observation
for seven days will identify the presence of sealant
if clearance takes longer. Cows milked via an automatic milking system (AMS) should also be hand

stripped before first and subsequent milkings.
Producers using AMS report housing cows
separately for at least two days after calving to allow pre-stripping and thorough sealant removal. Pending the outcome of ongoing research,
additional pre-stripping may be warranted. Diversion of colostrum and transition milk, as required by provincial regulations for all herds
(three days in Ontario), will ensure sealant does
not enter the bulk tank milk.
The Canadian Bovine Mastitis Research Network has created a visual fact sheet providing details on recommended sealant protocols. The fact
sheet is available at https://bit.ly/34qXXxv. Fact
sheets will also be distributed via participating veterinarians as part of Dairy Farmers of Ontario’s
(DFO) selective dry cow therapy (SDCT) project.
Fine-tuning the insertion and removal of sealant
products will maximize the mastitis benefits while
ensuring the continued production of excellent
quality milk. Producers can work with their herd
veterinarian to conduct the dry cow management
risk assessment, part of the SDCT project, which
includes a review of all aspects of dry cow management, including sealant use and insertion and removal techniques.
Representatives from DFO, Lactanet, the Ontario
Association of Bovine Practitioners, the Ontario Ministry of Agriculture, Food and Rural Affairs and the
Ontario Veterinary College are working with Ceptor
Consulting on this project. This project was funded
by the Canadian Agriculture Partnership, a five-year
federal-provincial-territorial initiative.
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NEW OFA PROJECT
HELPS FARM
EMPLOYERS FIND,
TRAIN WORKERS

T

he Ontario Federation of Agriculture
(OFA) has announced a new project to
help farm employers find skilled labour.
The Feeding Your Future project aims to assist farmers and agricultural business owners in
finding qualified workers and in turn, connect
youth with jobs in agriculture. The project includes a job matching concierge service, virtual
career fairs, webinars and agricultural training.
Agcareers.com has been working with OFA
to help farmers post jobs for free on its website. Through the Agcareers.com job matching
service, farmers can visit the website and create
their account. They can enter the code “AgriFoodONT20” at checkout to receive this service for free.

VIRTUAL CAREER FAIRS,
WEBINARS AND TRAINING
OPPORTUNITIES
Replacing in-person job fairs, the project has
hosted several virtual career fairs where job seekers can visit employer booths. To date, 11 career
fairs have taken place across Ontario with more
than 700 job opportunities posted. Leading into
a busy spring season, there will be another Feeding Your Future virtual career fair in March 2021.
To exchange knowledge on relevant agriculture and agri-food industry topics, the Feeding
Your Future project includes a webinar series.
Ten free webinars for employers and job seekers took place between June and October 2020.
All webinar recordings can be found at feedingyourfuture.ca under Webinars, and more webinars will be launched in the coming months.
In early 2021, a new training program will be
launched called the Ontario Agriculture Worker Safety and Awareness Certificate, developed
in collaboration with the University of Guelph,
Ridgetown Campus. This certification consists
of a series of online training modules to help agricultural workers stay safe and be aware of how
a farm operates.
The program is meant to provide timely
training to help employers who have recently hired, or job seekers who are looking to enhance their resume.

DAIRY FARMERS OF NOVA SCOTIA
SELECTS NEW GENERAL MANAGER

A

lana Croft has been selected as Dairy
Farmers of Nova Scotia’s (DFNS) new
general manager, replacing Brian Cameron, who is retiring at the end of November after more than 17 years with DFNS.
Croft brings close to 20 years of dairy industry experience from the producer and processor
perspectives. She understands DFNS’s mandate well, having been previously employed with
DFNS for seven years following the formation of
the organization in 2001.
In her subsequent position at Agropur
Co-operative, she has worked extensively
with producers, government and other industry stakeholders across the Atlantic region. She
has a proven track record of relationship-building and leadership, along with sound knowledge of board governance. She understands
the issues, challenges and opportunities facing
the sector going forward, and is deeply committed to the work of the industry.
Croft joined DFNS’s staff on Nov. 2, 2020,
and officially assumes the role of general manager on Dec. 1, 2020.

More Comfort.

ALANA CROFT will officially assume
the role of general manager of Dairy
Farmers of Nova Scotia on Dec. 1.

MORE MILK.

Huber Technik, the strongest top cover
mattress in the world and Poly Brisket Board –
the perfect combination. Learn more at:
AG R I - C O M F O R T. C O M
1-888-231-3575

Continued on page 14
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New OFA project helps farm employers find,
train workers, cont’d from page 13
While this certification does not replace
hands-on, in-person learning, it’s an opportunity to learn basic awareness and health and safety.
For all general inquiries, email feedingyourfuture@ofa.on.ca or call 1-877-438-5729 ext.
4. Connect with AgCareers.com to create a job
posting or sign up for upcoming career fairs by
emailing feedyourfuture@agcareers.com.
To stay updated on future events, connect with
Feeding Your Future on Twitter, Facebook, Instagram and LinkedIn, or visit feedingyourfuture.ca.

FCC ADDRESSES
SCHOOL HUNGER

F

arm Credit Canada (FCC) is once again contributing $100,000 to school meal programs
across Canada as part of the Crown corporation’s annual campaign to help alleviate hunger.
For the fourth consecutive year, FCC is supporting meal programs offered at 100 schools across
Canada as part of FCC Drive Away Hunger. Recipient schools are selected based on need by FCC
offices across Canada.
“School meal programs need our support now
more than ever,” says Michael Hoffort, FCC’s president and chief executive officer. “The global pandemic has created additional hardships for families
with children, and new food packaging requirements mean increased costs for schools to provide
safe and healthy meals. No child should ever have
to try to learn on an empty stomach.”
Although the highly visible tractor food collection tours were cancelled this year as a result of the
pandemic, FCC continued to work with industry partners to collect food and cash donations for
Canada’s food banks. One hundred per cent of donations go to Canadian food banks, and anyone
can visit fccdriveawayhunger.ca to make an online donation. A donation of $1 can provide three
meals. One pound of food equals one meal.
FCC also provided $280,000 to national and
provincial food bank associations this spring to
help people struggling during the pandemic access nutritious food. FCC is a national sponsor
for Food Banks Canada’s Hunger Action Month,
which ran throughout September.
Since 2004, FCC Drive Away Hunger has collected more than 65 million meals and FCC’s corporate partners are a major reason for the program’s
success year after year.
For more information on FCC, visit fcc.ca.
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DFO FOOD BANK DONATION FORMS AVAILABLE

O

ntario dairy producers have two opportunities each year to sign up for the
food bank milk donation program—in
May for donations beginning on Aug. 1, and
November for donations beginning on Feb. 1.
If anyone would like to participate in the
February 2021 to July 2021 period, they
can fill out the new donation form included in this month’s issue of Milk Producer
magazine and return it to Dairy Farmers of
Ontario in the prepaid envelope by Jan. 1,
2021. If producers have already signed up

for the August 2020 to July 2021 dairy year,
they do not need to fill out this form.
Currently, 375 producers donate 84,000
litres each month. Transporters agree to
pick up and deliver the milk at no cost,
and 11 fluid milk plants contribute the processing, packaging and distribution of milk
products. Only food banks with refrigeration can be part of the fluid milk program.
Total donations for this dairy year, August
2020 to July 2021, are estimated to reach
about 1,000,000 litres.

DFO SELECTS 2020
SCHOLARSHIP RECIPIENTS

D

airy Farmers of Ontario (DFO) has an annual scholarship program, which offers up to
four $3,000 scholarships to high school students entering a post-secondary degree or
diploma program in agriculture. DFO is pleased to announce the recipients of the scholarships for 2020, including:
• Haleigh-Jo tePlate from Stormont County – business agriculture at Algonquin College;
• Lexi Johnston from Perth County – bachelor of science in agriculture at University of Guelph;
• Serena Hinz from Perth County – bachelor of science in agriculture at University of Guelph;
• Tanya Régimbald from Ottawa-Carleton County – farm management at the Institute of AgriFood Technology in Quebec.

HALEIGH-JO TEPLATE

LEXI JOHNSTON

SERENA HINZ

TANYA RÉGIMBALD
WWW.MILKPRODUCER.CA
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DAIRY FARMERS OF ONTARIO PARTNERS WITH
KEV GROUP FOR SCHOOL MILK PROGRAM

D

airy Farmers of Ontario (DFO) has entered
into a multi-year partnership with KEV
Group’s SchoolCash Online platform.
Starting in the 2020-21 school year, KEV
Group’s SchoolCash Online will be the exclusive
platform partner for DFO’s School Milk Program,
acting as its infrastructure housing program for
data and transactions.
“The School Milk Program has been delivering fresh, local milk to Ontario students for 34
years,” says Audrie Bouwmeester, DFO’s manager of school programs. “This partnership will allow
us to continue to evolve and expand the program.”

The partnership provides the School Milk Program with exposure to 91 per cent of Ontario
schools, as well as accurate data for the first time
in more than 34 years. This allows DFO’s marketing division to gain a better understanding of the
School Milk Program’s reach and growth potential.
The new platform will roll out incrementally
this fall and be available to all Ontario elementary
schools by the 2021-22 school year.
KEV Group provides industry-leading online payment, accounting and activity tracking solutions to more than 4,000 schools in Ontario and 17,000 schools across North America.

DFO LAUNCHES LEARNING
MANAGEMENT SYSTEM

ONTARIO GOVERNMENT INVESTS IN
AGRI-FOOD RESEARCH

D

airy Farmers of Ontario’s (DFO) dairy
education team has launched its new
learning management system (LMS), an
engaging educational platform for teachers and
parents, accessible for free online.
As part of the marketing division’s COVID-19
pivot plans, this resource supports teachers and students with digital dairy education lessons and activities, which can be shared virtually.
“The flexibility of the new dairy education LMS
aligns with how Ontario schools are operating this
school year, with remote and in-person learning,
voluntary attendance and varying opening schedules,” says Audrie Bouwmeester, DFO’s manager
of school programs.
Connecting directly to the Ontario curriculum
from kindergarten to Grade 12, these lessons promote the dairy education team’s three learning pillars—local, versatility and nutrition. Topics range
from community and nutrition to genetics, food
regulations and more. Anyone can view the interactive courses, and parents and teachers can easily register online for even more resources. Explore
DFO’s new learning platform at edu.milk.org.

ROYAL AGRICULTURAL FAIR
DFO is proud to be a sponsor of the Agricultural
Zone at the 2020 virtual Royal Agricultural Winter
Fair (RAWF), also known as the Royal Agricultural
Virtual Experience (RAVE), from Nov. 10 to 14.
DFO unveiled two new educational programs at
the fair, including LMS and Dairycraft, a highly
immersive education experience that lets students
explore the world of dairy farming with Minecraft:
Education Edition.
16

NOVEMBER 2020 | MILKPRODUCER

A

bout $6.52 million will be invested
in more than 40 agri-food research
projects that support the production of safe, high-quality food, stimulate
economic growth and contribute to environmentally friendly agriculture practices.
Through the Ontario Agri-Food Innovation Alliance, a collaboration between the
Ontario government and the University of
Guelph, funded research projects include:
• Enhancing integrated pest management
for leaf diseases in onions;
• Using breeding and genomic approaches to develop disease-resistant soybeans
for Ontario’s changing environment;
• Identifying market conditions for small
scale on-farm anaerobic digestion to produce biogas or nutrient-rich fertilizer;
• Improving outcomes for Ontario apple
producers though precision agriculture
and labour efficiency strategies;
• Digital mapping of soil carbon and nutrients in the Great Clay Belt to better understand effects of land conversion on agricultural practices;
• Establishing a baseline for provincial
soil properties that will support better soil
health assessments;
• Assessing herbicidal tolerance of cover
crops during years with adverse weather;
• Improving food rescue and recovery in
the province’s industrial, commercial and
institutional sectors;

For more than 30 years, KEV Group’s SchoolCash and School Funds Online products have
helped schools and school boards ensure the security and transparency of student activity funds.
“This is a sensational announcement for our
company, but more importantly it’s fantastic news
for the 4,000 schools in Ontario that use SchoolCash Online,” says Bram Belzberg, chairman and
chief executive officer of KEV Group, in a press release about the announcement. “Now, KEV Group
can bring even more value to our schools with
DFO’s School Milk Program, providing nutritional milk as a healthy option for lunches and snacks.”

• Investigating noise impacts of grain dryers on neighbouring land uses;
• Examining the current state of drainage
infrastructure in Ontario.
“The research we’re investing in is vital to helping Ontario’s hardworking farmers and food businesses remain competitive
and profitable,” says Minister of Agriculture,
Food and Rural Affairs Ernie Hardeman.
“Now more than ever, we need to support
innovative solutions that improve production practices, protect our environment and
stimulate growth in our agri-food sector.”
All research projects are supported by
strategies to ensure Ontario’s agri-food
sector can benefit from the new knowledge, technologies and solutions developed through provincially funded research.
“University of Guelph researchers
proudly and enthusiastically generate
powerful innovations through their worldclass research, escalating the competitiveness of Ontario’s agri-food sector in
the global marketplace,” says Malcolm
Campbell, vice-president of research at
the University of Guelph. “As Guelph researchers have done for nearly a century and a half, we’re making profoundly important discoveries, creating positively
impactful innovations, fuelling an economic powerhouse, and reinforcing the production of safe, dependable, sustainable
and nutritious food.”
WWW.MILKPRODUCER.CA

DAIRY FARMERS REMIND FEDERAL
GOVERNMENT ‘A PROMISE MADE
MUST BE A PROMISE KEPT’
By Dairy Farmers of Canada

DFC HIGHLIGHTS

D

airy Farmers of Canada (DFC) held a
virtual press conference on Oct. 20 to
voice its concern at the lack of action by
the federal government on its oft-repeated commitment to compensate dairy farmers for the impact of three successive trade deals: the Comprehensive Economic and Trade Agreement (CETA),
the Comprehensive and Progressive Agreement for
Trans-Pacific Partnership (CPTPP) and the Canada-United States-Mexico Agreement (CUSMA).
DFC president Pierre Lampron and vice-president David Wiens jointly addressed the media
to remind the federal government while the effects of these trade deals are being felt on farms,
farmers are still waiting for the compensation
they were promised.
“By 2024, as a result of trade concessions,
some 18 per cent of our domestic milk production will be outsourced to dairy farmers in other countries at a time when Canadians are more
aware than ever of the importance of ensuring
our own food security,” Lampron says. “By not
following through on its commitment, the government is undermining its own dairy sector,
which seems counter-intuitive.”
Prime Minister Justin Trudeau responded by
reiterating his government’s commitment once
again, but offered no new specifics.
“When a dairy farmer makes a commitment,
his or her word is gold,” Lampron says. “We hold
our federal government to the same standard—a
promise made should be a promise kept.”
The commitment to compensate for CETA
and CPTPP dates to 2018, and an announcement of $1.75 billion in compensation to be
paid out over eight years was made in the 2019
budget. While the first instalment was paid out
last winter, there have been no developments on
the balance, nor on the promise of full and fair
Stay informed with DFC’s Dairy Express
Sign up for the Dairy Express e-newsletter.
Email communications@dfc-plc.ca to have
your name added to the mailing list.
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compensation for CUSMA.
Trudeau, Deputy Prime Minister Chrystia Freeland and Minister of Agriculture and Agri-Food
Marie-Claude Bibeau have agreed on the need to
compensate dairy farmers for these trade deals, and
the commitment was repeated in this year’s speech
from the throne when the government stated
“Farmers keep our families fed, and we will continue to help them succeed and grow.” The need for
a strong and vibrant domestic dairy sector is especially important in the context of the COVID-19
pandemic, which has demonstrated that, in a time
of crisis, we can no longer count on our biggest
trading partner for food.
The press conference was the latest effort to bring
greater attention to the government’s inaction on
these promises. In July, a motion passed at DFC’s
annual general meeting that called on Trudeau to
provide information on the government’s compensation plans. Throughout the summer, DFC representatives met with government officials and members of Parliament (MP) from all parties and sent
correspondence to the prime minister and opposition leaders to raise awareness.
DFC is also working closely with all provincial dairy organizations to increase pressure on
elected officials at the grassroots level. DFC is
asking farmers to help amplify the message by
bringing it directly to their MPs. Farmers are
asked to help make them aware of the importance of obtaining this compensation and ask
that the federal government honours its commitments to compensate dairy producers for
recent trade negotiations. DFC has prepared
materials to help producers discuss the subject of compensation with their MP either in
person or in writing. Producers can download
the materials from DFC’s DairyExpress+ app,
available in the App Store and Google Play.
Producers can also take action by emailing
their MP through DFC’s website at dairyfarmersofcanada.ca/en/take-action-full-and-faircompensation. To participate, producers can
enter their name, mailing address and email address and then click “send.”
DFC’s letter to Trudeau is available by visiting dairyfarmersofcanada.ca/en/dairy-farmersremind-trudeau-government-promise-madepromise-be-kept.
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DFO’S MARKETING RESEARCH SHOWS SIGNIFICANT
INCREASE IN POSITIVE PERCEPTIONS OF DAIRY
By Allison Williams

CONTRIBUTING WRITER

A

s a result of COVID-19, the food industry has gone through enormous
change. Although the dairy industry
continues to be severely affected by disruptions to the food service sector, there’s a silver lining in new consumer research findings
by Dairy Farmers of Ontario’s (DFO) marketing division.
“There’s been a big, positive shift in how Ontario consumers think about milk and dairy
products—most notably, more people describe
milk as nutritious and versatile,” says Aurora Fagan, DFO’s consumer research manager. “Our results are very compelling, showing
a sustained impact on Ontario consumer sentiment. Key perceptions of milk have increased
significantly this summer, and they’re still at
that level or higher now.”
Retail sales of fluid milk are on the rise in
Ontario as well, a happy reversal for the industry. “We have seen continued, moderate increases compared with last year, which has historically been in decline,” Fagan says.
The marketing division attributes the changes
in consumer perceptions partly to COVID-19,
and partly to its campaign pivot plans.
In partnership with Northstar Research
Partners, DFO runs a survey tracker to keep
a pulse on attitudes toward dairy and DFO’s
marketing campaigns. The tracker consists of
an ongoing online survey, reported on a quarterly basis.
DFO reaches a representative sample of
3,000 Canadians, which includes 2,000 On-

tarians and 1,000 from the rest of Canada. The
respondents are between the ages of 18 and 65
and have sole or shared responsibility for their
household’s grocery shopping.
The benchmark used to compare new consumer data is from February 2019, before
DFO’s marketing division began its campaigns. DFO’s survey results are used to improve its marketing campaigns and encourage
more consumers to enjoy dairy.

SUMMER TRACKER RESULTS
DFO’s latest summer tracker results revealed
seven per cent more Ontarians think milk is
nutritious since DFO’s campaigns started.
“This is an incredible difference,” Fagan says.
Overall, 50 per cent of Ontarians consider
milk to be nutritious, which is DFO’s top milk
perception.
Fagan says these findings may indicate consumers are thinking about their health and
immune systems during COVID-19, and are
reaching for foods with health benefits, such as
dairy products.
As well, five per cent more Ontarians think
milk is versatile since DFO’s campaigns started. “Even further, since April, consumers have
cited milk’s versatility as a motivation that has
driven them to purchase more milk than they
typically would,” she adds.
These findings suggest consumers now see
milk in a broader light, inspiring creativity and
variety in the kitchen.
The summer tracker also showed more Ontarians perceived milk to be delicious and safe.
As well, more people associated the Canadian dairy industry in general with local, healthy
and community, which Fagan says could indi-

cate a renewed appreciation for local food production amidst the pandemic.

AD AWARENESS
The marketing team also tracks consumers’
ad awareness: their ability to recall and recognize each ad. “Consumers continue to remember DFO’s ads well, as they have since the beginning of 2020,” Fagan says. “Ontarians are
becoming more familiar with our advertising
voice, with recall and recognition having doubled since the summer of last year.”
During the onset of COVID-19, DFO’s
marketing team devised pivot plans for its campaigns to align with consumers’ newfound
mindsets and lifestyles. One marketing change,
among others, was to rerun the “What Can’t
Milk Do?” TV advertisement in April. This ad
reinforces milk’s versatility.
“The rerun of ‘What Can’t Milk Do?’ in rotation with our equity ads, ‘Hands’ and ‘The
Letter,’ is part of what we think is driving increases in positive perceptions of dairy,” Fagan
says. “What Can’t Milk Do?” is on air until
mid-November.
Currently, milk perceptions keep trending
upward, along with retail sales. “This could
demonstrate how our campaigns plant the seeds
of our key messages, and the COVID environment accelerates and reinforces their growth—
with both helping to drive renewed relevance
for dairy,” Fagan says. “We hope to see the
trend continue in the following months.”
Allison Williams
is Dairy Farmers of Ontario’s communications specialist.

Nearly 100% of herdsmen who use NUTRA-GLO
notice significant improvements in the overall health
and production of their herds.
Nutra-Glo™ for Ruminants is a nutritional feed supplement for dairy cows, beef cows and calves. The product
comes in liquid form and contains a combination of bio-available vitamins and minerals, organic chelates, and
probiotic metabolites. It improves the nutritional value of the animal’s diet, improves its digestion, and improves
its microbial health. It builds and improves the health of the animal from the inside out.
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Welcome to

VAN BENTHEM
DAIRY LTD.

PICTURED ARE Mary and Roelof van
Benthem with their children, nine-monthold Toby, Noah, 6, Lars, 9, and Finn, 4.
Q: How and why did you start farming?
A: I grew up on a family farm. My parents,
Evert and Jannette, started a farm in the Netherlands in 1983. In 2000, we made the move
to Canada as a family.
My brother, Merein, and I always had a
passion for cows and genetics and at that
time, my parents gave us control of all breeding decisions. After high school, I first earned
a sports management diploma and then I
went to the Netherlands for four months and
worked for a veterinarian who specialized in
embryo transplantation in cows. After which,
I went to Olds College in Alberta and took
the agriculture production and management
diploma program.
In 2009, I joined the farm and shortly after, met
Mary. Mary worked in financial services, but her
parents used to have hogs and beef cattle, so
she has a farming background as well.
Q: Describe your milking system.
A: We have two Lely A4 milking robots. Currently, we average three milkings daily, producing
about 39 litres per cow per day with an average
of 4.2 per cent fat and 3.3 per cent protein.
WWW.MILKPRODUCER.CA

OWNERS
FARM
BARN TYPE
MILKING
HERD
ACRES
AWARDS

Roelof, Mary, Evert and Jannette van Benthem (interview with Roelof)
Van Benthem Dairy Ltd., Innisfail, Alta.
Three-row freestall barn with waterbeds
Two Lely A4 milking robots installed in November 2018
280 registered Holsteins, including 100 milking cows, 30 dry cows
and 150 youngstock
840 acres (640 acres owned and 200 acres rented)
Recipients of the 2020 Outstanding Young Farmers of Alberta
Award, as well as the Breeder of the Year Award three times in the
last five years from the Southern Alberta Holstein Club, and the
100,000 kilogram Lifetime Production Award for seven cows in the
last 10 years from Holstein Canada

Q: What do you grow on your land?
A: We grow grass hay, alfalfa hay, alfalfa haylage, barley silage and barley grain, which gets
rolled on the farm. We also grow barley and
canola for cash crops.
Q: What do you feed your herd and how?
A: We feed our cows a partial mixed ration
(PMR) consisting of our own grown rolled
barley, grass hay, alfalfa haylage, barley silage
and supplements. Milking cows also get a
robot pellet. Based on dry matter, cows get 45
per cent grains and 55 per cent roughages.
Q: What form of bedding do you have?
A: In April 2020, we put in new waterbeds. We
use a fair amount of sawdust shavings and
add hydrated lime twice a week.
Q: What is your cow replacement program?
A: We artificially inseminate all our cows and
heifers and have an Angus clean-up bull if
necessary. We have been using genomic
testing on our calves for the last year with
Semex’s Elevate program, and we use
Semex’s OptiMate program to help with
breeding decisions and inbreeding prevention.
The top 20 per cent of our cows and heifer
get bred with sexed semen, and the bottom
30 per cent with Angus beef semen. The remaining 50 per cent receive artificial insemination with conventional semen.
Q: Tell me about your calf rearing system.
A: We use calf hutches for our calves. We make
sure calves get at least four L of quality colostrum and then they will be fed milk two times
daily for the next 10 to 12 weeks. They get
introduced to calf starter at three weeks old.
After weaning, they are housed in a group
and get calf developer and free choice hay.
They are introduced to silage at about nine
months old. We keep our calves in an average
group size and move them by age.
Q: What environmentally sustainable practices do you follow?
A: We are working on our environmental farm
plan and follow guidelines from the Natural
Resources Conservation Board (NRCB) for
manure storage. The farm has been updated
with more energy efficient appliances and

lighting, as well as upgraded heating to reduce
natural gas usage.
Q: What recent renovations have been done
on your farm?
A: We installed milk robots in November
2018 and renovated the barn to accommodate them. This winter, we converted our old
milking parlour and holding area into a bigger
attention cow pen, as well as an area for herd
health. This spring, we put in new, bigger
freestalls with a wavy neck rail and waterbeds
to increase cow comfort and reduce mastitis.
Q: How is labour divided on the farm?
A: We are a family farm with no hired labour
and we enjoy running this business as a family.
The installation of robots has allowed us to
continue to handle the amount of work ourselves. Most of the work is split between me
and my father, Evert, though he also splits his
time between our farm and my brother’s. Mary
takes care of the bookkeeping and paperwork
on the farm, and my mother, Jannette, helps
with herd health and chores when we are busy
in the field.
Q: What are your thoughts on the future of
the dairy industry?
A: I think you must be positive. There will
always be challenges in business. The
COVID-19 situation has made things more unpredictable and there is always a bit of worry
with new trade agreements, but we believe
Dairy Farmers of Canada and our provincial
milk marketing board do a fantastic job and
represent us well.
Q: What is your farm’s and-or family’s philosophy?
A: Faith. Family. Farm. We work together as
a family and believe you can accomplish a
lot with hard work and attention to detail. We
always try not to lose sight of the big picture
and enjoy life.
Q: Anything else you’d like to add?
A: As a farm, we strive to have a healthy herd
with longevity and high production and hope
to continue the tradition of the family farm with
our children, Lars, 9, Noah, 6, Finn, 4, and
Toby, nine months.
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[ MONITORING BUTTER STOCK LEVELS HEADING INTO THE HOLIDAYS
By Jennifer Nevans

ASSISTANT EDITOR
Editor’s note: Data for the P5 utilization chart was unavailable at the time of print due to the change in reporting for the new environment, which includes moving to a P10 pool for revenue sharing. Data will be
available in a future edition.

P

rojected and actual butter stock levels at the
end of December will be a key indicator of
whether the system needs more milk in the
new year, says Patrice Dubé, Dairy Farmers of Ontario’s chief economics and policy development officer.
“We’re going to keep watching butter stock levels,” he says. “This is going to be a key number that
determines what production signal we’ll need for
the rest of the dairy year.”
During the remainder of the dairy year, the industry can typically rebuild about 10,000 tonnes
of butter stocks with the right production signal
in place. If December butter stocks remain more
than 30,000 tonnes, it could bring butter stocks
well above the 35,000-tonne target at the end of the
dairy year in July 2021.

However, if butter stock levels drop between
20,000 to 25,000 tonnes at the end of December,
there’s room to put additional milk in the system to
rebuild those stocks for the remainder of the dairy
year. As of the end of September, butter stock levels
reached 30,900 tonnes.
“Right now, the picture is unclear and with social
distancing restrictions, it could mean fewer family
gatherings, less baking and very likely, fewer butterfat sales in preparation for the holiday season,”
Dubé says.
With some communities forced to close their
food service industry and with the cold weather seeing the end of patio season, sales in the food service
sector will also be impacted.
However, retail sales have remained strong over the
summer. For the four weeks ending Aug. 8, sales at
the retail level for fluid milk, fluid cream, yogurt, ice
cream, cheese and butter increased by five, 10.7, 0.1,
9.3, 7.3 and 12.5 per cent, respectively, compared
with the same four-week period the year before.
Despite the volatile situation brought on by the
pandemic, preliminary indications point in the direction of having to maintain or even increase milk
production, at least in the short term. This is why
P5 boards have agreed to issue two additional in-

centive days for November to conventional producers only—for a total of three days in November.
P5 boards’ primary objective is to continuously
monitor the milk market situation and meet demand
in the most optimal way. Given these uncertain times,
P5 boards will continue to adapt production signals
to address market changes, as required.

ON-FARM COMPONENT
PAYMENT POLICY
Earlier this year, P5 provinces agreed to modify the
on-farm component payment policy to better reflect
market revenue and ensure producers are paid fairly.
These changes are meant to recognize the continued growth in the butterfat (BF) market and the
surplus solids non-fat (SNF) in the system. It does
not affect plant billing, but rather the method of distributing revenue among producers.
These changes were originally meant to take effect January 2021. However, due to technical constraints, the new payment policy will be implemented on Feb. 1, 2021, in Ontario, New Brunswick
and Prince Edward Island, and no later than Aug. 1,
2021, in Quebec and Nova Scotia.
Currently, producers who have an SNF ratio less
than 2.3 are paid the same price and not paid for

“Udder Comfort gets results...”
— Andrew Vander Meulen

Andrew with Avonlea Premier Chocolate Chip EX95 Grand Champion,
Best Udder and B&O of 2019 NY Spring Jersey Show, HM Champion
2018 WDE, Grand Champion 2020 Ontario Fall Invitational.

AVONLEA GENETICS, BRIGHTON, ONTARIO
Andrew, Jennifer, Will and Taylor Vander Meulen
Jim and Liz Livock, 4th generation Jersey herd
Bred and/or owned 267 All-Canadian nominated
Jerseys (55 All-Canadian, 42 Reserve, 39 HM)
Classification 19 EX, 33 VG, 3 GP
RHA 6556 kgM (approx. 15,000 lbs) 5.6F 3.9P
SCC Average 118,000

1.888.773.7153 1.613.652.9086
uddercomfort.com
Call to locate a distributor near you.

For external application to the udder only, after milking, as an essential component of udder
management. Always wash and dry teats thoroughly before milking.
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“Udder Comfort™ gets
results, exceeding our
expectations since we
started using it over a
decade ago. It’s the key
for getting udders soft and pliable,” says Andrew
Vander Meulen of Avonlea Genetics, Inc., a 4th
generation Jersey herd managed by Andrew
and Jennifer Vander Meulen and their children
Will and Taylor as well as Jim and Liz Livock in
Brighton, Ontario, Canada.
Deep cow families, transmitting quality,
are Avonlea hallmarks. Udder Comfort fits this
quality mindset.
“What I like best about Udder Comfort is it gets
results. We use it on our fresh cows and at
shows, to soften udders fast,” Andrew explains.
“With these results, I continue to use this
product with confidence.”
WWW.MILKPRODUCER.CA

$24,000

17,732.67

255.78

255.55

Quebec
New Brunswick
Nova Scotia
Prince Edward Island

$24,000
$24,000
$24,000

ONTARIO MONTHLY PRODUCER AVERAGE GROSS BLEND PRICE
$85
$80
$75
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Sept 2020

Aug 2020

July 2020

June 2020

May 2020

Apr 2020

Mar 2020

Feb 2020

A total of 3,358 producers sold milk to DFO in
September compared with 3,426 a year earlier.

P5 AND WESTERN MILK POOL BLEND PRICES*
The graph below shows the 12-month blend price for the P5 provinces and Western
Milk Pool (WMP).

82
*There is a three-month
lag reporting these figures.
80

P5 blend price
WMP blend price

78
76
74

WMP
$79.43

Aug 2020

July 2020

June 2020

Apr 2020

70

May 2020

72
Mar 2020

Source: USDA

$79.13

$70

Blend price in $/hL

The September 2020 Class III Price,
US$16.43 per hundredweight, is equivalent to C$49.91 per hectolitre. This
equivalent is based on the exchange
rate US$1 = C$1.33804, the exchange
rate when the USDA announced the
Class III Price.
The Class III Price is in $ US per
hundredweight at 3.5 per cent butterfat.
One hundredweight equals 0.44
hectolitres. Canadian Class 5a and
Class 5b prices track U.S. prices set by
the U.S. Department of Agriculture.

515.29
2.20
6.55

**Quota cap price of $24,000 in effect in Prince Edward Island, New Brunswick, Ontario,
Nova Scotia and Quebec.

*These figures are based on Ontario’s
average composition for September 2020 of
4.08 kg butterfat, 3.19 kg protein and 5.93
kg other solids, rounded to the nearest cent.

U.S. CLASS PRICES

17,291.93
514.92
424.10
2.20
783.94
6.55
No clearing price established

*Newfoundland does not operate a monthly quota exchange. Quota is traded between
producers.

Jan 2020

$4.835
-$4.835

Ontario

Feb 2020

$4.835
$74.296

188.64
42.51
57.44
527.74

Jan 2020

Total deductions
Average total net

229.95
42.10
1,899.95
297.75

Dec 2019

$0.625
$0.050
$0.060
$2.600
$1.500

$44,230
$36,000
$36,500
$32,000

Nov 2019

$0.625
$0.050
$0.060
$2.600
$1.500

Alberta
Saskatchewan
British Columbia
Manitoba

AMOUNT
PURCHASED/
kg
96.25
37.51
57.44
125.75

Dec 2019

DFO administration
DFO research
CanWest DHI
Transportation
Market expansion

AMOUNT FOR
SALE/kg

Oct 2019

Overquota

AMOUNT
WANTED/kg

Nov 2019

Within
quota

PRICE/kg

Sept 2019

For September 2020

PROVINCE

Oct 2019

ONTARIO DEDUCTIONS, PER HL

MONTHLY QUOTA PRICES ($/kg)
OCTOBER PRICES

SNF when the ratio exceeds 2.3. With the modified policy, two SNF/BF ratios will be used to establish payment parameters for SNF. Meanwhile, all
BF produced on a within-quota basis will be paid at
a similar rate as the current price.
Once this change is implemented, if the SNF/
BF ratio is less than two, protein will be paid at a
higher within-quota price than current prices, and
lactose and other solids will be paid at a set rate of
$0.90 per kilogram.
If the SNF/BF ratio is higher than two, protein,
lactose and other solids will be paid according to the
Class 4a price for the portion of the SNF between
two and 2.3.
If the SNF/BF ratio is higher than 2.3, no payments will be made for protein, lactose and other
solids starting in February 2021 in Ontario, New
Brunswick and Prince Edward Island. There will
also be no BF premium. However, this portion
of the total revenue will be paid to producers with
SNF below two in the same respective province until the new policy is implemented in all P5 provinces. At that point, P5 revenue pooling for all P5
producers with a SNF ratio below two will be implemented.

P5
$76.71
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COVER STORY
PICTURED ARE Thom
and Krista Murray, along
with their kids, Owen,
4, and Clara, 2. The
Murray family operates
Lifloc Holsteins in
Peterborough, Ont.
Photo courtesy of Jenn
Austin-Driver

WELCOME TO THE DAIRY FARMIN
Three new entrants from across the country share how they got started in dairy farming
THOM AND KRISTA MURRAY, ONTARIO
By Treena Hein

CONTRIBUTING WRITER

D

etermination and the support of family
and friends played critical roles in
Thom and Krista Murray becoming
successful new entrants in 2012. Thom grew
up on a beef farm, but as he listened to his
grandmother Sheila’s stories on the dairy farm,
dairy farming was the dream that took hold. For
Krista, her main love growing up was horses,
and besides working at many horse farms over
the years, she also had her own horse.
Back in the day, Sheila and her husband
milked Holsteins, and after telling Thom
about them and taking him to many auctions,
she ignited a fire of admiration for the breed
in her grandson. In 2007—in a gesture full
of hope for the couple—Sheila gifted Thom
and Krista with three red and white Holsteins,
even though they hadn’t yet applied to the new
entrant program.
“They’ve been great brood cows,” Krista says.
“One of them is still with us and we just lost
the second at the end of September after she
produced more 100,000 kilograms of milk.”
Thom and Krista first applied to be new
entrants in Dairy Farmers of Ontario’s new
entrant program in 2010. They applied two
more times before they were accepted in
January 2012. Sheila had offered the couple a
22
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vacant farm to rent since a separate facility is a
requirement for new entrants in Ontario. After
being accepted into the program, they started
renovating the barn immediately. It was fully
operational by early April 2012.
The Murrays operate Lifloc Holsteins in
Peterborough, Ont., with a 30 head-to-head
tiestall setup with 100 per cent registered
Holsteins. On their own 100-acre farm and
rented land, they grow hay, sorghum and
wheat to cover their hay and straw needs, corn
for silage and corn and soybeans to help defray
the cost of protein pellets. Over the last four
years, they’ve increased their quota from 26 kg
to 36 kg. Thom explains having the repayment
of quota loans now start at year 10 of operation
has allowed them to keep buying quota and be
better situated financially.
Making quality feed was hard at first. “The
weather didn’t co-operate, and we started off
buying hay wherever we could get it,” Thom
says. “We had no feasible way to feed corn
silage, so we fed our herd hay and a complete
grain pellet. This is the way we fed until two
years ago when we bought a total mixed ration
(TMR) mixer and feed cart.”
The Murrays hope to expand by 10 more
stalls and have 50 kg of quota. They’ll do this
by running an efficient farm and at least one
of them working off-farm full time. Both
Thom and Krista started dairy farming before
they had kids, and finding enough time to do

chores, cropping and everything else meant
many, many late nights.
“Right now, Thom is working off-farm full
time and does most of the milking, while I do
the remaining daily chores. Thom does most of
the field work on nights and weekend,” Krista
says. “With two kids at home, time is short,
which means many late nights. But we don’t
foresee a future where one of us will not have

We would not be dairy farmi
entrant program and the farm
grandmother. It would also n
without many friends and fam
the farm in such a short peri

THE MURRAYS entered the dairy industry in 2
being accepted into the new entrant program
Photo courtesy of Jenn Austin-Driver
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Every year, new families proudly become
Canadian dairy farmers, thanks to the
new entrant programs across the country.
To inspire more families to keep
striving toward the dream, Milk Producer checked in with three dairy farming
families—one with a few years under
its belt and two who became full-fledge
members of the Canadian dairy farming
sector just last year.
Editor’s note: Anyone interested in entering the dairy industry should reference
the quota policies for the respective
province for complete up-to-date policy
requirements.

PICTURED ARE Melanie and
Edward Dyson of Dyson Dairy in
British Columbia.
Photo courtesy of the Dyson family

NG FAMILY
to work off-farm full time.”
The Murrays greatly appreciate all the
help they’ve had. “We would not be dairy
farming without the new entrant program
and the farm to rent from my grandmother,”
Thom explains. “It would also not have been
possible without many friends and family
helping us renovate the farm in such a short
period. We are very grateful.”

ing without the new
m to rent from my
not have been possible
mily helping us renovate
iod. We are very grateful.

— Thom Murray

2012 after
in Ontario.
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MELANIE AND EDWARD DYSON, BRITISH COLUMBIA

N

either Melanie nor Edward Dyson
grew up on dairy farms—or at least a
conventional dairy farm—but in 2019,
both started living the dream of doing just that.
Edward grew up on a mixed beef and berry
farm, and in 2012, he started—and enjoyed—
milking water buffalo with his parents. The year
before, in another part of the province, Melanie
worked at a dairy farm during a high school
work experience program. She loved it and
entered into an animal science program at the
University of Alberta while also working at the
university’s dairy.
In 2015, Melanie was on vacation with her
family when they came across a certain water
buffalo dairy farm on Vancouver Island. She
convinced them to stop in. The rest, as they
say, is history. “Together, we helped run the
water buffalo dairy for three years, but due to
lack of growth in the marketplace, we looked
to diversify,” Melanie says. “We both love
animals and enjoy the lifestyle that being a
dairy farmer provides.”
In British Columbia, eight potential new
entrants are drawn by lottery each year, with
three selected after an examination of their
business plans and an interview. Candidates
are required to have a minimum of two years’
dairy farm experience or an educational
equivalent, such as the DairyPro apprenticeship
program. Melanie and Edward made it into
the lottery pool in 2019—the first year they
applied—and the selection period followed.
“We put a lot of time and effort into building
a solid business plan,” Melanie says. “We
talked to many people within the dairy industry
to ensure when we went through the interview
process, we had a good grasp on what it takes
to be dairy farmers.”
Dyson Dairy is located on Edward’s parent’s
property. It uses an existing parlour and a
renovated older hay barn—a 36 nose-to-nose

freestall setup in a double four herringbone.
Almost the entire herd is pure Jerseys or
Jersey crosses. They harvest around 130 acres
of grass silage for their TMR and also do some
custom round baling and harvesting in the
spring and summer. This helps them afford to
upgrade equipment.
“Without the new entrant program, we
wouldn’t have been able to dairy farm on our
own,” Melanie says. “We wouldn’t be able
to access the capital required to start from
scratch, even though we would have tried.
New regulatory requirements related to manure
storage and handling make it very difficult to
start farming. Our main challenges are being
able to afford to build enough infrastructure to
operate the farm efficiently. Everything costs
a lot of money and when you are a small farm
looking to grow, it can be difficult to build the
required infrastructure for growth.”
Their future goals include growing the
operation and eventually installing a robot.
“We would like at least 60 to 70 cows and to
maintain the operation without staff,” Melanie
says. “At the same time, we also want to
maintain healthy and happy cows and produce
high-quality forage.”

“Without the new entrant
program, we wouldn’t have
been able to dairy farm on
our own. We wouldn’t be able
to access the capital required
to start from scratch, even
though we would have tried.”
— Melanie Dyson
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JARNICK AND LOTTE BARTELS, ALBERTA

L

PICTURED ARE Jarnick and Lotte Bartels, along
with their kids, Daniel, 1, and Megan, 4. The couple
operates Bartels Dairy in Red Deer County, Alta.
Photo courtesy of the Bartels family

THE BARTELS rented a large parlour barn, which
provides plenty of room for their 80 milking
Holsteins.
Photo courtesy of the Bartels family

THE BARTELS joined the Canadian dairy industry
in 2019 after being accepted into the new entrant
program in Alberta.

ike many other new entrants to the Canadian dairy industry over the last few
decades, the journey for Jarnick and Lotte Bartels started overseas. Jarnick
grew up on a dairy farm and Lotte on a hog farm in the Netherlands, where
the couple met. As a third son wanting to run a dairy like his older brothers,
Jarnick needed to find a way forward. One of his brothers took over the family
farm, and his other older brother farms in Germany.
Jarnick decided to get a degree in agriculture and then he worked for an
accounting firm for a while. Meanwhile, Lotte always loved farming and enjoyed
nursing as well—she now works part time as a nurse in Alberta, while she finishes
a master’s degree in nursing. In 2014, Jarnick and Lotte immigrated to Canada,
joining Lotte’s family, who moved to Canada to farm many years ago.
It was in 2018 that the Bartels submitted their first new entrant application.
That year, their application was based on a business plan that involved building
a new barn. In Alberta, similar
to Ontario, new entrants cannot
share a facility with another
dairy farmer. They were not
In Jarnick’s view, the
successful and Jarnick senses they
likelihood of them becoming
were simply beat out by stronger
applicants.
dairy farmers without the
It was time to regroup. With a
new entrant program is quite
little feedback from the process
and getting to know more
small.
applicants, Jarnick and Lotte
reapplied in 2019 with a different
business plan—this time without
new construction.
“Renting a barn instead of building a barn gives you more financial room for
buying quota,” Jarnick explains. “And more quota means a bigger cashflow with all
the benefits of that.” This second plan was successful, and the Bartels entered the
Canadian dairy farming industry.
The Bartels rented a large parlour barn designed to milk about 140 cows,
providing plenty of room for their 80 Holsteins that are milked in a double 10
rapid exit setup. “To keep the barn warm enough in the winter, all the heifers and
dry cows are kept inside, and they fit nicely,” Jarnick says. “This also makes the
operation easier because now we have the breeding under one roof.”
The Bartels don’t rent any land right now but the owners of the barn and land
where they milk their cows are still grain farming, which means Lotte and Jarnick
can buy their barley silage from them. They purchase local hay if the quality is
good, otherwise the hay comes from southern Alberta. Their lineup of equipment
so far includes two tractors, a feed mixer and a skid steer.
In Jarnick’s view, the likelihood of them becoming dairy farmers without
the program is quite small. “The biggest problem would be getting financing
for quota,” he says. “Banks are very careful, but in the end, we found one and
looking back, it was good to deal with. Our next step is hopefully to buy our
own farm.”

Treena Hein
is a freelance journalist and contributing writer.

Photo courtesy of the Bartels family
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THE BETTER ENGINEERED TEAT SEALANT.
APPLICATION
INDICATOR

VISIBLE
BLUE PASTE

Rest assured that a full dose has been
administered when our application indicator
fully recedes into the syringe.

Lockout® is the first non-antibiotic internal teat
sealant to feature a visible blue paste that’s easy
to distinguish from milk during removal.

ERGONOMIC
DESIGN

FAST, EASY & HYGIENIC
APPLICATION

Lockout® maximizes efficiency while minimizing
hand discomfort with the syringe’s larger thumb pad,
widened wings, and compact size.

Lockout® comes in single-dose syringes
with an easy-to-remove cap, and short tip
designed for hygienic insertion.

Now you can protect your herd with a better engineered teat sealant. Lockout®
provides a sterile, antibiotic-free barrier that simulates the keratin plug to prevent
pathogens from invading the udder through the teat end. Lockout® provides more
convenience and comfort, thanks to its compact size, ergonomic design and
blue paste you can actually see.
®

Find out more at www.mastitis.ca/lockout
Lockout® is a registered trademark of Boehringer Ingelheim Vetmedica GmbH, used under license.
2020 Boehringer Ingelheim Animal Health Canada Inc. All rights reserved.
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c

c

lu

lu

bv

e to q u i n ol. c

a

LE
PRODUCT ELIGIB
FOR POINTS

VETOQUINOL.
YOUR PARTNER IN THE PREVENTION
OF SALMONELLA NEWPORT INFECTIONS

Are Salmonella outbreaks
sucking away dairy profits?

TM

TM

new

Klebsiella
Vetovax SRP
™

®

Keep cows in the herd longer.

Klebsiella mastitis is a troublesome, costly disease.
It quickly takes cows out of the production cycle.
Klebsiella Vetovax™ SRP® is a new vaccine
from Vetoquinol that deploys the innovative SRP®
technology against mastitis caused by the coliform
bacteria Klebsiella pneumoniae. Choose the first—
and only—vaccine against Klebsiella mastitis and
keep cows in your herd longer.

new

Salmonella
Vetovax SRP
™

Keep milk production flowing.

Salmonella infections are troublesome and costly. They
cause losses in productivity. Salmonella Vetovax™ SRP®
is a new vaccine from Vetoquinol that deploys the
innovative SRP® technology to help prevent Salmonella
Newport infections. Take control of Salmonella Newport
outbreaks and keep milk production flowing.

® SRP is a registered trademark of Epitopix. All rights reserved.

vetoquinol.ca

®

CONSULT YOUR VETERINARIAN

VETOQUINOL.
YOUR PARTNER IN TRUSTED ANIMAL HEALTH.

FOR ALL
THE RIGHT
REASONS
Trust comes alive in the dedication to animal health
and in the knowledge that you cannot accomplish
everything alone. By overcoming everyday challenges
to lead our industry forward, you sustain our common
way of life and inspire future generations.
Vetoquinol. For all the right reasons.

Founded in 1933, Vetoquinol is an independent, family-run and family-owned
business. Our deep commitment to rural values and to science allows us
to address the specific needs of producers and veterinarians alike, people
with shared interests, working together to reach the same goal, responsibly.
Animal health is personal to us, because it is everything to you.
Dairy strong. It’s all in the company you keep.

A COMPLETE RANGE
OF PRODUCTS AND SERVICES
TO SUPPORT DAIRY PRODUCTION

Reproduction • Vaccines • Calcitherapy •
Teat Sealant • Cleaning & Disinfection •
Antibiotics • Vitamins

Fertiline • Bioestrovet • Folltropin • Ceftiocyl • VetoVax •
Trimidox • Virkon • Calcium • Transition • Calf-Lyte • VetoSeal
vetoquinol.ca

FARM MANAGEMENT

[

DON’T GET SNOWED UNDER
THIS WINTER
By Workplace Safety & Prevention Services

FARM SAFETY

R

ight about now, the blistering summer heat
feels like a distant memory—it’s a good time
to begin thinking about the cold weather
around the corner. Are producers ready for winter?
Jay Remsik, an agriculture consultant with
Workplace Safety & Prevention Services, shares
advice on how producers can prepare for the winter.
“Clothing is always a good place to start,” he
says. “Along with the obvious things, such as
dressing in layers and wearing proper boots,
consider adding winter coveralls to the mix.”
While many people who have to face the
elements tend to wear their regular coveralls,
winter coveralls have a layer of insulation and are
more resistant to wind and rain. This can make a
big difference if the weather’s especially rough,
Remsik says. Some coveralls even have hoods.

ENSURE YOUNG WORKERS
ARE PREPARED
“If you have younger workers facing their first
winter working with power take-offs (PTOs),
augers and other potentially dangerous
equipment, remind them excess loose clothing
can get them that much closer to dangerous
moving parts,” he says. “This increases the risk of
entanglement exponentially.”
Make sure young workers are familiar with
equipment they will be operating. They might say
they’re experienced operating a snow blower,
but that might be a small consumer model their
family uses for a sidewalk. It’s up to the business
owner to dive deeper, have them demonstrate
their understanding and provide additional training
28
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where necessary.
“Another thing most landscapers know is to
stake high visibility markers into the ground
before the first snowfall,” Remsik says. “This
will prevent damage to everything from fire
hydrants to cable boxes to sprinkler heads.”

SALT OR SAND EVERY TIME
Slips, trips and falls needlessly occur every
winter. For operators who do their own snow
removal in parking areas and walking paths,
make sure the job is complete—salt or sand
every time. One slip can result in the loss of a
valuable team member.
The same goes for the steps on a tractor or a
platform. If they are not cleared, with the wrong
weather conditions in play, they can easily turn
to a sheet of ice by the next morning. Operators
need to be diligent at clearing away snow and
icy debris to ensure a safe start for the next
person to operate that equipment.
While it might appear counter-intuitive,
anyone working outdoors in extreme sunlight
in snowy environments should consider
wearing sunblock. That sunlight is doubly
potent because of the powerful reflection
from the snow.
Planning for winter conditions will safeguard
the operation and ensure everyone makes it
through the season safe and healthy.

This article was prepared by Workplace Safety &
Prevention Services (WSPS). For more information,
visit www.wsps.ca or contact WSPS at
customercare@wsps.ca.
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HOW WILL CHANGES IN DEPRECIATION
RULES IMPACT PRODUCERS?
By Lorne McClinton

FARM FINANCE

I

f buying a major capital asset is in your future business plans, consider making your
purchase sooner rather than later. The clock
is ticking on the Government of Canada’s
time-limited accelerated capital cost allowance
(CCA) program.
Producers have only three more years,
until Dec. 31, 2023, to take full advantage
of provisions that allow them to triple the
amount of capital asset expenditure that can
be depreciated in the year of purchase. The
program is scheduled to be slowly phased out
between 2024 and 2027.
Canadian businesses have long been
accustomed to using the CCA program to
write off the cost of investing in capital assets
for their business at varying rates depending on
the class of the expenditure, says Grant Griffith
from MNP in Winnipeg, Man. For example,
if a farmer traded in a $100,000 tractor to buy
a $400,000 tractor, they could depreciate the
$300,000 net difference over time.
“Under the old CCA rules, you could deduct
30 per cent of the net value of the tractor on a
declining value basis over time except on the
year you bought it,” Griffith says. “The first

year, the half-year rule was applied, so you were
only able to claim 15 per cent depreciation.
Under the new rules, in effect since November
2018, farmers can now claim 45 per cent
depreciation that first year. Then, under both
old and new rules, depreciation would revert
to 30 per cent of the declining value basis for

subsequent years.”
The accelerated CCA rules introduce
another calculation for producers to consider
when they decide whether they should lease or
buy new capital assets, Griffith adds.
Continued on page 30

We Specialize in Barn Washing

Jeni Mobile WashS

Continued on page 32
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1986

Ken Brown
Monkton, Ontario
1-877-325-8843

www.jenimobilewash.com

John Mitchell
Fergus, Ontario
1-800-361-3637

G. McFeeters Enterprises Inc.
100%
Natural
Kiln Dried
Softwood
Shavings
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Quality Supplier of Premium
Bulk and Bagged Shavings
Walking Floor Trailers & Blower Trailer Loads
Available for Delivery

1-800-350-8046 | email: sales@gmcfeeters.com
Fulton ON L0R 2A0 Canada
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LIMITED TIME ONLY!

MIXER TECH PROMO
Choose between the
TMR Series Magnet Savings or a Free Scale

Tub-Magnet Savings
Feed safer with the magnet more
farmers trust! Purchase a new Patz
vertical mixer with a tub-mounted
magnet and receive discounted
pricing for a limited time.

Free Scale
Feed smarter with the latest by
dinamica generale®. Purchase a new
Patz vertical mixer for a limited time
and receive a FREE DG400 Indicator
or upgrade your customers to a
programmable scale for precision
feeding with these savings!

How will changes in depreciation rules
impact producers? cont’d from page 29
Every operation will need to look closely to see
which path will best suit their business’s needs.
The new rules also allow for 100 per cent of
the capital expenditures for manufacturing and
processing equipment, as well as green energy
investments, to be written off in the year of
purchase, says Kathy Byvelds from Baker Tilly
Canada in Winchester, Ont.
Vegetable producers could write off 100 per
cent of a new line of processing equipment.
Dairy or hog producers could deduct 100 per

cent of a methane digester to generate electricity
from their manure the first year as long as greater
than 50 per cent of the electricity generated is
consumed by the farm business. The changes
also keep the business tax structure in Canada in
line with changes in the United States.
This article is reprinted with permission from the
author and Farm Credit Canada.

14,000 GAL QUAD-STEER ARTICULATING TANK

Large capacity steering tank with unbeatable maneuverability and flotation

NUHN INDUSTRIES LTD
4816 Line 34, Sebringville,
ON N0K 1X0, Canada

ADVANCED PRECISION MASSIVE FOOTPRINT
ELECTRONIC STEERING LARGE 35.5 x 32 TIRES

FRONT PUMP SYSTEM
UNLOADS 3,000 GPM

1-877-837-7323
nuhnind@nuhn.ca
www.nuhn.ca

DAIRY FARM WORKERS
AVAILABLE IMMEDIATELY

• DAIRY, HOG & POULTRY WORKERS
• TRUCK DRIVERS, COMBINE OPERATORS
• GENERAL LABOUR & MANY MORE

Specializing in Skilled Job Placements

We will make your hiring process easy and stress free by securing the best workers available that have the experience, skills, qualifications and language requirements to help your
business prosper. ATLANTIC JOBS has partnered with farmers for many years to provide
excellent results. Call now for information at absolutley no obligation to you.

ATLANTIC JOBS
provides you
with:
• Very experienced
dairy farm workers
• Workers providing permanent
long term
commitment
to you

1-877-488-4699 or email CLIENTS@ATLANTICJOBS.NET
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CALF COATS: A NECESSARY
WINTER ACCESSORY
By Jodi Wallace

CALF CARE CORNER

I

n the harsh Canadian climate, cold weather can take its toll on everyone, including
calves. Whether calves are inside or outside, cold weather is very stressful for them.
Calf coats are a simple, inexpensive accessory
for a calf health management program.
When the temperature drops, calves require
more energy for maintenance and growth.
Calves will use their own fat reserves for energy if the extra energy is not supplied. Newborns have low brown fat reserves—about one
to three per cent of their bodyweight for a
45-kilogram calf.
Brown fat is a rapid energy source used
to keep calves warm. Once the fat deposits
are used, the calf starts to break down muscle for energy and heat production. In addition, cold-stressed calves will divert energy away from digestion, leading to decreased
fluid absorption and less energy for growth.
This results in reduced average daily gains.
Calves will lose weight and have a weakened
immune system, making them more susceptible to diarrhea and pneumonia.
Calves are more sensitive to cold. They are
monogastric, meaning they have yet to develop a rumen and are unable to generate heat
through rumen fermentation. They also have a
large surface area per bodyweight ratio, which
means they lose heat faster.

tain their body temperature. The TNZ for
calves is 12 to 20 degrees Celsius.
The low critical temperature (LCT) is the
temperature where calves begin to require extra energy to maintain body temperature. The
LCT ranges from nine to 15 C, with younger calves feeling cold-stressed at the upper temperature range compared with calves older than
three weeks.
The calf ’s actual temperature depends on

multiple factors, including wind speed, relative humidity, hair coat, sunlight, bedding and
rumination. A good rule of thumb is to cover calves with a calf coat when it’s below 10 C.

CALF COAT CONSIDERATIONS
•Dry: The calf ’s hair coat must be dry before
fitting the coat.
Continued on page 32

GRANDVIEW
CONCRETE
GROOVING INC.

Lameness Prevention Specialists
-

Diamond Blade Grooving, Re-Grooving, & Slot Cutting
Cleanest & Driest Floors
Reduced Culling
Aisles, Holding Areas, Yards
Zero Maintenance

1 (888) 447-6684 | www.cowcomfort.com

WHEN DO CALVES
NEED COATS?
The thermoneutral zone (TNZ) is the temperature range where calves can easily main-

WORLD’S LARGEST RANGE
OF FEED MIXERS
Calf Care Corner delivers the latest information and ideas to
help you improve the way calves are raised on your farm. If
you have any comments or questions about Calf Care Corner,
send an email to info@calfcare.ca. Follow Calf Care Corner
on Facebook and Twitter @CalfCareCorner, and sign up for
monthly e-blasts at www.calfcare.ca.
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Mixer wagons from 280 to 1,860 cu.ft.
Self-propelled mixers from 600 to 1,150 cu.ft.
Feeding robots, 3 types
Feed mixers with straw bedding options
Trioliet. Invents for you.

SALES MANAGER WESTERN CANADA
BEN MEINEN
604-378-9931 / b.meinen@trioliet.com
SALES MANAGER EASTERN CANADA
CHUCK PRESTON
613-572-2505 / c.preston@trioliet.com

Find your nearest dealer TRIOLIET.COM
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With winter upon us, producers
should remember the colder it gets,
Calf coats: A necessary winter accessory, cont’d from page 31
For newborns, make sure the hair coat is dry to the touch because dry hair traps
air, creating a natural insulation. Producers can place calves in a warm room or
an incubator to air-dry immediately after birth, and this would also be a good
time to feed them colostrum. Once the coat is on, check to make sure the calf
is not sweating, or the coat is not wet from rain or snow, and remove or replace
the coat if needed. Choose a coat that is water resistant and breathable;
•Adjust: Coats are not one-size-fits-all. Coats should fit snuggly and cover from shoulder to rump. Coats range in size from XS to XXL. Be sure
to adjust straps as the calf grows to make it a comfortable fit;
•Clean: Make sure coats are clean, disinfected and washed. Soiled coats
can be a source of infection for diarrhea pathogens, including bacterial,
viral, and protozoal, especially if they are moved from calf to calf. Cryptosporidium is the most fastidious pathogen. To kill crypto oocysts, coats
must be disinfected with chlorine dioxide, which is a product known
to kill crypto oocysts, and washed in a commercial washer with water
warmer than 60 C. Coats can go into a dryer or hang to dry. Ensure coats
are completely dry before placing it on the calf.

PROPER BEDDING, VENTILATION AND FEEDING
Calf coats work great to combat cold stress, but they need to be combined with proper bedding, ventilation and increased energy at feeding.
Bedding management is an important aspect to ensure calves are kept

the more energy a calf needs to
maintain heat, stay healthy
and keep growing.

warm and dry. Calves lose heat by conduction, which means heat is transferred down through the bedding. Cold concrete, gravel and sand increase conduction losses.
The best bedding for calves that stay outside in hutches is wood shavings covered with straw. Newborn calves will spend about 80 per cent of
their time lying down, and six-week-old calves will spend about 75 per
cent. That translates into upward of 19 hours lying down per day.
Calves should be able to nest in the bedding, which helps reduce heat
loss. The calf ’s legs should be covered by the bedding when lying down
(nesting score of three). A score of two is when the calf is nestled slightly
into bedding with part of the legs visible above bedding. A nesting score
of one is when the calf is lying on the bedding and its legs are visible. Calf
coats can increase the nesting score by one.
Coats will not protect calves from cold drafts. Indoor barns need to
be properly ventilated, and outdoor housing needs to provide protection
from the wind.
As the temperature drops, calves need more calories to maintain the
same growth. It’s best to increase milk volume and not change the concentration. Milk replacer that is fed too concentrated, more than 180
grams per litre, can cause nutritional diarrhea. Adding a midday feeding
can help increase energy intake.
Calves should also have access to fresh starter and water daily. If calves
are outside in extreme weather, water should be offered at least three
times daily for a minimum of 30 minutes. Research has shown calves
that have free choice water versus no water have a 45 per cent increase in
starter intake and a 60 per cent increase in weight gain in the first four
weeks of life.
Starter intake is important because it increases rumen development. A
functional rumen is a fermentation vat that produces heat and helps keep
the calf warm. In addition, starter intake helps meet the energy requirements in cold weather. Even calves one week old should be offered a small
amount of calf starter.
With winter upon us, producers should remember the colder it gets, the
more energy a calf needs to maintain heat, stay healthy and keep growing.
Calf coats help protect the calf from cold stress caused by extreme weather
and daily environmental variations. Calf coats, along with proper calf care
management, will help improve calf health on the farm.

Dr. Jodi Wallace, DVM, MSc
CALF COATS are a simple, inexpensive
accessory to keep calves warm, healthy
and growing during the winter.

is a veterinary and associate owner of Ormstown Veterinary Hospital
in Ormstown, Que.

Photo courtesy of Jodi Wallace
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INFO@TRUVITAL.CA

226-747-8356

Introducing

Truvitalyte
AN INNOVATIVE NEW
CALF ELECTROLYTE

Truvitalyte is a scientifically formulated
electrolyte powder with a validated blend
of buffers, amino acids, and energy
sources, that effectively support sodium
and water absorption in dehydrated calves.
AVAILABLE FROM

WWW.TRUVITAL.CA

TruVital

OR CONTACT YOUR DEALER FOR
PRICING AND AVAILABILITY

ANIMAL HEALTH

Mapleview

Milk Replacers
Investing in the next generation

We are extremely happy with the way
the Mapleview product mixes, and the
way the machine cleans easily
afterwards. It mixes better than any
previous products we’ve used. The
milk replacer smells great, and we
know that with the high quality
ingredients we don’t need to worry
about adding other supplements. The
calves are growing exceptionally well,
gaining over 2.5 lbs/day!
-Zac, Kirstan, Nathan, Haydan, & Sophia Bennett
Rideauside Farm Inc.
DEALER: Dundas Feed & Seed Ltd.

info@mapleviewagri.ca

WWW.MILKPRODUCER.CA

519-638-3769

www.mapleviewagri.ca
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HOW AUTOMATION IS CHANGING
THE WORKLOAD OF DAIRY PRODUCERS
By Olivia Willoughby and Tom Wright

RUMINATIONS

H

uman labour is an important input on
dairy farms since it affects the operation’s
efficiency and the welfare of the producer and their employees.
The average Ontario farm size is increasing annually, as is the average number of on-farm employees. Combined with the rising minimum
wage, dairy operations are spending more money
on labour year after year.
In 2018, the average farm spent about $50,900
on wages and salaries, with some farms spending
more than $63,000 on wages and salaries for their
employees, according to a 2019 report from the
Canadian Dairy Commission.
Adopting automatic technologies, such as automatic milking, feeding and cleaning systems, may
be a solution since they are designed to reduce onfarm labour inputs. As these technologies become
more common, it will be important to understand
exactly how they affect the type and amount of
work conducted on dairy farms.
Höhendinger et al. carried out a simulation of
three barn types in 2019 to examine how automation affects workload on German dairy farms. All
three simulated barns were freestalls filled with a
milking herd of 120 cows. Each barn had a different level of automation—one barn was manually
operated, one barn was semi-automatic, and one
barn was fully automatic (Table 1). Baseline estimates of labour input were calculated from numbers reported by the German dairy industry.
The researchers wanted to determine how the
degree of automation affected the total workload
of producers and their employees, and if the level of automatization affected the type of work they
performed.
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NOVEMBER 2020 | MILKPRODUCER

They found increasing the level of automation
decreased overall labour inputs on the simulated farms. The manual barn required an average of
30.5 hours per cow per year of labour compared
with 23.9 hours for the semi-automatic and 13.86
hours for the fully automatic barns.
The largest driver of this change was the automation of milking processes. Producers saved
a lot of time by not having to fetch, move and
milk cows. Some time was saved by having automatic feed push-ups in the semi- and fully automatic barns as well.
The effect of the automatic alley scrapers in
the semi- and fully automatic barns were negligible. Researchers found the main tasks that
were time-consuming were cleaning and bedding individual stalls—a task that was present

in all three barns.
The level of automation also affected the type
of work producers and their employees were performing in the simulation. Although the overall
working time decreased, producers and employees
at the fully automatic barn experienced an increase
in time spent doing mental work compared with
their colleagues at the semi-automatic and manual barns (Table 2).
Workers in the manual barn performed an average of 0.62 hours of mental work per cow per year,
compared with 1.12 hours in the semi-automatic
and 3.54 hours in the fully automatic barns.
Again, the main driver of this change comes
from automating milking processes. In automatic
barns with an automated milking system (AMS),
producers were tasked with more decision-making

Table 1: Summary of the level of automation in each simulated barn (adapted from
Höhendinger et al., 2019)

Milking

MANUAL BARN

SEMI-AUTOMATIC BARN

6x6 herringbone
parlour

6x6 herringbone parlour

No tech support

Feeding

Cleaning and
bedding

AUTOMATIC BARN

Two AMS robots

Automated milking claws

TMR mixer with extra
filling system

Tmr mixer with automatic
filling system

Automatic feeding
system

Manual feed push-up

Robotic feed push-up

Robotic feed push-up

Manual walkway
scraping

Automated walkway scraping

Automatic walkway
scraping

Manual crosswalk
scraping
Manual stall cleaning
Manual bedding

Manual crosswalk scraping
Manual stall cleaning
Manual bedding

Automatic crosswalk
scraping
Manual stall cleaning
Manual bedding
W W W.MILK PRODUCER.CA

regarding the control of the AMS, as well as management of the robots’ IT system and the data they
generate. Thus, automation of milking may provide relief from ergonomic-based stress but increases the demand on the mental abilities of producers
and their employees.
Curbing the increase in mental strain as a result
of automation may require a new way of thinking
about work on the dairy farm, such as adopting
lean principles. Originally applied to car manufacturing, lean production is a way to do more with
less human effort, including cognitive inputs.
Lean production is designed to streamline production practices by eliminating waste from every
task. By continually and incrementally improving
the efficiency of each task, the production system
eventually becomes optimized, and performing
even complex tasks, such as IT and data management, becomes second nature and less stressful.
Additionally, by increasing the efficiency of
labour on the farm, lean production strategies
may help decrease the capital spent paying salaries and wages since employees put in less billable hours annually.
Automation is an attractive way for dairy
farmers to decrease the workload associated with
running a dairy operation in Ontario. Automating procedures, especially the milking process,
has been shown to reduce the number of hours
spent doing physical and physical-mental work
on the farm.
Additional implementation of novel management styles, such as lean production practices, may
further improve on-farm efficiency, both by reducing the number of hours worked per cow, and by
reducing some of the mental stresses that may be
associated with the adoption of automation technologies. Overall, these strategies will be effective at
reducing labour inputs and associated costs on Ontario dairy farms in the future.

References
Canadian Dairy Commission. (2019). Ontario
dairy Farm Accounting Project Annual Report 2018.
Dairy Farmers of Ontario. https://www.milk.org/
Corporate/PDF/Publications-ODFAPReport.pdf
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Automatization, presented at 47th Symposium “Actual Tasks on Agricultural Engineering”, Opatija, Croatia, March 5th-7th 2019.
Jeffrey Bewley. (2020, Apr. 16). Lean Dairy Farming [Video]. YouTube: https://www.youtube.com/
watch?v=-HPTRgA88Ak&t=37s

Table 2: Average working time (in hours/cow/year) for each type of work in three
simulated barns (adapted from Höhendinger et al., 2019)
Manual
(h/cow/yr)

Semi-automatic
(h/cow/yr)

Automatic
(h/cow/yr)

Physical

21.4

18.01

6.59

Physical-mental

8.48

4.77

3.73

Mental

0.62

1.12

3.54
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UPDATES ON HUMAN NUTRITION
HEALTH RESEARCH
By Maria Kalergis

APPLIED SCIENCE

D

airy Farmers of Canada (DFC) has supported 14 projects in
human nutrition and health research during 2019-20. These
projects targeted the priorities identified in DFC’s National
Dairy Research Strategy, which focuses on:
• The role of dairy products, especially full-fat and specific dairy food
matrices, such as milk, yogurt and cheese, on cardiometabolic health and
healthy aging;
• The role of sugar-sweetened milk and yogurt on diet quality and
cardiometabolic health;
• The role of dairy products, particularly milk, in musculoskeletal health;
• The role of dairy products in healthy sustainable diets, including plantbased diets.
Recent research results from select projects were publicized in scientific
journals contributing to the body of evidence emphasizing the important

Two studies found dairy product consumption
is associated with lower prevalence of
metabolic syndrome (MetS) and reduced
risk of Type 2 diabetes
role of milk and dairy products in nutrition and health.
Two studies found dairy product consumption is associated with lower
prevalence of metabolic syndrome (MetS) and reduced risk of Type 2
diabetes.

PURE STUDY
New data from the Prospective Urban Rural Epidemiology (PURE)
study published in May 2020 assessed dairy intake, including total,
whole fat and low-fat intake, with the prevalence of MetS and incidence
of hypertension and Type 2 diabetes. Researchers found higher intakes
of high- and low-fat dairy products are associated with lower prevalence

We can still be
there for each other
Even if we have to be apart
Make sure your well-being is a priority and talk
to somebody if you or someone you know
needs help.
Agriculture is rooted in strength − the strength
to take care of our families and ourselves.

Visit domore.ag
#RootedInStrength
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The decisions you
make now will
define your future
Get the latest insights in accounting,
consulting and tax to guide you forward.

AND

For agriculture-related webinars
visit MNP.ca/onag

of MetS and reduced risk of Type 2 diabetes.
The PURE study is a landmark 21-country
multinational cohort study of individuals aged
35 to 70. The study tracked dietary intakes,
including consumption of milk, yogurt and
cheese, of 138,484 individuals over time, as
well as mortality and total major cardiovascular
events, such as major cardiovascular disease
(CVD), stroke and myocardial infarction.
Specifically, this project, which was led by
Dr. Andrew Mente from McMaster University
in Hamilton, Ont., found:
• Higher intake—at least two servings daily
compared with zero intake—of total dairy was
associated with a lower prevalence of MetS and
a lower incidence of hypertension;
• Higher intake of whole fat dairy was associated
with a lower MetS prevalence;
• Higher intake of whole fat and low-fat dairy
was associated with a reduced risk of diabetes;
• The intake of dairy products, especially whole
fat dairy, is associated with lower prevalence
of MetS and its individual components and a
lower risk of developing hypertension and Type
2 diabetes.
Mente’s study was co-funded by DFC and
the United States National Dairy Council
through DFC’s Nutrition Research Funding
Program.

MNP.ca

DR. HOOF SERIES 2
Make a stressful chore easy
• Exceptional rear leg control
• Auto-catch headgate
• Wide belly band

Weber’s Farm Service
800-825-4961

1769 Listowel Rd. RR4 Elmira, ON
• www.cowcatcher.ca • weberfarmserv@hotmail.com

A Canadian publication for
Canadian dairy farmers

SASKATCHEWAN STUDY
Another study published by Dr. Susan Whiting
from the University of Saskatchewan and her
team provides new knowledge using Canadian
data. The study shows diets containing dairy
products are associated with a reduced risk of
MetS, CVD and Type 2 diabetes.
Continued on page 38
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MEDIA KIT

DAIRY DONE RIGHT.

Reaching All Dairy Farmers in
Nine Provinces

Let us help you reach the farm family
members who make the decisions.
For a copy of our media kit, ad rates and
target insert program,
contact Pat Logan: pat.logan@milk.org
519-788-1559
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Updates on human nutrition and health
research, cont’d from page 37
The study titled “Type 2 diabetes prevalance
among Canadian adults—dietary habits and
sociodemographic risk factors” was published
in 2019. The team’s research centred on the
prevalence of Type 2 diabetes—diagnosed
and undiagnosed—and prediabetes of
Canadian adults, and whether individuals
with diagnosed diabetes have different dietary
intakes compared with other groups. The study
used data from the Canadian Health Measures
Survey cycles one and two. The scientific article
was selected as one of the Journal of Applied
Physiology, Nutrition and Metabolism editors’
choice papers in 2019.
Whiting’s research was financed under
the Dairy Research Cluster 2 project titled
“Association Between Dietary Intakes and
Cardiovascular Risk of Canadians using the
Canadian Health Measures Survey Cycles One
and Two (2013-18).”
Maria Kalergis, PhD, RD, CDE
is the national program manager, nutrition
scientific affairs at Dairy Farmers of Canada.

DFC WEBINAR HIGHLIGHTS ROLE OF DAIRY
PRODUCTS AND DAIRY PROTEIN IN BONE HEALTH

A

DFC webinar presented in partnership with Osteoporosis Canada in July 2020 by Dr.
Andrea Josse, assistant professor in the school of kinesiology and health science at
York University, gave an overview of the scientific evidence on protein consumption
and bone health. The presentation provided health professionals science-based advice and
recommendations, given new dietary guidance from Canada’s Food Guide.
Josse presented an overview and state of evidence on protein and bone health
throughout the lifespan, data on intakes of bone health supporting nutrients, protein
quantity and quality for optimal bone health, the food matrix, including the role of
dairy and the impact on bone health outcomes, and practice-based advice and
recommendations.
Regarding recommendations in Canada’s Food Guide, Josse highlighted research
demonstrating if Canadians followed the food guide snapshot, which does not contain a
clear depiction of dairy, it would be difficult to meet specific nutrient recommendations,
particularly for calcium and vitamin D (Barr. S., 2019)—two key nutrients for bone health
that Canadians are not adequately consuming.
“Canadians need adequate amounts of calcium, vitamin D and protein for optimal
bone health,” Osteoporosis Canada states. “Milk products contain a high proportion of
calcium per serving and are a great source of protein.”
Among the key takeaways delivered to health professionals participating in the
webinar, Josse stated the food source of protein is important as it relates to bone health.
As well, protein derived from dairy offers important benefits because of the quality of the
protein in addition to the many minerals and vitamins in dairy products that help support
optimal bone health.
To view the webinar, visit https://youtu.be/Lba5PwTOwMM. For more information on
dairy nutrition and health research projects funded by DFC, visit dairyresearch.ca.

Produced by Dairy Distillery - the makers of Vodkow
• Unscented • Health Canada Approved •
Delivered Right To Your Farm
Distributed by:
Phone: (613) 258-3800
selectsiresgenervations.com
Follow on
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LEADING EDGE NUTRITION
Independent Ruminant Nutritionist
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We work for you, not the
feed company

OTTAWA VALLEY FARM SHOW
POSTPONED FOR 2021

T

he Ottawa Valley Seed Growers Association (OVSGA)
regretfully announces the 2021 Ottawa Valley Farm Show
(OVFS), scheduled for March 9 to 11, 2021, will not occur as
a traditional in-person event.
Amid the pandemic and continued global health concerns about
the spread of COVID-19, it is unlikely for thousands of people
to safely convene at the EY Centre in early March 2021 to meet
and do business in person. The health and safety of our visitors,
exhibitors, vendors, directors and volunteers is our first priority, and
at this stage the risk is too high.
The coming year offers the opportunity to reimagine ways to
bring together the ag community in a meaningful way.
The OVSGA and OVFS will continue to be active throughout the
year, including hosting the Ottawa Valley Championship Seed, Feed
and Forage Show in March 2021.

• Expert consulting service
• Lower costs per litre of milk
• Most modern ration formulation

TOM PALEN
& ASSOCIATES
519-425-1002

triplepconsulting@execulink.com

Canadian manufacturer of
stabling for dairy and beef
Manufacturer of all types of milking parlor frames
• Parabone • Herringbone • Parallel • Rapid Exit
• Tandem style • Also custom orders

Michael Stabling Developments

mpyfferoen@sympatico.ca
www.sgate.ca

Aluminum 5-Bar gates in 1 3/4”
heavy square pipes. Light, strong,
adjustable in length and height.

519-794-3933
FEEDING TECHNOLOGY
Specializing in calves

www.romboutsag.com

519-425-0206
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As a result of
Farm Show cancellations,
we are giving away
"Discount Coupons”
Call to get yours.

Approaching our 25th Anniversary of providing patented
traction milled floors for the dairy industry.
717-682-8557 or 1-877-966-3546
visit www.agritractions.com

TridentPulsation™
TridentPulsation™ is a new innovative pulsation system offering
features unmatched in the industry:
Integral control card, selectable rate/ratio, on/off with detach, liner
held full open on attach/detach, integral pulsation health monitor,
long life/low maintenance integrates with patented positive
pressure fresh air system for consistent liner action.

Aceptec LTD Rob Krijnen 516-617-1100
www.TridentPulsation.com
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RESEARCHER AND VET
KARIN ORSEL EARNS
CATTLE WELFARE AWARD

D

r. Karin Orsel’s motto is “Keep calm and
love cows.” Her love of cows—and her
research and work to better their health
and welfare—is being recognized with the 2020
Metacam 20 Bovine Welfare Award.
Orsel, DVM, PhD, a professor of epidemiology and infectious diseases at the Univerity of Calgary’s faculty of veterinary medicine
(UCVM), was chosen for the award for her
“transformational contributions to the advancement of care in the bovine species.”
The recognition reflects her tremendous leadership in the areas of scientific research, teaching and mentorship of veterinary students.
“Dr. Orsel is a world leader in bovine health,
and mentor to veterinarians, researchers and
producers across Alberta and beyond. We are
thrilled to recognize her as the recipient of the
2020 Metacam 20 Bovine Welfare Award,” says
Jocelyn Dubuc, president of the the Canadian
Association of Bovine Veterinarians (CABV).
The Metacam 20 Bovine Welfare Award is
presented annually by the CABV in partnership with Boehringer Ingelheim.

If you’re a dairy producer, researchers at the
University of Guelph want to talk to you!
We are interested in hearing your perspectives on the current disbudding and dehorning
requirements in Canada. Specifically, we want to better understand your views on the
proAction requirements around using pain control for disbudding or dehorning calves.
To do this, we are conducting short phone interviews with dairy farmers across Ontario. As a
gesture of appreciation for your time, participants will receive a $25 gift card.
If you are interested in being a part of this research, we would love to hear from you.
Contact Julia Saraceni at jsaracen@uoguelph.ca, U of G science graduate student.See
ad below for additional details.

Are YOU a dairy producer?
The University of Guelph wants your help!

A $25 Tim Horton's gift card will be provided!

What?
A short phone interview with researchers
from the University of Guelph on YOUR
opinions about pain-control requirements
for disbudding or dehorning

Why?
We want to better understand farmer
perspectives on proAction requirements
around pain-control for disbudding or
dehorning

Who?
Any dairy producer or calf raiser in Ontario is
elligable to participate!*
*Participants must be 18 years of age or older and must speak English

Interested?
Please contact Julia Saraceni for
more information!
jsaracen@uoguelph.ca
MSc Candidate
Department of Population Medicine
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MERRY CHIMES OF A FARMER’S RHYMES
By Warren Wordsworth Faw

When Chores Are Done
When chores are done I heave a pleasant sigh,
For then I know that breakfast time is nigh,
Or supper near; then I can toast my toes
While I a verse of current rhyme compose,
Or polish up another one laid by.

The Barn Still Stands
The barn still stands, a dozen decades old.
It was rebuilt, I’m told, by Father’s hands.
Scorched by the sun and wracked with blizzards bold
The barn still stands.
White fluid cows once yielded from their glands.
New calves were born and spindly colts were foaled.
Once floors sustained the heavy crop’s demands
Of hay and grain.

With food my empty stomach fortify,
And to my weary limbs rest can apply
As I upon my La-Z-Boy repose
When chores are done.
My love of reading tales can gratify;
With useful facts of prose my mind supply,
Or on my flute indulge delightful blows
Of favoured melodies—and at life’s close
To rest and fellowship with Him on high,
When chores are done.

Now in the barn, behold
Old implements and tractors of two brands,
Wood, ceiling-high, ’gainst winter’s tempests cold.
The barn still stands.

Are you ready
for winter?
Dairy Farmers of Ontario is reminding
producers to clear their laneways
of ice and snow.
Why is this important?
• creates a safe environment for milk transporters;
• ensures timely milk pickup;
• reduces DFO’s winter transportation costs;
• mandated through DFO’s Farm Yards and Lanes Policy.

Yards and laneways that bulk tank milk graders travel
on must be cleared of snow and clearly marked with
poles and reflecting markers. Ice buildup should be
salted and-or sanded.

42 laneway2020.indd
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Cow Activity and Health Monitoring Systems

BouMatic RealTime Activity

A health snapshot of your cows on time, anytime.

Visit the
BouMatic website
for more product
information.

• Activity – Ability to identify cows requiring attention for servicing or for potential
preventive health treatment
• In barn or Out barn – The activity controller will read any tag within 350ft (100m)
for use in barn or central location. And using same controller it can read any tag within
2500ft (750m) for out of barn installations, great for dry/open pasture-based farms.
• Eating time – Monitors additional animal health parameters in relation to their feed
intake behavior
• IDs anywhere – There is no need for the animal to walk through a parlor ID portal
making it ideal for heifers and dry cows
• Advanced herd management – Use with HerdMetrix™ to provide you flexibility in the
reporting to tune it to your own management style
• Accessible – Phone app makes data accessible anywhere, anytime
Contact Your BouMatic Dealer Today!

Napanee
Moore 5 County Dairy Services
613-354-5516

Tara Partner Ag Services
519-934-2343
877-349-3276

Blumenort
Penner Farm Services
800-461-9333 204-326-3781

Lindsay
Ron’s Bearings Equipment Sales
705.878.4515

Strathroy-Salford-Dunnville
Dortmans Bros
1-800-265-3435

Wellesley
Advanced Dairy Systems
519-656-2379

U. S

n

y

Brinston
Dundas Agri-Systems
613-652-4844

A

Belle Vallee
Optimum Agri
705-647-5040
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NOUVELLES

[ CHANGEMENTS À VENIR DANS PROACTION EN 2021
Par Kateryna Dmytrakova

COLLABORATRICE

L

’amélioration continue est l’un des principes de
proAction. À cette fin, des procédés sont mis
en place pour examiner et mettre à jour le programme, de sorte qu’il reste pertinent et puisse réponde aux besoins de l’industrie et de ses parties prenantes.
En plus de l’ajout prévu du module environnement, le programme connaîtra les changements suivants en 2021.

LES CHANGEMENTS APPORTÉS
AUX EXIGENCES D’ÉVALUATION DU
BÉTAIL ENTRENT EN VIGUEUR EN
MARS 2021
Les Producteurs laitiers du Canada (PLC) ont publié
un avis de changement concernant l’exigence d’évaluation du bétail dans le cadre du programme Bien-être
animal. Voici les points saillants des changements :
• Les seuils des zones sont désormais fixes et non plus
basés sur des percentiles. Les seuils ont été établis en
fonction du point de référence fixé par la première série
d’évaluations du bétail effectuées dans tout le Canada;
• Les seuils de zone sont maintenant publiés, ce qui
permettra aux producteurs de savoir exactement la
norme par rapport à laquelle leurs troupeaux seront
mesurés;
• La nécessité de prendre rapidement des mesures
pour les troupeaux dont les scores sont très faibles a
entraîné la création d’une « zone rouge foncé » temporaire. Les conséquences commenceront plus tôt pour
les troupeaux situés dans cette zone. Les producteurs
dont les troupeaux sont dans les zones rouge et rouge
foncé seront tenus de prendre les mesures suivantes :
- Faire effectuer des évaluations du bétail plus
fréquemment (une fois par an), avec un échantillon plus important;
- Élaborer et mettre en œuvre un plan de mesures
correctives, qui est désormais plus structuré. Un
modèle a été mis au point;
- Améliorer la situation pour sortir de la zone rouge
sinon, après une troisième évaluation consécutive
échouée du bétail, le producteur recevra une cote
de non-conformité majeure qui, si elle n’est pas
résolue, l’empêchera de satisfaire aux exigences de
proAction. Cela entraînera des sanctions et peut
même entraîner une suspension de permis;
• Pour les producteurs qui sont dans la zone rouge
foncé, les exigences énumérées ci-dessus entreront en
vigueur lors de la prochaine évaluation du bétail qui
débutera en mars 2021. Pour les producteurs qui sont
dans la zone rouge, les exigences énumérées ci-dessus
entreront en vigueur à partir de l’évaluation du bétail
WWW.MILKPRODUCER.CA

de mars 2023.
Pour plus de détails, les producteurs sont invités à
consulter l’avis de modification du programme Bien-être animal de proAction, disponible sur le site
Web de DFO à l’adresse https://www.milk.org/Corporate/proAction/proActionMain.aspx.

LE SIGNALEMENT DE LA
TRAÇABILITÉ DEVIENT OBLIGATOIRE
EN SEPTEMBRE 2021
Le module de traçabilité du bétail établit des exigences en matière d’identification des locaux, d’étiquetage,
d’enregistrement et de déclaration pour les producteurs laitiers du Canada.
Historiquement, les producteurs laitiers communiquent leurs données de traçabilité par l’intermédiaire de l’Agence canadienne d’identification du bétail
(ACIB), qui propose le dépôt de rapports uniquement via Internet. Bien que la déclaration soit une exigence de proAction la décision a été prise de ne pas
envoyer un avis de non-conformité si l’exigence n’est
pas satisfaite jusqu’à ce que d’autres moyens de déclaration soient mis en place au moyen d’un nouveau
système de traçabilité.
DairyTrace, le nouveau système national de
traçabilité du bétail pour les producteurs laitiers, a été
lancé le 5 octobre 2020. Des trousses de bienvenue
DairyTrace ont été distribuées avec le numéro d’octobre de Milk Producer afin de communiquer des informations sur les options pratiques, efficaces et rentables
désormais proposées et qui comprennent :
• Un site Web moderne et bilingue;
• Un portail en ligne et une application mobile gratuite;
• Des formulaires de rapport qui peuvent être imprimés et envoyés par courrier, par télécopie ou par
courriel;
• Un guichet unique pour commander des étiquettes
et accéder au service à la clientèle;
• Une nouvelle étiquette d’identification par radiofréquence (RFID) blanche à un bouton pour les veaux
destinés à quitter le troupeau à un jeune âge pour l’industrie bovine.
En ce qui concerne l’étiquetage, les veaux nés à
la ferme et destinés à l’industrie bovine peuvent être
munis d’une seule étiquette d’oreille RFID. Comme il existe désormais une seule étiquette d’oreille
RFID blanche pour les animaux laitiers, les producteurs peuvent utiliser soit une étiquette-bouton jaune
pour le bœuf destiné à la consommation, soit une étiquette-bouton blanche pour les bœufs laitiers.
En septembre 2023, l’utilisation d’étiquettes jaunes
pour les veaux nés à la ferme et destinés à la consommation sera abandonnée et les producteurs seront tenus d’utiliser uniquement des étiquettes pour bœufs
laitiers. Pour plus de détails sur l’étiquetage, les pro-

ducteurs sont invités à consulter l’avis de modification du programme Bien-être animal de ProAction,
disponible sur le site Web de DFO à l’adresse https://
www.milk.org/Corporate/proAction/proActionMain.aspx.
Le signalement des événements de traçabilité dans
DairyTrace deviendra obligatoire en septembre 2021.
Les producteurs laitiers qui ont reçu un courriel ou
une lettre avec leur numéro de compte DairyTrace
et les instructions d’activation peuvent activer leur
compte et commencer à faire leurs rapports via le portail ou l’application mobile.
Les producteurs peuvent joindre le service à la clientèle de DairyTrace au 1-866-55-TRACE (5587223) ou par courriel à info@DairyTrace.ca. Pour en
savoir plus, visitez le site www.DairyTrace.ca.

LES EXIGENCES EN
MATIÈRE D’ENVIRONNEMENT
DEVIENNENT OBLIGATOIRES EN
SEPTEMBRE 2021
Les exigences en matière d’environnement de proAction ont été finalisées après l’achèvement d’un projet
pilote national au printemps 2020, recevant l’approbation du conseil d’administration de DFC en août
2020. Les producteurs doivent se poser les questions
suivantes pour s’assurer qu’ils respectent les exigences qui deviendront obligatoires en septembre 2021 :
1. Avez-vous un plan agroenvironnemental (PAE) valide pour identifier et maîtriser les risques environnementaux dans votre exploitation?
2. Les eaux usées de votre centre de traite sont-elles
gérées par un entreposage approprié ou un système de
traitement approuvé par la réglementation?
3. Le stockage de votre fumier est-il adéquat pour
éviter la contamination des eaux de surface et souterraines et pour éviter d’épandre le fumier sur des sols
gelés, enneigés ou saturés?
4. Gérez-vous les éléments nutritifs de votre exploitation pour utiliser de manière optimale le fumier ou les
engrais présents sur les terres?
5. Avez-vous rempli le questionnaire sur votre agroenvironnement?
Bien que les PAE de l’Ontario n’aient pas de
date d’expiration, dans le cadre de proAction, ils
doivent avoir été remplis ou mis à jour au cours
des dix dernières années. Les producteurs qui ont
déjà un PAE sont encouragés à vérifier la date
d’achèvement et à s’assurer qu’ils satisfont aux exigences de validation.
En Ontario, les PAE sont gérés par l’Association
pour l’amélioration des sols et des récoltes de l’Ontario (OSCIA).

Suite à la page F2
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NOUVELLES ET MARCHÉS
Changements à venir dans proAction en
2021, Suite de la page F1
Des informations sur la mise à jour ou l’obtention
d’un PAE sont disponibles sur le site Web de l’OSCIA à l’adresse www.ontariosoilcrop.org.

LA POLITIQUE DE SUSPENSION
DES PERMIS DE DFO ENTRE EN
VIGUEUR LE 1ER JANVIER 2021
Bien que la plupart des producteurs de l’Ontario soient inscrits, plusieurs d’entre eux n’ont pas atteint ou maintenu les exigences de proAction. Cela
empêche DFO de garantir aux transformateurs que
100 % du lait produit en Ontario provient d’exploita-

tions qui satisfont aux exigences de proAction. Pour
remédier à cette situation, DFO a entrepris d’élaborer une politique de suspension des permis proAction.
Un projet de politique a été présenté aux comités
de producteurs laitiers (CPL) pour leur contribution
lors de la conférence d’orientation du printemps 2020
de Dairy Farmers of Ontario (DFO). Après la conférence, le conseil d’administration de DFO a tenu
compte des commentaires des CPL et a approuvé
la politique de suspension des permis proAction de
DFO, qui a été annoncée en juillet 2020. Elle entrera
en vigueur le 1er janvier 2021.
Une fois la politique mise en œuvre, les producteurs qui ne parviennent pas à obtenir ou à maintenir
leur inscription verront la suspension de leur permis

JOURS D’INCITATIFS: LE BON OUTIL AU
BON MOMENT POUR LA BONNE RAISON
Par Mark Hamel
2E VICE-PRÉSIDENT DU DFO

A

ujourd’hui plus que jamais, notre marché
connait des fluctuations et la production
nécessaire pour répondre à la demande
augmente ou diminue, dans des délais très courts,
voire inexistants.
Même avec les meilleurs modèles de prévision à
notre disposition et un personnel expérimenté et
compétent dans l’industrie, il est toujours très difficile d’essayer de prévoir les besoins futurs des mois
à l’avance.
Si les perspectives à long terme de notre industrie
sont solides et durables, notre marché à court terme
est imprévisible en raison de la pandémie, de l’environnement commercial et d’autres facteurs qui
échappent à notre contrôle. Certains peuvent considérer ce scénario comme une incertitude, mais je
crois qu’il brosse un tableau différent du système
laitier canadien et qu’il témoigne de la souplesse et
de la résilience de notre industrie.
Il est important que nous restions souples en
matière de production afin d’augmenter ou de diminuer rapidement les volumes expédiés au cours
d’un mois donné pour répondre aux besoins à
court terme du marché. Le système de gestion de
l’offre du Canada fournit des outils essentiels pour
nous aider à y parvenir.
En tant qu’agriculteurs, nous utilisons ces outils dans différents scénarios, pour diverses raisons. Disposer du bon outil au bon moment est
extrêmement utile pour que le secteur puisse réagir rapidement afin de répondre à la demande du
F2
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marché avec le moins de perturbations possible
pour les agriculteurs.
Les stocks de beurre et de fromage sont des options importantes que le secteur utilise pour niveler
les pics et les creux sur le long terme. L’émission de
quotas est un autre outil que nous utilisons lorsque
nous savons que la demande à long terme est solide et stable et que nous sommes prêts à envoyer un
signal de production permanent. Toutefois, « solide
» et « stable » ne sont pas des mots que nous utiliserions pour décrire la situation actuelle dans laquelle
nous nous trouvons, et différents outils sont nécessaires à l’échelle des fermes.
Les jours d’incitatifs sont l’un de ces outils que
le secteur utilise pour ajuster la production dans
un court délai pour une raison particulière. Par exemple, chaque automne, nous avons recours aux
jours d’incitatifs de notre boîte à outils pour répondre à la baisse de la production et à l’augmentation
des marchés à l’approche des fêtes de fin d’année.
Les jours d’incitatifs fonctionnent très bien dans ce
scénario et ont également été extrêmement utiles
dans notre situation actuelle.
Non seulement les jours d’incitatifs offrent
au secteur la souplesse nécessaire pour équilibrer l’offre et la demande à court terme, mais cet
outil ne crée pas de jours de crédit supplémentaires à l’avenir pour les agriculteurs qui ne peuvent pas contribuer aux jours d’incitatifs. Il s’agit
d’un élément important à prendre en considération compte tenu des directives du P5 visant à
réduire l’enveloppe de production de -30 et -15
d’ici août 2022.
C’est la raison pour laquelle nous avons choisi
d’utiliser les jours d’incitatifs lors des périodes
récentes de forte demande à court terme. C’est un
outil important pour soutenir l’offre et la demande,
et donc chaque producteur.

et de la collecte de leur lait jusqu’à ce que les conditions de réintégration soient respectées. La suspension commencera à la fin du sixième mois suivant le
mois de validation ou de déclaration volontaire affecté
(cinq mois pour les audits de déclaration volontaire).
En outre, conformément aux Politiques relatives
aux quotas et au transport du lait de DFO, la suspension de la collecte du lait entraînera l’annulation du
permis si un producteur ne produit pas pendant 90
jours consécutifs.
La politique complète est incluse dans les politiques relatives au programme de qualité du lait cru de
DFO, disponibles sur le site Web de DFO à l’adresse https://www.milk.org/Corporate/View.aspx?Content=Farmers/Publications.

SUIVI DES STOCKS
DE BEURRE À
L’APPROCHE DU
TEMPS DES FÊTES
Par Jennifer Nevans

RÉDACTRICE ADJOINTE

L

es niveaux projetés et réels des stocks de
beurre à la fin du mois de décembre seront un indicateur important pour savoir
si le système a besoin de plus de lait au cours de
la nouvelle année, nous informe Patrice Dubé,
directeur de l’économie et du développement
politique à Dairy Farmers of Ontario.
« Nous allons continuer à surveiller les
niveaux des stocks de beurre ». « Ce chiffre déterminera le signal de production à envoyer
pour le reste de l’année laitière. »
Pendant le reste de l’année laitière, l’industrie
peut généralement reproduire environ 10 000
tonnes de stocks de beurre si le bon signal de
production est lancé. Si les stocks de beurre de
décembre restent supérieurs à 30 000 tonnes,
cela pourrait porter les stocks de beurre bien
au-delà de l’objectif de 35 000 tonnes à la fin
de l’année laitière en juillet 2021.
Par contre, si les stocks de beurre chutent entre 20 000 et 25 000 tonnes à la fin décembre,
il est possible d’ajouter du lait au système pour
réapprovisionner ces stocks pour le reste de
l’année laitière. À la fin du mois de septembre,
les stocks de beurre ont atteint 30 900 tonnes.
« À l’heure actuelle, la situation n’est pas claire
et, compte tenu de la distanciation en vigueur,
il y aura sans doute moins de réunions familiales, moins de pâtisseries et, très probablement,
moins de ventes de matière grasse en prévision
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de la période des fêtes », explique le directeur.
Avec la fermeture obligatoire des services
d’alimentation dans certaines collectivités et
celles des terrasses en raison du froid, les ventes
dans le secteur de la restauration seront également touchées.
Cela dit, les ventes au détail sont restées fortes
pendant l’été. Sur la période de quatre semaines
se terminant le 8 août, les ventes au détail de lait,
de crème liquide, de yogourt, de crème glacée,
de fromage et de beurre ont augmenté respectivement de 5,0 10,7, 0,1, 9,3, 7,3 et 12,5 % par
rapport à la même période l’an dernier.
Malgré la situation volatile engendrée par la
pandémie, les premiers signent indiquent un
maintien, voire une augmentation de la production laitière, du moins à court terme. C’est
pourquoi les offices du P5 ont accepté d’accorder deux jours d’incitation supplémentaires
pour le mois de novembre exclusivement aux
producteurs traditionnels, pour un total de
trois jours en novembre.
L’objectif premier des offices du P5 est de surveiller en permanence la situation du marché du
lait et de répondre à la demande de la manière la
plus optimale possible. En ces temps incertains,
les offices du P5 continueront à adapter les sig-

naux de production pour répondre aux changements du marché, selon les besoins.

POLITIQUE DE PAIEMENT DE LA
COMPOSANTE AGRICOLE
Au début de l’année, les provinces du P5 ont
accepté de modifier la politique de paiement de
la composante agricole afin de mieux refléter
les revenus du marché et de garantir une rémunération équitable des producteurs.
Ces changements visent à reconnaître la croissance continue du marché des matières grasses
(MG) et l’excédent de matière sèche dégraissée
(MSD) dans le système. Ils ne touchent pas la facturation des exploitations, mais plutôt la méthode
de distribution des recettes parmi les producteurs.
Ces changements devaient initialement prendre effet en janvier 2021. Mais en raison de
contraintes techniques, la nouvelle politique de
paiement sera mise en œuvre le 1er février 2021
en Ontario, au Nouveau-Brunswick et à l’Îledu-Prince-Édouard, et au plus tard le 1er août
2021 au Québec et en Nouvelle-Écosse.
Actuellement, les producteurs qui ont un ratio de MSD de 2,3 ou moins seront payés selon
le tarif pour la MSD, et ils ne seront pas payés
s’ils dépassent 2,3. Avec la nouvelle politique,

deux proportions de MSD/MG seront utilisées
pour établir les paramètres de paiement pour la
MSD. Parallèlement, la matière grasse produite
dans les limites des quotas sera payée à un tarif
semblable au prix actuel.
Une fois ce changement mis en œuvre, si le ratio
MSD/MG est inférieur à 2,0, les protéines seront
payées à un prix intra-quota plus élevé que les prix
actuels, et le lactose et les autres solides seront payés
à un tarif fixe de 0,90 $ par kilogramme.
Si le ratio MSD/MG est inférieur à 2,0, les
protéines, le lactose et les autres solides seront
payés selon le prix de la classe 4a pour la partie
de la MSD comprise entre 2,0 et 2,3.
Si le ratio MSD/MG est supérieur à 2,3, aucun paiement ne sera effectué pour les protéines,
le lactose et les autres solides à partir de février
2021 en Ontario, au Nouveau-Brunswick et à
l’Île-du-Prince-Édouard. Il n’y aura pas non plus
de prime pour la MG. Par contre, cette portion des revenus totaux sera versée aux producteurs ayant un ratio MSD inférieur à 2,0 dans la
même province respective jusqu’à ce que la nouvelle politique soit mise en œuvre dans toutes les
provinces du P5, après quoi le P5 regroupera ces
revenus entre tous les producteurs du P5 ayant
un ratio MSD inférieur à 2,0.

PRIX DU QUOTA QUOTIDIEN ($/kg)

OCTOBRE PRIX

PROVINCE

Prix/kg

Montant
voulait/kg

Quantité à
vendre/kg

Quantité
achetée/kg

Alberta

$ 44 230

229,95

188,64

96,25

Saskatchewan

$ 36 000

42,10

42,51

37,51

Colombie-Britannique

$ 36 500

1899,95

57,44

57,44

Manitoba
Ontario

$ 32 000

297,75

527,74

125,75

$ 24 000

17 732,67

255,78

255,55

Québec

$ 24 000

17 291,93

514,92

515,29

Nouveau-Brunswick

$ 24 000

424,10

2,20

2,20

Nouvelle-Écosse

$ 24 000

783,94

6,55

6,55

Île-du-Prince-Édouard

Il n’y a pas de prix d’équilibre d’échange établi

*Terre-Neuve n’utilise pas d’échange mensuel de quotas
**Plafond de 24 000 $ en vigueur en Île-du-Prince-Édouard Nouveau-Brunswick Ontario
Nouvelle-Écosse et le Québec
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REVENU BRUT MOYEN EN ONTARIO
Retenues brutes moyennes par hL, basé sur la composition mensuelle provinciale
kg-par-hL.

Retenues en Ontario
Pour septembre 2020

Intérieur
quota

Excédent
de
quota

*par hL

*par hL

$85
$80
$75

*Ces équivalents par hl sont calculés d’après
la composition moyenne ontarienne pour
septembre 2020 de 4,08 pour la M.G., de
3,19 pour la protéine et de 5,93 pour les
A.M.S., et arrondis au centième près.
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PRIX BRUT ACCORDÉS
Pour septembre 2020
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Le prix réel du transport pour septembre
2020 était de 2,600 $ l’hectolitre.
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En septembre, 3358 producteurs ont livré du lait au DFO comparativement à 3426 l’an dernier.

PRIX PONDÉRÉS DU P5 ET DU POOL DE L’OUEST*
Le graphique ci-dessous montre le prix pondéré de 12 mois
pour les provinces du P5 et le pool de lait de l’Ouest (PLO).
*Ces chiffres sont fournis avec un décalage de trois mois

PROPORTION DE MATIÈRE SÈCHE DÉGRAISSÉE
À LA MATIÈRE GRASSE (M.S.D.-M.G.)
Ce graphique montre la proportion de M.S.D.-M.G. en Ontario pour
les 12 derniers mois par rapport à sa proportion ciblée de 2,1722.

Proportion de M.S.D.-M.G. en Ontario
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