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Dairy Farmers of Ontario (DFO) has part-
nered with the Ottawa Senators and Ma-

ple Leaf Sports & Entertainment Ltd. (MLSE), 
which includes the Toronto Maple Leafs, To-
ronto Raptors, Toronto FC and Toronto Argo-
nauts, as part of a multi-year commitment to 
making sports more accessible for young On-
tario athletes. 

“Th e partnership perfectly integrates with 
the values and eff orts of Ontario dairy farm-
ers in their local communities,” says Ralph 
Dietrich, DFO’s chair.

In addition to promoting the proven bene-
fi ts of milk, the partnerships will focus on ad-
vancing grassroots and community sport ini-
tiatives and developing new sporting events 
and opportunities for youth at the commu-
nity level.

DFO will work with the Ottawa Senators 
and MLSE on custom pro and grassroots 

activations, promotions and youth engagement opportunities to fully integrate sports, 
healthy lifestyle education and food literacy activities in the community. 

“As local producers, we have the opportunity and responsibility to take charge of this 
initiative. It is up to us to bring this exciting program—designed to grow dairy consump-
tion—to the local level,” Dietrich says.

In redesigning the program, DFO had one goal in mind—to ensure grassroots produc-
ers could connect with the program in a meaningful way. As a member of a local dairy pro-
ducer committee (DPC), producers will get to work with and integrate RWM into their 
local events. DFO staff  is ready to work with DPCs to show how best to utilize promotion 
dollars from the program at a local level. If DPCs have ideas for an event that tie into the 
program’s goals, DFO can provide resources to help bring it to fruition. 

Th is is a great opportunity for all producers to promote milk, and tell those in the com-
munity about the program, particularly in local arenas and community centres.
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NEW RECHARGE WITH MILK PROGRAM

MARKETING DIRECTOR TO FOCUS ON GROWTH

When Dairy Farmers of Ontario (DFO) 
assumed responsibility for the use of 

Ontario farmers’ promotion dollars, it had 
a single mandate—ensure promotion funds 
must be used for incremental new growth. 

To help accomplish this goal, DFO will be 
creating programs designed to promote the 
healthy benefi ts of dairy in a nutritious diet. 
Th e organization will also look to partner 
with processors to grow the dairy category. 
A major step in structuring and accomplish-
ing these goals is hiring Sean Bredt, who will 
lead the new marketing and business devel-
opment division.

Bredt will structure DFO’s new marketing 

and promotions division, creating marketing 
strategies and establishing related programs. 
While immediate priorities include develop-
ing a measurable marketing plan and build-
ing a team, his principal goal is to grow the 
market and develop ways to measure return 
on investment. Bredt will be working closely 
with George MacNaughton, DFO’s director 
of operations, Graham Lloyd, general man-
ager and chief executive offi  cer, and others 
when developing partnerships and programs 
with processors, as complementary to exist-
ing eff orts to grow the market.

More on these initiatives is available in 
Milk Producer’s August issue.

If you’re interested in a hands-on course 
to learn how best to respond to incidents 
involving animals, consider enrolling in the 
University of Guelph’s large animal rescue 
workshop, delivered by the Meaford Fire 
Department on Oct. 12 from 6 to 9 p.m., 
or on Oct. 13 or 14 from  8:30 a.m. to 4:30 
p.m. 

Safety equipment is required, as 
well as approriate clothing since the 
hands-on portion of the workshop will 
be performed outdoors. The course 
also includes an in-class component to 
introduce basic animal behaviour, animal 
handling techniques, animal restraint and 
confi nement techniques, basic anatomy 
and a discussion on the roles of others 
at an animal incident, such as owners, 
veterinarians and the Ontario Society for 
the Prevention of Cruelty to Animals.

For more information, visit https://
thehorseportal.ca/course/large-animal-
rescue-operational-level-course/.

LARGE ANIMAL RESCUE COURSE

Under Regulation 761, producers who 
have purchased new or used bulk tanks 
are required to send a legible copy of the 
litre chart for their current bulk tank to 
Dairy Farmers of Ontario (DFO). This will 
allow staff to enter the chart into the bulk 
tank database and reissue a DFO version 
of the chart, which replaces the original 
equipment manufacturer chart on the farm. 

The purpose of providing DFO with a 
legible copy of the litre chart for a new or 
used bulk tank is to allow staff to determine 
how much milk is being shipped from each 
farm, and ensure measurements are correct 
and accurate. 

Producers can submit a copy of your litre 
chart to Varsha Williams, DFO’s records 
management specialist, by email at varsha.
williams@milk.org, or regular mail to DFO’s 
head offi ce at 6780 Campobello Rd., 
Mississauga, ON L5N 2L8. For questions, 
contact Williams at 905-817-2148. 

SUBMIT COPY OF LITRE CHARTS



MARKETS UPDATE

Amount bid for    12,754.20 kg

Amount purchased   736.77 kg

Amount offered/sold   736.68 kg

Number of producers buying   944

Number of producers selling  41

Quota purchased by new entrant  n/a
(with assistance)

Quota purchased by new producer  35.00 kg

Maximum quota by allotment round(s) 0.4 kg

Buyer proration    2.651 %

Non-saleable quota as of Aug. 1, 2018 0 %

August 2018 Quota Exchange Offers and Bids 

Quota Price Cap = $24,000/kg

OPTION 1 - Producer Self-Service (www.milk.org)

 (a)  Bids and offers are accepted from the 20th of a month to 11:59:59 p.m. on the fi rst of the following month.  It is recommended that you submit your bid or offer a 
few days prior to the deadline (the fi rst day of each month) so that, if there is an error or error message, there is adequate time for you to provide the additional informa-
tion to the Quota Administrator in advance of the exchange closing.

 (b) To place a bid or offer on the quota exchange yourself or have it placed by someone on your behalf, go to www.milk.org and select Login. When prompted, enter your 
Username (your licence number) and your primary Password.  Select Quota Exchange and then Buy or Sell Quota.  Follow the screen instructions to submit your bid or offer.  

OPTION 2 - Customer Service Representative (CSR)

Have your most recent milk statement available so that the CSR can verify the caller is the licence holder or licence holder’s representative.

(a) Bids and offers are accepted from 8:30 a.m. to 4:30 p.m., Monday through Friday, excluding holidays, from the 20th of the month to the fi rst of the following month.

(b) Write down your bid or offer in the space below before making your call. 

 Buy ________ kg of quota at ________ dollars per kilogram.  (Note: You can ask the CSR to put 10% in the kg section and the kg will automatically be calculated.)

 OR

 Sell ________ kg of quota at ________ dollars per kilogram. (Note:  You can ask the CSR to put ALL in the kg section if you are selling your total quota.)

(c) Call 1-866-518-2525 and a CSR will take your buy or sell information. Record the confi rmation number provided by the CSR at the end of your call with your written 
bid or offer information.

To Place a Bid or Offer on the Quota Exchange

                  July 2018                 June 2018                        Difference
            (Figures in $ per hectolitre)

Revenue from processors    $77.04                $78.53              -$1.49

Contribution from over-quota     $0.29     $0.22                $0.07

Pool adjustments     -$2.62                -$2.58              -$0.04

Other      -$2.49                -$5.49               $3.00

Producer blend price              $72.22             $70.68              $1.54

Explaining Changes to This Month’s Blend Price

Dairy Farmers of Ontario | 6780 Campobello Road | Mississauga, Ontario | L5N 2L8

p y p g

Did you know? Dairy Farmers of Ontario is once again 
hosting the dairy barn at the Canadian National Exhibition from 
Aug. 17 to Sept. 3. at Exhibition Place in Toronto, Ont. Everyone 
is encouraged to come out and visit the #cowsinthecity.

The impact of the recent P5 production signal measures are pointing 
to an improvement in balancing P5 supply and demand, says Patrice 
Dubé, Dairy Farmers of Ontario’s (DFO) economics director.
     “There are signs we’re starting to get production back in line with 
market demand and are heading in the right direction. However, we still 
need to be cautious since the indicators we are looking at are still prelim-
inary,” Dubé says.
    Demand is still showing a strong trend, particularly with retail sales 
continuing to demonstrate a strong positive growth, with the exception 
of fl uid milk. The increase in P5 year-over-year demand was 1.7 per cent 
in 2017-18 and is expected to be followed by an even stronger increase 
of 3.4 per cent in the 2018-19 dairy year. In July 2018, P5 milk produc-
tion decreased, which brought the P5 production forecast for 2018-19 
down by 0.9 per cent after a year-over-year increase of fi ve per cent in 
2017-18.
* Full markets update is available in August Milk Producer on page 52.


